
















































































































































































A COMPARATIVE STUDY ON KILLING VS NONKILLING
APPROACHES FROM AROUND THE GLOBE
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ABSTRACT

This paper puts forward an idea of a 'nonkilling world' that focuses on eliminating as well as avoiding 
threats to human life. The objective of the paper is to find as to how humanism and its approaches can 
contribute towards a nonkilling world in the midst of a lethal and violent world order. Individual leader-
sand the state are studied to understand their approach and methods when they resort to killing to over-
come a societal problem vis a vis those who practice nonviolence and nonkilling to overcome the same 
kind of problem. Secondary data is used to reveal deaths involved in each of these approaches and 
explaining how far these approaches have affected the respective regions. An effort through this paper 
has been made to move forward to a rationale for ‘nonkilling societies' and a world order on the basis of 
empirical data and logical interpretation of history. 
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INTRODUCTION

The Political Leadership
The 18th, 19th and 20th centuries have been transformative and there is a lot to learn in a 21st century 
world free of violence and killing. This paper tends to analyze killing vs nonkilling approach (es) of the 
State in a world where "means are considered to justify the ends". ‘To establish a nonkilling state nonkill-
ing leaders are needed’. “The structure of society does not depend upon lethality.  

Thereby designating the state as omnipotent, not just state but state violence began to be glorified. 
Various prominent theorists gave pessimist view on individuals, thereby depriving them of their basic 
rights on the basis of the supremacy of collectivism to individualism.

 The concept of raison d’état (reason of state) developed with time that completely revolved around the 
state. So gradually the state did become the “march of God on earth”. Violence and lethality thus was 
the tool taken to govern the society. This resulted in a chain reaction of violence by state and non-state 
actors which started soon to endanger the lives of all the human beings.

*Dr. Katyayani Singh is an Assistant Professor at JagranLakecity University, PhD in Political Science; 
e-mail: singh.katyayani@gmail.com
**Dr. Anoop Swarup is the Vice Chancellor of Jagran Lakecity University, Bhopal; Chairman of Center for 
Global Nonkilling, Hawaii, e-mail: swarupanoop@gmail.com

There are no social relationships that require actual or threatened killing to sustain or change them.”1  
Glenn D. Paig, Political history shows that states were given power over individuals to protect the sover-
eignty of the state and establish peace in society. Political scientists like Hobbes argued that this was 
necessary as humans are uncivilized beings. His description of the state of nature in which humans lived 
was: “No arts; no letters; no society; and which is worst of all, continual fear, and danger of violent death: 
and the life of man, solitary, poor, nasty, brutish and short."2 So to protect life Hobbes desired for an 
absolute state, but then Rousseau went on to say: “When the ruling authority has said to a citizen: It is 
expedient for the State that you should die, he must die; since. . . his life is no longer only a benefaction 
from nature, but is a conditional gift from the State.”3

METHODOLOGY

In the present study, 20th century examples have been taken for better appreciation of the socio-eco-
nomic and psychological forces in a post-industrial society. The focus of the study has been on individu-
als who had charismatic personalities and well known movements either that advertently and or inadver-
tently espoused or led to killing and nonkilling from across the globe. Though generalisations were made 
for better brevity and ease of deductive rationalisation, the facts cited in the paper have been based on 
historical and neutral sources. 
To validate this hypothesis few extraordinary individuals from different backgrounds and different societ-
ies and countries who not only practiced and professed nonkilling but also forced the public opinion and 
the state are being analysed in this paper in contrast to individuals and leaders who professed and prac-
ticed violent and revolutionary approaches to achieve their end. 

CAPABILITIES OF NON-KILLING REVOLUTIONARIES AND THE AFTERMATH
Few individuals from different countries who practiced non-killing and the impact of their action on the 
people and the state they lived in would be studied in comparison to those individuals who followed a 
violent doctrine as the method to achieve their goals.

1. Brazil: Candido Rondon
Born in 1865 Cândido Rondon was a Brazilian military officer who is most famous for his exploration of 
Matto Grosso and the Western Amazon Basin. Rondon had founded the Indian Protection Service (IPS) 
in 1910, to halt 19th century atrocities against indigenous groups. The Brazilian state of Rondonia is 
named after him. He was made Marshal, the highest military rank in Brazil. He gave the motto: “Die if 
necessary, but never kill!” As a result of Rondon's competence in constructing telegraph lines, he was 
put in charge of extending the telegraph line from Mato Grosso to the Amazon4. In the course of 
constructing the lines he came across a tribe that was so insecure and dangerous that it would kill any 
westerner that would come in contact with it. The tribe was known as the Chavante Indians who lived in 
the Matto Grosso region. They were considered as the most fiercest and unpredictable of all tribes. A 
mission was sent to make peace with them comprising of 6 members. The Chavante after listening to 
them poisoned them and attacked them. After that another expedition was made to find the six bodies, 
and to talk peace to the Chavantes again without any reprisal. Finally, the effort succeeded when the 
Chavantes agreed to a treaty in 1946. It was with his ideals that Brazil government could connect with 
the natives. But sadly, the IPS founded by him later turned corrupt and began to terrorize the Indians 
away from Brazil and so it was disbanded5. Had it not been for Rondon, the task of extending the 
telegraph lines could never have been successful. 

1Paige, Glenn, 2009, Nonkilling Global Political Science, Center for Global Nonkilling, Honolulu
2Hobbes, Thomas, 1651, Leviathan, Available from: http://www.rjgeib.com/thoughts/nature/hobbes-quotes.html. (6 March 2018)
3Rousseau, The Social Contract, Book II, Chapter V
4Wikimedia Foundation, 2017, Available from: https://en.wikipedia.org/wiki/C%C3%A2ndido_Rondon, (2 February, 2017)
5Keyes, Gene, 2013, “To Give Life” in Nonkilling, Security and the State, ed. Joám Evans Pim, Center for Global Nonkilling.

2. U.S.A: Martin Luther King (Jr.)
The philosophy of Martin Luther King, Jr. helps us understand how to live in a world of conflict and 
change without creating conflict or becoming a passive victim of the negative conflict and violence 6. 
Martin Luther King Jr. was born on 15 January 1929 in Atlanta, Georgia. He is best known for his role in 
the advancement of civil rights using nonviolent civil disobedience. Its goal was to end legalized racial 
segregation. By means of nonviolence and civil disobedience the movement resulted in 1964 Civil Rights 
Act, 1965 Voting Rights Act, and 1968 Fair Housing Act. 

In his autobiography he explains the atrocities being committed against the Black people and how they 
were facing segregation in every sphere of their life. His fight against segregation never took a revengeful 
turn because he made sure that his followers while trying to change the system have reconciliation as 
part of their strategy for their enemy as well. 

In one of his speeches he said: “It must be made palpably clear that resistance and nonviolence are not 
in themselves good. There is another element that must be present in our struggle that then makes our 
resistance and nonviolence truly meaningful. That element is reconciliation. Our ultimate end must be 
the creation of the beloved community”. April 15, 1960, in Raleigh, North Carolina7 

In his struggle, there were various occasions where he got arrested and even faced hideous atmosphere 
in prison where the prisoners were subjected to debilitating conditions. In such situations he was often 
helped by family or close associates because they believed in his principles.

King was very clear with his philosophy, for him 'both means and ends in life were important'. There were 
times when the people of their movement were attacked or killed. A major blow came when the Presi-
dent John F. Kennedy was assassinated. These all incidents he said had occurred because of the 
environment of hatred and violence that had been created for the Blacks.“Hate is like a virus that cannot 
be confined to a single room/place, it grows and spreads indiscriminately.”  (King, 1998).

3. India: Mohandas Karamchand Gandhi
He was born on 2 Oct, 1869 in Porbandar, Gujarat.The significance of the Indian freedom movement lay 
in its nonviolent methods that were promoted by M.K. Gandhi. The 3 major movements led by Gandhi 
were- the Non-Cooperation Movement (1920), Civil Disobedience 

Movement (1930) and the Quit India Movement (1942). Before coming to India, Gandhi had already 
earned his name while fighting for the rights of Indians living in South Africa.
The apartheid system was a prominent feature of the South African society. To fight against this system 
he adopted non-violence means. These lines describe why Gandhi resorted to non-violence:      
                                                                               
“He advocated nonviolence not because it offered an easy way out, but because he considered violence 
a crude and in the long run, an ineffective weapon... His rejection of violence stemmed from choice, not 
from necessity. Gandhi did not think it possible to bring about radical changes in the structure of society 
overnight. Nor did he succumb to the illusion that the road to a new order could be paved merely with 
pious wishes and fine words.”8 

6LaFayette,Jr., Bernard, 2008, “Lessons from the Life of Martin Luther King,Jr”in Global Nonkilling Leadership First Forum 

Proceedings, ed. Glenn D. Paige and Joám Evans Pim, Center for Global Nonviolence.
7King, Martin Luther (Jr.), (1998) The Autobiography of Martin Luther King (Jr.), ed.Carson, Clayborne,Warner Books, New York
8Nanda, B.R. n.d. “Gandhi and Non violence”, Gandhian Institutions - Bombay Sarvodaya Mandal & Gandhi Research Foundation, 

Available from: http://www.mkgandhi.org/nonviolence/gandhi_and_non.htm

There was an incident in South Africa where he was pelted by stones by the public. Gandhi was asked 
to file a complaint against his assailants but he refused to complain on the ground that it was the govern-
ment who had created a misconception in the minds of the people. Many believe Gandhi to be a total 
idealist but even he accepted Himsa necessary for the sustenance of life. He says: “Ahimsa is a compre-
hensive principle. We are helpless mortals caught in the conflagration of himsa .The saying that life lives 
on life has a deep meaning in it. 
Man cannot for a moment live without consciously or unconsciously committing outward himsa...A 
votary of ahimsa therefore remains true to his faith if the spring of all his actions is compassion, if he 
shuns to the best of his ability the destruction of the tiniest creature, tries to save it, and thus incessantly 
strives to be free from the deadly coil of himsa…”9  Therefore, for Gandhi it was the intention that 
mattered over the action. (Gandhi, 1925)

4. South Africa: Nelson Mandela
Born on 18 July, 1918 at Mvezo in the district of Umtata. He was a South African anti-apartheid revolu-
tionary; was imprisoned for almost 27 years for protesting against the evils of apartheid. Later,he 
became the President of South Africa from 1994-199910. The black South Africans’ overwhelming 
numerical majority made use of massive non-cooperation11. The movement finally ended successfully in 
1994. While fighting a prolonged battle for equality he was unjustly awarded life imprisonment and faced 
hardships during his imprisonment period. There were many setbacks during his struggle period which 
made him resort to violence initially. He felt violence was inevitable in such suppressive environment so 
he proposed to guide the youth on this path rather than leaving them astray and creating more chaos. 
Initially he was opposed, for nonviolence was a principle for other leaders while for Mandela it was a 
‘tool not principle’. Finally everyone agreed with Mandela as they realized that violence was inevitable. 
A separate and independent organ was created that would lead the military movement linked to the 
African National Congress (ANC) and in overall control of ANC but fundamentally autonomous. Mandela 
was given the task of starting an army. The name of this new organization was ‘Umkhonto we Sizwe’ 
(The Spear of the Nation) — or MK for short.
“Four types of violent activities were considered in planning the direction of MK- sabotage, guerrilla 
warfare, terrorism, and open revolution”  (Mandela, 1995)12

Sabotage was the preferred action as it involved least risk to life and also because the ANC had reluc-
tance in taking up armed struggle. The MK finally struck and the government also decided not to sit 
back on this. The government enacted legislation to break the back of MK. South African state turned 
into a police state to curb these activities and it was after this legislation that Mandela got arrested and 
got life imprisonment sentence. Violence in 1980’s and 90’sagain increasing in South Africa for no agree-
ment could be reached between the government and the freedom fighters. Moreover rise of other 
parties like ‘PAC’ (Pan African Communist) who resorted completely to violence and loss of the ANC on 
itsescalated violence.The continuation of the tragedies made the government and the ANC realize the 
loss their actions were causing. Thus, a new opening in the negotiations was made between the ANC 
and the government. The ANC and the government announced an agreement in principle on the five 
year government of national unity, a multi-party cabinet, and the creation of a transitional executive 
council. For the first time in South African history, the black majority would go to the polls to elect their 
own leaders. The agreement was that voters would elect four hundred representatives to a constituent 
assembly, which would both write a new constitution and serve as the Parliament. The elections com-
menced as per the agreement, the ANC was able to attain a good win not majority though but they 
participated in the making of new constitution.

9Gandhi, M.K.  (1925) “An Autobiography Or The Story Of My Experiments With Truth”, Navjeevan Publishing House, Ahemdabad
10Wikipedia Contributors, 2017, Available from:  https://en.wikipedia.org/wiki/Nelson_Mandela. (2 February 2017)
11Zunes, Stephen, 2013, Available from : https://www.popularresistance.org/mandela-violence-vs-nonviolence. (6 March 2018).
12Mandela,Nelson, 1995, Long Walk to Freedom, Little, Brown & Company, London.

5. Afghanistan: Khan Abdul Ghaffar Khan
“He was born in 1890, in Khyber Pakhtunkhwa. He launched a fearless movement against British colo-
nizers based on ‘non-violence’. He served prison sentence both under British Indian and Pakistani 
governments for his nonviolent activities for around 30 years. His aim was to promote education, wom-
en's right, fight against slavery and campaign for democracy. He was also a champion of Hindu Muslim 
Unity. He founded the ‘Khudai Khidmatgar’ force in 1929 and trained them to wage their struggle nonvi-
olently.  The movement was initially attacked by the Britishers through the ‘Qissa Khwani bazaar massa-
cre’, when a demonstration of hundreds of non-violent protesters were fired upon by British soldiers in 
Peshawar. A brutal crackdown on its members was launched again culminating into Babra Sharif mas-
sacre”13.
When one takes an overview of these nonkilling individuals, one will find they were all successful in their 
endeavour without any serious repercussions on those around them who were not part of their cam-
paign. There were casualties even in the campaigns launched by nonviolent leaders but not more than 
the violent campaigns launched by other revolutionary leaders who practiced violence. The success of 
the movements as above as also the achievements of their ultimate goals and nonkilling end will be 
discussed after we analyse the success or failure of these revolutionary leaders.

CAPABILITIES OF VIOLENT REVOLUTIONARIES AND THE AFTERMATH

1. Russia: Lenin
Vladimir Ilyich Ulyanov, better known by the alias Lenin is known for leading the Russian revolution with 
the help of communist party. In a research paper by Raphael Cohen-Almagor, the writer asserts that 
Lenin moved towards violence gradually. How Lenin moved towards collective armed action that the 
writer quotes through the book of CF Robert Moss, The War of Two Cities:-
“individual terroristic acts are impractical as a means of political strife. It is only a mass movement that 
can be considered to be a real political struggle. Individual terroristic acts can, and must be, helpful only 
when they are directly linked with the mass movement."14

In other words he stood for mass violence for political gains. More than 2 million people died in the 
Russian Civil War (1917-1922) that also got them freedom from the Czar. Falling into his footsteps Stalin 
committed genocide for political gains.

2.  China: Mao Tse Tung
He is the founding father of People’s Republic of China. Some of his popular quotes are: “Every Com-
munist must grasp the truth; Political power grows out of the barrel of a gun."15  “all means of violence 
and extremism, including guerrilla warfare, should be adopted by the revolutionaries.”16 
Born in 1893, Mao remained a rebel since youth. The last imperial dynasty was overthrown by the politi-
cal party of Dr. Sun Yat Sen but could not gain control over China after that whereas Mao was able to 
mobilize the masses in his favour and form his government in China. China under Mao suffered innumer-
able human rights violation. His policies for economic development were failing but instead of changing 
them he sent those people to labor camps who criticized him or his policies. Dr. Li Zhisui, Mao’s own 
private physician describes the situation of labor camps in these words:

13Wikipedia Contributors, 2017, Avaliable from: https://en.wikipedia.org/wiki/Khan_Abdul_Ghaffar_Khan. (2 February 2017)
14Almagor, Raphael, 1991, Foundations of Violence, Terror and War in the Writings of Marx, Engels, and Lenin, Terrorism and 

Political Violence, Vol. 3, No. 2 (1991), pp. 1-24
15Mao Tse Tung Internet Archive, 2000, Quotations from Mao Tse Tung- Chapter 5, Available from: https://www.marxists.org/refer-

ence/archive/mao/works/red-book/ch05.htm. (7 March 2018)
16Johari, J.C., 2012, Contemporary Political Theory,pg-392,  III edition, Sterling Publishers Private Limited, New Delhi.

“It is true that Mao did not kill his opponents right away. But the physical and mental hardship of his 
“reforms” often meant a torturously slow and painful death….They could take a man who could carry 
only twenty jin of stones and force him to carry forty, and when his body broke and he could go no 
further, they would say it was because he was a rightist.” 17

(Zhisui, 1994)

It is estimated that over 6 million people had died in the Chinese civil war for independence and more 
than 44 million in the campaigns he launched in his tenure. The different programs carried out in Mao’s 
regime like-Rural purges, Urban purges, Great Leap Forward, Cultural Revolution, etc. resulted in enor-
mous deaths.

3. Cuba: Fidel Castro
The Batista regime in Cuba had turned tyrannical when it realized that its election through the public 
ballot was not as foolproof as it thought. Castro organized his revolt with great secrecy and boldness 
and a bloody but unsuccessful attack was launched on 26 July 1953. Castro again decided to form an 
army to revolt against the Batista government as he considered the Batista government to be a puppet 
government of the U.S. regime. He adopted Guerrilla warfare to train his men and used draconian meth-
ods. He threatened death for desertion, treachery, disobedience and even defeatism. Those found guilty 
of such things were shot. The army in turn dealt cruelly with the citizens. Moreover, Castro didn’t have 

control over all the leaders heading the rebels. As his army increased he divided it into 3 heads- Raul 

Castro, Che Guevara and himself. The Cuban revolution(1953-59) reported casualties in thousands18 

and was a success. However, soon people began to lose individual freedom, the economic condition 

also worsened. Above all Cuba was isolated at international level and could not get help from anywhere 

but from Russia in this crisis. Castro didn’t want to revert from the path of socialism; it was “Socialism 

or Death” which later turned to “There will be Socialism whatever the price”19 

(Coltman, 2013).

4. Palestine: Yaseer Arafat

He became the leader of Palestine Liberation Organization in 1964 and he remained its leader till his 

death in 2004. Its purpose was liberation of Palestine through armed struggle. Initially it was a guerrilla 

organisation that carried actions against Israel in 1970’s and early 1980’s. Its early armed actions 

include: terrorist acts, war of attrition and the Lebanese civil war. The estimated fatalities were more than 

1, 00,000. It was only in 1996 that the PLO nullified the articles of the PLO's Charter, or parts of it, which 

called for the destruction of Israel and for armed resistance20 . The Organization has greatly destabilized 

the region without any success to their cause. Apart from this it was under PLO that ‘Black September’ 

and the ‘Palestinian Front for the Liberation of Palestine’ evolved. These groups believed that the only 

way Israel could be forced into returning land was to be through force and violence - and bombing, 

hijacking and murder became their modus operandi21.

17Zhisui, Li (1994) The Private Life of Chairman Mao, Random House of Canada Limited, Toronto.

18Wikimedia Foundation, 2017, Available from: https://en.wikipedia.org/wiki/Cuban_Revolution, (2 February, 2017).

19Coltman, Leycester , (2013) The Real Fidel Castro, Thistle Publishing, London.

20Wikipedia Contributors, 2017, Available from: https://en.wikipedia.org/wiki/Palestine_Liberation_Organization#Peace_process, (2 

February 2017)

21Trueman, C. N. 2015, "The Palestinian Liberation Organisation" The History Learning Site, Available from:  http://www.historylearningsite.-

co.uk/modern-world-history-1918-to-1980/the-middle-east-1917-to-1973/the-palestinian-liberation-organisation/

IMPACT OF THE MAJOR MOVEMENTS LED BY LEADERS MENTIONED ABOVE

1. The Russian Civil war led by Lenin was fought in 1917 in which the death toll is estimated to be 
between 2,000,000- 8,000,00022 (minimum and maximum). After Lenin Stalin came to power who is 
reported to have committed genocide. The status of Russia was not stable until Gorbachev’s refor-
matory measures of Glasnost & Perestroika came to the surface.

2. In the Chinese civil war (1945-49) Mao Tse Tung was the leader wherein the people who lost their 
lives are estimated to be in between 1,000,000-6,194,000. After he came to power the campaigns 
& war under Mao caused (44,m-72m) death between 1949-7523. Therefore, it is questionable wheth-
er life was stable or stagnant during Mao’s rule.

3. Yasser Arafat launched the Palestine Liberation Movement which has been continuing since 1964. 
The armed action of PLO gave birth to Lebanese Civil war, War of attrition, Black September and 
terror acts in Tunis and Israel primarily24.  The estimated death toll is 1, 00,000- 1,000,000 and the 
region has been unstable since then. Life is under constant threat of terror.

4. The Cuban revolution led by Fidel Castro &Che Guevara (1953-59) caused about ‘1,392- 16,282 
deaths, comparatively much lower than the other four revolutionaries. There was however, lot of 
forced migration and forced death in between 1959-87, about 35,000-141,000’25 people were killed.

5. Candido Rondon launched the Indian Protection to halt the atrocities against the native Indians. 
The estimated death of officers was 1000 from 1910-43.

6. In the Nonviolence movement led by M.K. Gandhi was more than 1000 from 1920-4226.
7. Nelson Mandela led the anti-apartheid movement in South Africa (1948-94). “Max Coleman's 

authoria tive book analyses all deaths due to political violence from 1948 to 1994 in South Africa 
and Namibia. According to the HRC statistics, 21,000 people died in political violence in South 
Africa during apart heid of which 14,000 people died during the six-year transition process from 
1990 to 1994. The book lists the number of incidents, dates, and those involved.”27

8. The Civil Rights Movement led by Martin Luther King (Jr.) in USA costing lives in between 100-200 
(1953-68) .28

9. The Khudai Khidmatgar movement (1929-47) was led by Khan Abdul Ghaffar Khan. During this non 
violent protest the Britishers launched an attack on the people which is called the massacre at the 
Qissa Khawani Bazaar. In this 20 demonstrators killed according to official reports. Nationalist 
claims of up to 400 killed29.

Brief surmise of the leaders and the movements/war launched by them & the aftermath

22White, Matthew, 2001, Free Republic, Available from: http://www.freerepublic.com/focus/f-news/547066/posts.
23Ibid.
24Wikipedia Contributors, 2017, Available from: https://en.wikipedia.org/wiki/Palestine_Liberation_Organiza-
tion#Legal_actions_against_the_PLO
25Stanton, Gregory H., 1998, Available from:http://www.cubaverdad.net/genocide.htm
26Claude, Markovits, 2007, “India from 1900 to 1947”, Available from: http://www.sciencespo.fr/mass-vio-
lence-war-massacre-resistance/en/document/india-1900-1947. (7 March 2018).
27Tshabalala,Vusile 2011, "How many blacks died under Apartheid" blogpost, 5 June, Available from: http://iluv-
sa.blogspot.in/2011/06/how-many-blacks-died-under-apartheid.html. (7 March 2018)
28BBC News, 2018, South Africa Profile- Timeline, Available from: http://www.bbc.com/news/world-afri-
ca-14094918. (6 March 2018)
29Wikipedia Contributors, 2016, Available from: https://en.wikipedia.org/wiki/Qissa_Khwani_Bazaar_massacre, (2 
February 2017).

 Leaders & Impact of Movements - 20th Century

 *Only Major movements cited for brevity 

In the above table we can observe two things broadly:

1. The violent movements caused fatalities on a large scale while the fatalities in the nonviolent move-
ments were minimal. With the exception of Cuban revolution all armed revolts caused deaths in millions. 
This is because of the unique feature of the Cuban revolution- guerrilla warfare. This technique however 
will not be applicable in all regions; moreover with the advanced technology of knowing position through 
satellites, it is unlikely to succeed today.

2. The period of the nonviolent struggle is more but has minimal casualties and does succeed in achiev-
ing its goal better.

The common feature of armed struggle was that it caused destabilization wherever it took place. China 
under Mao and Russia under Stalin suppressed this by committing more and more atrocities whereas 
the area around Palestine is still unstable because of large destabilization caused there. The Middle East 
on the other hand is suffering more because there lethality is idolized as Syed Sikander Mehdi (2008) 
observed: “ the Muslim societies themselves are being driven to the ghettoes of exclusion and medieval 
caves by their tyrannical rulers and power elites and by the puritan Muslim protagonists brandishing 
swords in hands, while romanticizing bigotry and villain zing other faiths and cultures. Both justify human 
killing.”30 
(Mehdi, 2008)
It is the surmise of the author that western armed intervention added more fuel to the fire. The victory of 
Castro and his post-revolutionary foreign policy had global repercussions. Not only had he repressed 
any revolutionary activity through strong armed tactics. Being influenced by Lenin, he sought to export 
his revolution in other countries in the Caribbean and beyond by sending weapons to Algerian rebels in 
1960. In the following decade Cuba sent military aid to insurgents in Ghana, Nicaragua, Yemen and 
Angola. Such violent activities led to ties between Soviet Union and Cuba and Soviet Union started to 
build nuclear missile sites in Cuba. This called for the Cuban Crisis in 1962 which had brought the world 
to the brink of a III World War. The tyrannical rule in North Korea may have given it stability but its human 
rights violations that the future has to contend the idea of armed race with South Korea once again has 
been a source of trouble. 
On the other hand the nonviolent actions though were time taking but had brought peaceful transforma-
tions in the society. The ‘Indian Independence Movement’, ‘Indian Protection Service’, ‘Anti-Apartheid 
Movement’ and the ‘Voting rights Movement’ did not have any repercussions and were successful with-
out endangering the lives of people. The movement of Khan Abdul Ghaffar Khan was not pursued by the 
Muslim society with such vigour and probably that is the reason that the ‘Khudai Khidmatgar’ Movement 
couldn't succeed in its objective after independence. Deaths are reported even in nonviolent move-
ments but are comparatively far less than the deaths in violent movements.

DISCUSSION
‘Ends & Means’
Violence to achieve political ends has often been used in history and even now states like United States 
use it against terrorism. On these political grounds they waged war against nations such as: the Iraq war, 
war in Afghanistan, Syria and war in North West Pakistan. The estimated war casualties are approxi-
mately one million31. Apart from this war crimes were reported where soldiers who surrendered were 
killed and fleeing citizens were attacked. The surrounding areas have also been disturbed as more 
terrorist activities are unabated.
Violence was used by the revolutionaries in the past to achieve certain political ends. Their success 
inspired other leaders to follow their path as a result all state and non-state actors began to justify 
violence on their part. As a result today we have leaders waging violent wars resulting in collateral 
damage taking place on such a large scale, with repercussions of violent retaliation while the issue of 
terrorism remains unresolved. Can it still be said that the ‘ends justified the means’? Howsoever noble 
an end may be if it is justified by wrong means then it too loses its nobility. These are historical events 
but our approach to solving societal problems remain the same so the future will also have the same 
results                          
Following points can be concluded from the data collected above:
1. Killing does not in the end bring any of the stated objectives of revolutionaries who resort to 

violence to achieve their goal.
2. Violent revolution does not per se result in lasting peace as the revolutionaries themselves end up 

meeting further violence and death
3. Any violent revolution leads to total disregard to human dignity and human rights in their authorita-

tive approach (es).
4. In contrast, peaceful and nonkilling approaches and movements do bring stability and lasting 

attainment of set objectives through reconciliation and tolerance
5. However, any peaceful and nonkilling movements do require a charismatic leadership respected by 

all factions for any mass mobilisation and support.
6. To summarize it may be stated that nonkilling is not at all a utopian idea but an achievable goal for 

mankind. The 20th century cited examples make it abundantly clear that individuals are capable of 
creating a nonkilling society. The process can be catalyzed through the intervention of the United 
Nations as also the nonkilling state apart from better advocacy, organizational efforts and commit-
ments, focused media for public opinion and other individual planned and extended interventions.

30Mehdi, Syed Sikander, 2008, “Building Nonkilling Societies: Relevance of Abdul Ghaffar Khan”, in 
Global Nonkilling Leadership First Forum Proceedings, ed. Glenn D. Paige and Joám Evans Pim, Center 
for Global Nonviolence.

31Wikipedia Contributors, 2017, Available from: https://en.wikipedia.org/wiki/List_of_wars_and_anthro-
pogenic_disasters_by_death_toll. (2 February, 2017)
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ABSTRACT

Differently Abled Community is a multi-cultural, multi-faceted community. The Differently Abled Commu-

nity (DAC) includes members of every marginalized group – every gender/gender identity, sexual orienta-

tion, race, religion, and nation. The World Health organization estimates that 15% of the global popula-

tion lives with some form of disability. 2.21 % of the total population of India is differently abled. Instead 

having so much of them in number, media does not pay attention towards them. Media fail to include 

their thoughts and views while writing about them. Moreover, media is stereotypical while addressing the 

differently abled. By portraying them as objects of pity, the media excludes them out of the mainstream 

and make them topics of discussion as a separate section of society. Digital media is playing an import-

ant role in the lives of differently abled community in achieving an inclusive communication approach. 

The study focuses on trend how the disabled are commonly represented in media and to understand the 

ways by which media can become more disabled friendly. The study also lays emphasis on the ways 

how new innovative digital media tools are helping the Persons with Disabilities (PwDs) in living their 

lives in a better way.

Keywords: Differently Abled Community (DAC), Media, Persons with Disabilities (PwDs), Digital Media, 

Inclusive communication

INTRODUCTION

The World Disability Report (2011) published by the World Health Organisation (WHO) and the World 

Bank (WB), emphasis that 15 percent of world population has some form of disability. There are One 

billion Persons with Disabilities (PwDs) globally. Over 80 percent of those disabilities resided in remote 

rural areas in developing countries. Nearly 62 million children of primary school age have a disability and 

186 million children with disability dropout from school. In India situation was more exacerbate. Accord-

ing to the Census of 2011, there were 26,810,557 persons with disabilities. They comprise 2.21% of 

Indian population. Out of which 56% are males and 44% are females. The percentage of disabled popu-

lation among males and females are 2.41% and 2.01% respectively (Census of India, 2011). 

The Persons with Disability Act, 1995, adopts a medical definition in understanding the disability. In reali-

ty, society tends to view impairment beyond the medical definition of disability and behave in stereotypi-

cal way towards the disabled
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World Health Organization (WHO) defines disabilities as an umbrella term, covering impairments, activity 

limitations, and participation restrictions. Impairment is a problem in body function or structure; an activ-

ity limitation is a difficulty encountered by an individual in executing a task or action; while a participation 

restriction is a problem experienced by an individual in involvement in life situations.

United Nations Convention on the Rights of Persons with Disabilities (UNCRPD) emphasizes that 

Disabled children and young people have the same rights as non-disabled children and young people to 

participate in decisions and issues that affect them (UNCRPD, 2016).

Barnes et. al. (1999) says that traditionally, disability has been related to characteristics with the individu-

als. If a person has a functional incapability, for example moving difficulties, loss of sight or hearing, this 

person is regarded as disabled. When understanding disability like this the focus is on a person’s func-

tional limitations/problems and one states that disability is a cause of a person’s impairments. He further 

adds that this forms the basis for a medical understanding of disability. An alternative way of under-

standing disability is called `the environmental turn´. By turning the focus on the environment and the 

society, a social approach to understand disability arises. The clearest version of this approach, the 

social model, sharply divides between what is seen as functional limitations (bodily restrictions) and 

consequences of lack of adaptations in impaired people’s daily lives. According to the understanding of 

disability in the frame of social model, the society is disabling people with impairments. It’s not function-

al disability that is creating problem for the society but is the societal structure that is creating hindrance 

for the society. Mostly functional disability is only considered while portraying the disabled in media and 

they are stereotyped in a particular way.

Elihu Katz first introduces the uses and gratification approach, with the notion that people use the media 

for their own benefit (Katz, 1974). This perspective emerged in the early 1970s.  This theory was contem-

porary because it contradicted traditional views that assumed the reader or audience was a passive 

group. 

Instead having so much of disabled in number, media does not pay attention towards them. Media fail 

to include their thoughts and views while writing about them. The media must think about and tell stories 

that reflect their audience as a whole and this certainly includes the Differently Abled Community (DAC). 

Disabled people and their organisations have been drawing attention to the connection between 

disables imagery, the media and discrimination since at least the 1960s in the media. In 1966 the 

disabled writer Paul Hunt expressed the views of many when he wrote 'We are tired of being statistics, 

cases, wonderfully courageous examples to the world, pitiable objects to stimulate funding'(Hunt, 

1966).

In India, disability is an issue that cuts across social and political platforms. The Millennium Develop-

ment Goals (MDGs) which India aims to achieve have relevance to disability and person with disabilities. 

Frustrated by the government's attitude to disability, an advocacy movement has sprung up in Madhya 

Pradesh, central India, fighting for the universal right of all children to attend school.

RESEARCH PROBLEM

The study on Disability Portrayal will examine the behavioral changes, levels of perceptions, message 

articulation and exploration of communication. The study also demonstrates the answer to the research 

questions on how digital media can help PwDs to formulate views, sharing of experiences, behavior, 

enhance articulation, improve literacy, and bring about cultural-intellectual-philosophical and socio 

psychological changes.

RESEARCH OBJECTIVES 

The present paper is based on the following objectives:
1. To find out the trend how the disabled are commonly represented in media.
2. To understand the ways by which digital media can become more disabled friendly and the steps can 
be follow to cover the disability related news in a better way.  

LITERATURE REVIEW

Emma Barbashina (2012) in her research on the representation of disabled in the Russian media found 
that press portrayed that Russian people with disabilities have very limited choices in education, 
employment, housing and services due to discrimination. She also found out that society is not ready to 
accept people with disabilities even nowadays.

The study of Keller et al. (1990) investigated about how the people with disabilities are portrayed in 
American newspapers. Quantitative content analysis method was used in their research. The material for 
the analysis consisted of 428 articles selected from twelve American daily newspapers for the year 1987. 
The results of the study indicated that the majority of the articles portrayed people with disabilities as 
individuals who are suffering or as individuals who became victims of something. Newspapers 
described that disability contributes to negative social-emotional impact on the life of the individuals 
with disabilities and/or their family members. In some articles, people with disabilities were portrayed as 
persons who represent a threat to a society or as devastated persons with no hopes for future.

Ammu Joseph (2005) finds out that normally newspapers in India cover some or the other on disability 
issues only on the World Disability Day which falls on December 3. However, it has been witnessed that 
even some newspapers do not even cover anything on this day. Some of them just cover few 
event-based stories and can be treated as proxy. At the same time, they do cover good number of cheap 
features and news stories on other themes.

Zhang et.al (2013) in their research investigated on what people with disabilities think about media repre-
sentations of their community and how mass media influences their disability identity. The study was 
conducted on 359 respondents of the disabled community. The study found that American media 
portray people with disabilities both negatively and positively. Perceived positive media representation 
of people with disabilities led to affirmation of their disability identity even when the media messages 
were perceived as unrealistic or unachievable, whereas negative media representation led to denial of 
their disability identity.

Pooja O Murada (2012) in her study on role of media in disability in India states that, there is a need to 
provide adequate expertise on disability issues to institutions and individuals interested in making films/ 
documentaries / audio-visual programmes on the subject. The media persons / owners / stakeholders 
should encourage persons with disability to get involved in the making of films, TV and audio-visual 
programmes and in print and social media. There is also a need to document content data in a scientific 
manner, for possible use by researchers, communicators, media personnel and others interested in the 
use of the material in their respective fields and to have distribution networks to access these docu-
ments.

MEDICAL MODEL vs. SOCIAL MODEL: A THEORETICAL FRAMEWORK  

Goering (2015) concludes that the social model of disability’s attention is on the attitudinal obstacles 

faced by people with non-standard bodies. Other people’s expectations about quality of life, ability to 

work, etc. for disabled person not only affect the ways in which physical structures and institutional 

norms are made and sustained (based on presumptions about the inability to perform), but also can 

create additional disability by making it harder for such individuals to feel good about themselves and 

their problem.

The model concludes that the harm of having a disability is increased by the way disabled people are 

treated and the way society has been constructed with barriers that prevent their inclusion and partici-

pation. This idea of social model is happily preferred by disabled people around the world.

Sadly, the medical model of disability continues to be the dominant way of discussing disability in 

journalism, and in society in general. The idea is that the disability itself is the problem that causes harm 

to a disabled person, and ultimately, to those in their family, community, and society. The medical model 

concludes disabled people need to treat their disability in order to gain equality.

The medical model can be very harmful, as it implies that disabled people will unwillingly live low-quality 

lives and will face difficulty because they are disabled, regardless of whether social structures become 

more inclusive. The idea is that if the disability itself is the problem, then a disabled person cannot possi-

bly be a fully participating member of society so long as it is not cured. Thus, because of this thinking, 

they are often excluded, ignored, and forgotten.

Choosing to move away from talking about the medical model should not invalidate the very real issues 

and often very complicated feelings disabled people experience relating to their disability.  Journalists or 

better to say media should recognize that the Disability Community is not a burden on the society, and 

a cure is not required to have a decent life.

 Source: Factsheet: The Social Model of Disability | The Four Corners of the Land

RESEARCH METHODOLOGY

This study is more contemporary and relevant as the digital media is an evolved topic. Very few studies 
have been conducted on disability portrayal and newsroom disability diversity. The study primarily 

establishes the link between media representation of disabled and how digital media influences their 
disability identity. Study also focus on disability writing and the language used in various media outlets.  
The researcher is using the qualitative method of research for this study. Various secondary sources of 
data have been used to justify the research objective. Case study method has been used to explore and 
support the qualitative analysis for the study. 

DISABLED AND MEDIA REPRESENTATION

The media is an extremely important part of the everyday life of individuals and as an industry has been 
critical in the dissemination of information to the mass population. However, the influence that the media 
holds over society has not always been used by it for the benefit of the society, particularly in relation to 
disability, where the media has continued to add to the discrimination of disabled people in the societal 
structure. 

A survey was conducted by Beth Heller in 2010 on media representation of the disabled throughout the 
world. It was an online survey of people with disabilities from around the world and was undertaken to 
find out what they think about their representation in the news and entertainment media. The survey 
concluded that respondents want the news media to use the terms “people with disabilities” or “person 
with disability” in news stories, and they do not like the terms “handicapped” or “handicapped people”. 
These words demean their identity and existence in the society.

Alaina Leary a differently abled woman sums her experience on the representation of the differently 
abled community in the media that there is a lack of disabled representation and empathize feeling in 
media.  She further says that the differently abled communities don’t expect the disabled experience to 
be showcased every time. But when it does happen there is an expectation that the disabled characters 
are nuanced, empathetic, and whole. That they have a voice of their own and are not just a prop   or trope 
for abled characters and plot-lines. They are allowed to exist, mourn, cry, laugh, and love. These charac-
ters should not be used just for spicing up the stories.

STEREOTYPING THE DIABILITY BY THE MEDIA 

The media has a long track record of using stereotypes to portray the disabled people. These stereo-
types can be negative or positive – but either way, they are rarely true to real life.

Although, these days we are seeing more realistic portrayals of people with a disability in the media, 
than the earlier days. Still some common stereotypes still tend to stick around much more than they 
should.

Paul Hunt a disabled writer & activist published a study in 1991, identified the 10 stereotypes that the 
media use to portray disabled people. These stereotypes include:

• The disabled person as pitiable or pathetic
• An object of curiosity or violence
• Sinister or evil
• The super cripple
• As atmosphere
• Laughable 
• His/her own worst enemy
• As a burden
• As Non-sexual
• Being unable to participate in daily life

These portrayals put a negative impact on the society and disrespect the feelings of differently abled 
community. Disabled people are seldom covered in the media, and when they are featured, they are 
often negatively stereotyped and not appropriately represented in the media. It is not uncommon to see 
persons with disabilities treated as objects of pity, charity or medical treatment that have to overcome a 
tragic and disabling condition or sometimes conversely, presented as superheroes who have accom-
plished great feats, so as to inspire the non-disabled.

DISABILITY CULTURE & COMMUNITY

Just like other marginalized groups, the Disability Community has its own culture, as well as individual 
community cultures (i.e. the Deaf community, the Blind community, the Autistic community, etc.). There 
is an overall sense of connection many disabled people embrace through a variety of shared or similar 
experiences. Disability culture allows differently abled to share ideas and solutions, protest injustice, 
celebrate victories, mourn tragedies, and fight together for equal rights as their peers area having. As 
more and more people are embracing their disabilities, they are reaching out to others who are also 
facing some disability. Digital media outlets can also help by telling stories that focus on the experiences 
disabled people have when they come together to celebrate disability culture and resist non-disabled 
systems of oppression.

DIGITAL MEDIA & DISABLED PORTRAYAL: BRIDGING THE GAP

The term communication roots from the Latin word communication which derived from the word com-
munes” meaning common, public (Peters, 2008). This refers the act of imparting, conveying or exchang-
ing ideas through speech, writing or signs. This is one of the fundamental needs of human beings, and 
it is also an important aspect like physical requirements for food and shelter. Thus, communication can 
be looked at as an individual as well as social need. It is this urge for participation that the digital media 
try to satisfy. In the process, it will provide the persons with disability an active participation in the digital 
world. As we move toward a highly connected world, it is critical that the digital media be useable by 
anyone regardless of individual capabilities and disabilities (Berners-Lee, 1997).

The digital media has altered the global information flow in the context of India. The ability to contact 
friends anytime, anyplace and anywhere has links with interpersonal connectedness (Skierkowski & 
Wood. 2012). 

According to Ellis and Kent (2011), digital media and online applications have allowed Persons with 
Disabilities (PwDs) to become more connected in public debate and interact socially with other commu-
nity.

Disabled are connecting with each other with the various new media tools available to them. With the 
evolution of technology, the society has been able to come a long way. This has also allowed the society 
to be more inclusive for people with disabilities.

We are able to identify the possibility of staying connected and technologically apprised by the means 
of installing apps and creating a platform. They are using the various media sources for fulfilling their 
needs of sharing information, sharing their views, participating in the discussions, entertainment etc. 
They are even raising their voice regarding their various needs and rights through digital media sources. 
With the help of media they even connect with various organizations working online for securing the 
rights of the disabled community. Media also provides a platform for people with disabilities to voice the 
changes they want to see in expanding inclusion, education, employment, and advocacy opportunities. 
From there, many disabled people are learning to be proud of their disability identity.

Although, inclusion of persons with disability in the digital world forms the core area of digital accessibili-
ty, the opportunities that are provided to the practicing professionals of digital media. 
The Indian digital media is the one of the fastest growing characterized by influential domain of informa-
tion change. It grabs nearly 60 percent of internet users in the country (Verma, 2015). The mounting 
implication of digital media in India is clearly demonstrated that all the traditional media have marked 
their presence on some or the other social media sites.   

According to The Internet and Mobile Association of India, 2011 report, the internet is fundamentally 

dominated by college going students (18-35 years), youth and working young men and women being 

the leading user. The adults Persons with Hearing Disabled (PwHDs) as new media and social media 

users are more connected with digital world rather than traditional media. This trend may be because 

the adult PwHDs rely more on visual communication for connecting with other persons in society due to 

their disability (Martin & Rajdeep, 2016) 

AN INCLUSIVE COMMUNICATION APPROACH 

Inclusive Communication is an approach that seeks to 'create a supportive and effective communication 
environment, using every available means of communication to understand and be understood'
It is about being aware and valuing all different ways a person may use to communicate to enable them 
to make and understand choices, express feelings and needs, and involve themselves in the world 
around them.
This approach supports the use of:

• Speech that is simple clear and at the right level for the person's understanding,
• Body Language that supports and matches the spoken word,
• Gestures that support and match the spoken word,
• Pictures, photos, graphics and symbols that support both the spoken and written word,
• Objects that can be used to stand for people, locations or activities,
• Interactive approaches for those with profound learning disabilities and communication needs.

An environment that provides all these types of communication will help everyone to communicate 
better whatever their individual need.
Wendy Lu (2017) a journalist in her article on ‘What journalists can do better to cover the disability beat’ 
says that of the eight news values (proximity, timeliness, prominence, magnitude, conflict, oddity, 
impact, and emotion), emotion too often rises to the top when telling stories about disability communi-
ties. She concludes that people with disabilities deserve the same respect and inclusion as any other 
community in the media. By changing the way the journalists cover disability, they not just doing their 
jobs better—they are also doing justice to their stories.
In case of Disability Community, it is common for outsiders to control the disability narrative in the press. 
Typically, reporters reach out to non-disabled parents or doctors as the primary sources for stories of the 
disabled. Family members can only understand disability through an external lens or their own experi-
ence, so the journalist should only reach out to them when telling stories about their personal experienc-
es. They should never be allowed to speak as the final voice of any disabled person. Instead, reporters 
should seek out actual disabled people to talk about disability.

Case Study: I
Ali Yavar Jung National Institute for Hearing Handicapped (AYJNIHH), works under the Ministry of Social 
justice and Empowerment, Government of India (GOI) received the national Award for the best and the 
first accessible website among Government of India organizations in 2011. The inclusion of the link to 
AYJNIHH-NEWS in YouTube made the change. It was the YouTube that provided accessibility angle to 

the hard of hearing and hearing impaired persons for whom AYJNIHH was created by GOI. Moreover, 
the news in Indian Sign Language (ISL) in YouTube was captioned and closed captioned, making it even 
more accessible to people with hearing disabilities around the globe. It, thus, recognized the signifi-
cance of digital participatory media such as YouTube that allows people with disabilities a new voice for 
communication (Martin & Rajdeep, 2016). 

Case Study: II
Dale Reardon from Australia has launched an online disability social community for disabled people that 
are designed by disabled people. Reardon has been blind for nearly 30 years and feel that social media 
sites are unwelcoming and difficult to use for the Persons with Disabilities. His site is called as My 
Disability Matters. The site makes it easy to change the font size, the contrast or make it grey scale to 
help those with different vision needs. The site also functions on the vision imparted assistance 
software. The site features news and information on disabilities and offers a space to connect with 
others affected by disabilities. He aims to promote the sense of inclusivity in the society for the disabled 
and to include the voice of the disabled in the media. (Excerpts from interview Caral Raabus)

REPORTING ON DISABILITY WITH SENSITIVITY, NOT SENSATIONALISM

When people with disabilities are portrayed as only heroes or victims, it is harder to address the issues 
that affect them. One extreme is portraying people with disabilities as people who are helpless and 
deserving of pity. That reinforces the stigma of disability as something that is bad and that would need 
to be changed. On the other extreme, you have the overly heroic portrayal of disability, where the person 
is portrayed as a superhero for doing things that a non-disabled person does in an everyday life.
Most newsrooms do not have reporters specifically focused on covering people with disabilities. What 
the disability community wants is attention to their issues. Access to health care, education, and 
government services, as well as the right not to face discrimination.
We need more stories from the perspective of individuals with disabilities. The best thing news organiza-
tions can do to improve their coverage is to hire people with disabilities and to cover disability issues as 
a beat rather than an occasional side story.

CONCLUSION

Disabled people over the years have been marginalized within and through the media. Based on the 
available secondary sources the following the areas are identified where the media lacks in representa-
tion: 
• The media still tends to use the medical model of disability to represent disabled.
• The focus is on the impairment more than the individual well-being.
• Disabled people are under-represented in terms of portrayal in the media
Though the media are beginning to change, it is evident that the media industry and the disabled com-
munity need much more work, where both need to work and learn from each other. Digital media is play-
ing an important part in the lives of disabled. Participatory relations can be established between them 
with use of digital media sources. The case studies studied depicts that disabled are forming social 
networking community to help disabled community. The study reveals that the initiative of starting an 
online social community promotes the sense of inclusivity in the society for the disabled and this in turn 
includes the voice of the disabled in the media.   The media should not use the words that are derogatory 
to the disabled. Studies reveal that the media should not portray disabled a separate community but 
should be include with the society. The approach of media should be inclusive towards them.
The media should focus on intelligent and sensitive reporting of the disabled. Guidelines are issued by 
various organizations regarding the language/words that should be used while portraying the disabled 
in media have been studied in this paper. They should use the positive language for the disabled and 
should try to create a disabled friendly media environment.
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PRIVACY AND THE NEW MEDIA CHILD

         Ambika Sankar Mishra*

ABSTRACT

The security issues associated with social media and awareness of people about ithas gone important 
asocial media has reached to the hands of people with the support of tiny portable mobile devices. With 
rapid development in the information system, people’s exposures to media have increased and they 
have gone more and more media oriented. The growth in information technology with the introduction 
of mobile internet system has changed the total media scenario and people have gone more and more 
social media oriented. Social media, the new form of communication is a democratic platform of com-
munication and quite liberal by nature. With the emergence of this new media platform the meaning of 
the concept of freedom of expression has changed dramatically than the earlier. This new platform of 
media has provided ample opportunity to people for freedom of expression and has made communica-
tion instantaneous.

Freedom never comes without responsibilities rather freedom with responsibilities is the fundamental 
principle for any democratic society. Thus in case of social media responsibility and privacy issues of the 
users is also a matter of concern. Looking towards the increasing rate of cybercrime and threat towards 
individual privacy due to social media, time has come now to understand this medium and to learn about 
different security measures relating to social media. The youth mass are the future of the society and 
there is a need on their part to understand this medium properly. The college going youth mass consti-
tute a big audience for social media.  This study is an attempt to understand the awareness among the 
college going youth relating to the security issues in social media so that they can be educated properly.

Keywords: Social Media, security, privacy, communication, internet

INTRODUCTION

Gertrude Stein the American novelist has stated that “Everybody gets so much information all day long 
that they lose their common sense.” on which context stein has told this, is immaterial for us to discuss 
here, but his words have gone so true that nobody  in the present days can deny it.  After a rapid growth 
in information technology and communication system, these days social media has emerged as a pow-
erful form of communication. After the concept of Global village was proposed by Mc. Luhan it was a 
popular statement for the IT experts that “Distance is dead, something which was local is global today 
and something which was global is local today”. So the modern Communication scholars have 
perceived the world as a family and social media has come to modern human society as a blessing to 
establish a communication network within this global family.

The social media by providing maximum freedom at the user end has satisfied the expectations of IT 
experts and has become a popular medium of communication. It has not restricted the freedom of 
expression within the hands of few like other forms of media.  Forgetting the geographical and cultural 
boundaries this medium has already reached to all corners of world. It has started playing an active role 
in shaping public opinion on issues and creating awareness on issues of social interest. This powerful 
medium has redefined communication process providing a better scope for freedom of expression to 
human beings in the process of communication. Social media has become a popular medium of expres-
sion due to its scope for ample freedom of expression, and in democratic systems for better functioning 
of democracy, freedom of expression is indispensible.
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Social media has widened the communication and information dissemination opportunities to such an 
extent that we have started realizing our stay in the global village.  As a new platform of communication 
it has brought a new form of democratization to the communication system and has brought many 
changes in the communication scenario. The social media which is an open and liberal platform for com-
munication is luring people to get associated with it in a more and more manner. Being a computer medi-
ated communication it is creating a virtual world for people to get associated with each other to share 
and exchange information. As a blessing of the modern communication system the social media has 
now reached to every sphere of our life and has started influencing our life, workplace and towns to 
impart a new culture. It has started making people crazy and has started providing them a new experi-
ence of increasing their exposure to a large mass of people. Social media as a media of democratic 
nature has very less restriction on freedom of expression and has given ample freedom on the hands of 
people to express their opinion in this platform. As a medium of communication the characteristics of 
social media are so much people oriented that it has gone very popular among people within last few 
years. The opportunities of freedom of expression created by the social media need to be apprised but 
at the same time absolute freedom of expression provided by social media is also not desirable. Each 
society or each civilization has its own cultural and social norms which work like pillars for the cultural 
systems of a society and absolute freedom of expression without considering its evil effects can be 
hazardous for a society.

Media in its different forms have always remained as an attraction for people. The information revolution 
these days has provided the opportunity to people to enjoy a better freedom of expression. But every 
freedom in a democratic society comes with certain responsibilities. Thus a proper understanding of the 
characteristics of this media is needed to realize the freedom of expression in a proper manner.

CHARACTERISTICS OF SOCIAL MEDIA

  It is an instant faster form of communication.
  Mostly participatory and the rate of involvement of audience is very high.
  Audience has maximum opportunity to play the role of communicator and receiver.
  A liberal and democratic form of communication with ample opportunities for freedom of expression
  It is a new and attractive form of communication
  Creates a virtual world to provide a better satisfaction in communication.
  Communicator and respondent are known to each other.
  Individual members of the audience are mostly linked with a similar cultural back ground which      
     makes the communication more effective.

The aforesaid characteristics of this medium denote it that it is a highly powerful medium and has a wide 
reach. So there is a need of understanding the private and public space difference is highly necessary 
for the users of social media and they have to understand the risks involved with this medium.

Discussing about public and private space while using social media,in many of the cases it is found that 
people are posting their photos with celebrities or posting photos of personal life which are not only 
becoming odd experiences for other people but also sometimes creating threats to the individual priva-
cy of the same user. We all know that the very definition of public and private space is quite confusing 
and controversial as the very definition of public space and private space varies from one individual to 
another according to his or her cultural environment. Something which may be public for one individual 
may be private for another and something which may be private for one individual may be public for the 
other. So each and every individual has his or her own concept of public or private space depending on 
the type of culture he or she has experienced. Talking about privacy we can say it is a concept of recent 
origin and Privacy, as it is understood, is only about 150 years old. Most human beings had little concept 
of privacy in their tiny communities. Sex, breastfeeding, and bathing were performed in a very common 

manner without any hesitation of the presence of friends and family members.  Infect such activities 
were not considered as activities to be performed in private. They were considered as 

activities similar to others. Talking about the primitive tribal societies the concept of private space was 
not there and similar was the case of the Greek and roman civilizations. In the early medieval times or in 
case of late medieval societies, they have witnessed the same thing. Sex, breast feeding and other such 
activities were performed without the barriers. The concept of bed rooms or bed was not there. Sex 
breast feeding and other activities were getting done by the people in the common space used by the 
family. Neither bed as an architecture was there nor the concept of private space or public space were 
there.

Thus as we see from the history of Privacy we can say that privacy as a concept has its root in the 
culture. Thus on context of an open forum like social media the terms like immoral, Unethical, obscene 
also lose their relevance as in an open platform there is no such compulsion that one should follow the 
rule of ethics designed by other. We know Societies have their own norms and their violation creates 
problems for individuals of the society.   Thus we can’t allow the users to stand in an unsafe domain 
while using social media. 

Thus the advocates of censorship are with the argument of imposing control on the social media. But 
the question then comes that if control will be there then who will impose that control and in which form 
it will be and basing on what moral standards? Because social media is a medium that is not restricted 
within the cultural or geographical boundaries of any country or region like other forms of media. 
We can’t say that face book is American people’s social media like Door Darshan is India’s television 
channel, AkashVani is India’s Radio service or Times of India and Hindustan Times are Indian newspa-
pers. So the process of censoring the social media is also under question and the process of defining 
the public and private space is also under question. But at the same time as social media is a popular 
and powerful medium hasit’s impact on the people. The impacts also can’t be ignored and it can’t be left 
freely in the hands of the inexperienced users. Thus making the screw tight is quite difficult but in Indian 
context if we look towards the different possible ways of maintaining the sanctity of this medium, there 
are certain predefined legal machineries  which function to maintain the sanctity of this medium.

INDIAN LAW OF PRIVACY

While talking about the machineries relating to such regulations the first machinery which comes into the 
lime light is the Indian law of Privacy.  In June, 2011.Amendments were made to the Information Technol-
ogy in2008 and required changes were made to promote the concept of Privacy:

Section 43A, talks about the implementation of reasonable security practices for sensitive personal data 
or information and provides for the compensation of the person affected by wrongful loss or wrongful 
gain. 

Section 72A, suggests the provision of  imprisonment for a period up to 3 years and/or a fine up to Rs. 
5,00,000 for a person who causes wrongful loss or wrongful gain by disclosing personal information of 
another person while providing services under the terms of lawful contract. Recently also the supreme 
court of India by its verdict has also again ensured that right to privacy is a fundamental right for every 
Indian.

But apart from the existence of all the above laws, in earlier years we have seen cases like Chemistry 
professor AmbikeshMahapatra , Puducherry businessman Ravi Srinivasan and the case of the 
21-year-old girl  who was arrested from Palghar for posting a message on Face book criticizing the shut-
down in Mumbai for the funeral of Bal Thackeray are coming to notice. So the best possible way to solve 

such problems is by educating people relating to social media. Again recently the Chennai High court in 
one of its judgments has also told that   Forwarding Social Media Posts is Equal to Endorsing It. 

Thus at the end of the story while discussing about privacy in a public space like social media finally 
there comes the question that in such a situation what possible solutions can be drawn towards such a 
sensitive but crucial issue. The ultimate answer can be educating the people about the medium.

But to educate people you also need to know the audience type and the level of awareness among them 
relating to social media. In case of social media the maximum numbers of users are from the young 
college going masses and they are quite crazy about this medium. Thus there is a need to understand 
the awareness level of these young masses relating to social media. Thus to understand the audience 
character a study of the college going youths is undertaken. 

THE STUDY

With objective of understanding the awareness level relating to social media among the modern youth 
the study is conducted among 100 students of Centurion University Bhubaneswar, Odisha. Respon-
dents are selected by random sampling from the same batch of 10 different courses offered in the 
university. The objective of using random sampling technique was to get a much better insight to the 
audience behavior. The reason to select students from Bhubaneswar campus is, Bhubaneswar is a 
growing city enlisted as no.1 in the smart city list of government of India and students in this campus of 
the university have a better access to internet. The methodology used for the study is survey method 
using Interview schedules. The study has used both primary and secondary data. The variable of the 
study is personal exposure to social media. 

RESULT

The study relating to youth awareness about social media relating to issues of privacy and security has 
come out with the following results.

Exposure & preference
All the respondents have come out with the view that they use social media and it is a better platform for 
them to express themselves.75% of the respondents have chosen whatsapp as their most preferable 
social media platform where as 25% have preferred face book as their most preferable social media 
platform. Though the names of other social media platforms like linked in, Google+ and twitter were 
there but none of the respondents have chosen those social media platforms as their preferable ones.

Security notions about Social Media
40% of the respondents have told that they feel secure while posting in social media but 60% of the 
respondents have told that they feel insecure while posting in social media.

Content preference in posting
65% of respondents have told that they feel free to post photos and videos of personal life in social 
media where as 35% of respondents do not feel so. 

Attitude towards Social Media
20% of the respondents feel social media to be an easy medium of publicity 55% feel it is a better way 
to share things with friends and 25% of respondents by posting in social media want to show that they 
are better than others. 30% of people have told that their posts are mostly informative 18% have told 
that their posts are educative and 58% have told that their posts are only entertaining. 

Awareness level
85% of respondents are not aware of the fact that while posting in social media they are in a public 
platform and the contents posted by them can be used by anybody for any purpose and 15% have told 
that they are aware of it. 38% have told that they have some primary legal idea   for precautions against 
cyber-crime but 42% have told that they do not have any idea about it and 20% have told that they have 
not thought about this matter seriously. 66% of respondents have told that they know about cyber-crime 
but 34% of respondents have no idea.

Their Suggestions

All have agreed to the idea that they need more education regarding privacy and security issues relating 
to social media. 

CONCLUSION

It is true that social media as a new platform has opened many opportunities for students to communi-
cate and enjoy freedom of expression but along with that it has come with many hazards which the 
students mostly do not know and they are using it casually.  Thus it can be well said that more and more 
education along with awareness is needed among the students relating to privacy and security issues 
pertaining to social media.
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GENDER EQUALITY IN ADVERTISEMENT: A CONTENT ANALYSIS

          Priya Shaw*
ABSTRACT

Advertisement is an integral part of our day to day life. All from luxurious items to regular products are 
being advertised by different companies with their unique advertising strategy. Along with increasing 
sales, advertisements too promote social awareness. Media promotes modernization, popular culture 
and areas which are needed to be focused on. Advertisements on gender equality, education, sanita-
tion, tree plantation, blood donation, safe drive are to raise awareness for betterment of society. The 
present study will focus on those advertisements which mainly promote gender equality from the sphere 
of house to office. The advertisements break the myth of specific gender oriented role which have been 
continuing since a long time. Online advertisements of Vogue, Havells, Titan Raga, Tata Tea, Star Plus, 
BIBA, Ariel, have been selected for analyzing the contents of those advertisements. All advertisements 
have been chosen purposively.

Keywords: Advertisement, Gender Equality, Content Analysis

INTRODUCTION

American Marketing Association defines advertising as: “Any paid form of non-personal presentation of 
goods, services, or ideas by an identified sponsor (advertiser).” (Berkowitz et al., 1991) This definition 
separates advertising from other forms of promotion, namely publicity and personal selling. Advertising 
is “paid” for, as opposed to publicity, which is “free”. Advertising is also “non-personal” implying no 
“personal selling” and is created for communication with a mass population. Advertisement is a market-
ing tool to promote brands but it can be implemented successfully to raise awareness regarding social 
issues. 
Brands like Tata, BIBA, Ariel, Star plus, Havell’s, Pregakam, Complan promote their products by giving 
prime importance to social awareness regarding gender equality. Advertisements which are being 
promoted by these brands reflect existing culture of our society and promote popular culture. Rational 
and emotional appeal is being used to hit the thought process of audience. Advertisements deal with 
thought provoking messages.
According to UNESCO, Gender refers to the roles and responsibilities of men and women that are creat-
ed in our families, our societies and our cultures. The concept of gender also includes the expectations 
held about the characteristics, aptitudes and likely behaviors of both women and men (femininity and 
masculinity). Gender roles and expectations are learned.

They can change over time and they vary within and between cultures. Systems of social differentiation 
such as political status, class, ethnicity, physical and mental disability, age and more, modify gender 
roles. The concept of gender is vital because, applied to social analysis; it reveals how women’s subor-
dination (or men’s domination) is socially constructed. As such, the subordination can be changed or 
ended. It is not biologically predetermined nor is it fixed forever. Gender Equality means that women and 
men have equal conditions for realizing their full human rights and for contributing to, and benefiting 
from, economic, social, cultural and political development. Gender equality is therefore the equal valuing 
by society of the similarities and differences of men and women, and the roles they play. It is based on 
women and men being full partners in their home, their community and their society. Hermes (2007: 191) 
argues that we need to understand how the media represent gender because ‘constructions of feminini-
ty and masculinity are part of a dominant ideology.’ Van Zoonen 
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(1994), most of the earlier gender-relevant media research, including psychoanalytic theory, implicitly at 
least, followed the transmission model of effect, based on direct reaction of a receiver to a message 
stimulus. She suggests that there has now emerged a new paradigm, essentially culturalist in character, 
which offers a better way of understanding how the media is related to gender. At the core the new 
approach is the idea of ‘gender as discourse, a set of overlapping and sometimes contradictory cultural 
descriptions and prescriptions referring to sexual difference (1994:40). Van Zoonen (2004) identifies 
popular soap operas can also play a significant part in actively connecting the majority of people to 
public issues of the day. It was clear where early researchers stood on this issue, especially where popu-
lar content (romances, children’s stories, women’s magazine) was seen as stereotyped and carrying a 
predominantly patriarchal and conservative ideology or pandering to male sexuality. Things have 
changed in the media, with much more content by women and for women, with no inhibitions about 
sexuality (e.g. Mc Robbie, 1996).

Walizer and Wienir (1978) define content analysis as any systematic procedure devised to examine the 
content of recorded information. Krippendorf (2004) defines it as a research technique for making repli-
cable and valid references from data to their context. Kerlinger’s (2000) defines it as a method of study-
ing and analyzing communication in a systematic, objective and quantitative manner for the purpose of 
measuring variables.

REVIEW LITERATURE

Belkaoui and Belkaoui (1976) studied the portrayal of women in print and television advertisements. The 
main aim lies in showing the credibility of the sources which are useful for better understanding of 
stereotyped portrayal of women, as well as open opportunities for women in the advertising world. The 
study will include the history, regarding the portrayal of women in advertisements whether stereotyped 
or influential since past 50 years and more. Content analysis method has been used for in-depth analy-
sis of the advertisements.

Zimmerman and Dahlberg (2008) measured attitudes of young women to sexually objectified advertis-
ing. A survey combining elements of two previous studies (Ford, LaTour, and Lundstrom, 1991; Mittal 
and Lassar, 2000). This study examines how today's generation of young, educated females feel about 
the portrayal of women in advertisements and the consequences of those attitudes. Sample consisted 
of female students from a co-educational private college in the Mid-Atlantic region. All statements were 
measured on a 7-point Likert scale, and probed attitudes towards role portrayals of women in advertise-
ments, as well as the effect of those attitudes had on company image and purchase intention. A f-test 
was used to compare the means among the studies of Ford, LaTour, and Lundstrom (1991). Respon-
dents agreed that females were portrayed as sex objects in advertisements, but were less offended by 
these portrayals. Result also show females' attitude towards the advertisement have little effect on 
purchase intention, a highly significant change from attitudes of women in 1991.

Kara and Yolanda (2012) studied the portrayal of females, in magazine advertisements of Hong Kong. A 
content analysis was conducted to examine the portrayal of beauty types and occupational roles of 
female figures in magazine advertisements. A systematic random sample of 215 advertisements from a 
popular lifestyle magazine in Hong Kong was analyzed. Results provide evidence of gender role stereo-
types. Women portrayed as feminine beauty type, decorative roles, as celebrity and less for occupation-
al role.

Moorthi, Roy and Pansari (2014) worked on the changing roles portrayed by women in Indian advertise-
ments over the decades. Television advertisements for the decade 1980-2010 have been studied.105 
advertisements were selected for the study. The methodology used for the study was content analysis. 

The results indicate that the role of woman in television advertising has changed over the decades. 
Although, women in India are portrayed as traditional and stereo typical over the decades, there is differ-
ence in product categories, advertised by them. Advertisers in 20’s are willing to portray woman in male 
dominated advertisements as compared to 
advertisers of 1990s.

Das (2016) studied the changing trends and patterns of the role portrayed by women in Indian TV adver-
tisements and explored the perception of the audience regarding the portrayal of women in Indian TV 
advertisements. During the first phase of the study, content analysis used to find out different roles 
portrayed by women in Indian TV advertisements and their association with other collarets of the adver-
tisements like status, setting, credibility, voice over, eye-contact and product category. Systematic 
purposive sampling is used for sampling. Prime time advertisements were recorded. Inclusion and 
exclusion criteria implied over choosing 268 advertisements.
Jha, Raj and Gangwar (2017) identified the portrayal of gender in magazine advertisements through 
semiotic analysis. The researchers worked on the sign and symbol of advertisements. The entire work 
is a qualitative one. Content analyses of those advertisements have been done to gather data. In conclu-
sion researchers found that the portrayals of femininity depicted more often as a sex object than 
portrayals of masculinity in magazine advertisements. 

OBJECTIVE

• To analyze the content of the advertisement.
• To analyze the portrayal of the characters.
• To analyze the technical aspects of the advertisement.

RESEARCH METHODOLOGY

Non probability sampling technique has been used to choose the advertisements. Purposively seven 
online advertisements have been selected to do the analysis. Advertisements of various brands have 
been included to conduct the study. Advertisements of Vogue, Titan Raga, BIBA, Tata tea, Havells, Star 
Plus, Ariel have been chosen for analysis. The entire study is qualitative one. Content analysis method 
is used for analysis purpose. Units of analysis are duration, language, audio-visual presentation, appeal, 
atmosphere, shots and slogan.

ANALYSIS & INTERPRETATION

Advertisement 1

Vogue is an American fashion and lifestyle magazine made up of many components including fashion, 
beauty, culture, and living. Vogue India has launched a campaign on gender equality with the tagline “# 
Start With The Boys”. The advertisement runs for 100 seconds. The advertisement showcases the 
upbringing of a boy from his childhood to adulthood. From home to hostel, everywhere the boy is being 
told “ladke rote nehi” and shows that a boy must not cry to show his emotion, specially pain. At the 
background, family members, school teachers, friends, football coach, hostel mates, doctors all are 
present. Surroundings are dictating him not to reveal his pain by crying “Are you a girl? Boys don’t cry”. 
Since childhood the boy is being asked not to show his emotions with rolling tears in eyes. In his adult-
hood, the boy beats a girl in his bedroom to show his anger instead of crying. Domestic violence has 
been presented through this advertisement. Society teaches a boy not to reveal pain with tears which 
makes him furious in his later stage. The advertisement ends with starring appearance of Madhuri Dixit 
with a positive note that “bahetar hoga agar ham sikhaye, ladke rulate nhi hain”.

The prime focus has been given on the “boy”. Mid shots and Close up shots have been taken to frame 
the character. The victim or the “girl” has been focused well with close up shot. Rational appeals along 
with celebrity appeal have been used to catch the attention of audience. Both English and Hindi have 
been used in this advertisement. The language is easy to understand.
https://www.youtube.com/watch?v=0Nj99epLFqg

Advertisement 2

BIBA is a well-known brand for women ethnic. It advertises their product along with social awareness 
on gender equality issues. The tagline of the advertisement is “Change is Beautiful”. The concept is 
based on arrange marriage affair. In the beginning, the girl raised an important issue to her father on how 
she would decide whether to marry that boy or not over a plate of samosa only. Both the families were 
ready for the marriage. In front of all, the girl’s father said that they wanted to visit the boy’s house to 
know whether the boy could do household tasks. The boy’s mother replied that he couldn’t even boil 
water, though sometimes prepare Maggi in microwave. In reply, the girl’s father said that his daughter 
couldn’t survive only over Maggi...!  The advertisement ends with the positive attitude of the boy that he 
would welcome them after few days only when he would learn something to cook. Positive attitude 
along with rational appeal has been used to focus on serious issue like gender equality. 
The girl’s father has been given prime importance in this advertisement. Mainly, parents (both boy and 
girl) played a crucial role in decision making for their child’s future. The advertisement is a beautiful 
mixture of contemporary and conservative thinking of two generations. Mid shots, over the shoulder 
shots, close up shots have been used to focus on the expressions. Emotional appeal has been intro-
duced to grab attention. The entire set up is at home with family members. Mainly, Hindi has been used 
throughout the advertisement and easy to understand. English words like microwave, noodle, sir, most 
welcome have been used. The advertisement runs for 120 seconds.
https://www.youtube.com/watch?v=aS_wwC8P12I

Advertisement 3

Ariel, a laundry detergent is made by Proctor and Gamble. The Ariel advertisement also focuses on 
gender equality with tagline ‘share the load’. The advertisement starts with the realization of a father that 
household works are not only meant for women. The realization starts after careful observation to his 
child that she manages both office and household works perfectly while his husband busy in watching 
television at home. He feels proud for his daughter. Self-realization process has started in his mind. After 
realization, he starts to help her wife in household works. The advertisement also focuses on the flash-
back memories of the father in which he recalls, his daughter acted to be homemaker and the boy might 
remain busy in watching television or reading newspaper in their ‘ghar ghar ka khel’ at childhood. Now, 
the father has realized that our society has set a wrong example on the duties of two genders.
The background of the advertisement is at home with close family members. It runs for 120 seconds. 
Voice over is there to reflect the thought of the father who is aged enough. He is the central figure. 
Mainly, mid shot and close up shot have been used to frame both the father and daughter. Emotional 
appeal has been incorporated in this advertisement and ends with a positive attitude that household 
works are not for women only. The conversation is a mixture of both Hindi and English languages. Con-
servative thoughts are needed to be flexible to match the contemporary one which has been presented 
here beautifully. 
https://www.youtube.com/watch?v=wJukf4ifuKs

Advertisement 4

One of the most preferable family channels Star Plus has also launched advertisement on ‘NayiSoch’ 
which too focuses on gender equality. Advertisement starts with conversation between a buyer and 
sweet shop owner Gurdeep Singh, as his business is running very well and given the credit to the own-
er’s sons. Gurdeep replied that his daughters had popularized their shop through internet and credit 
goes to them. It ends with a positive message and shows the name of the shop ‘Gurdeep Singh and 
Daughters’ at end.

Amir Khan has played the role of Gurdeep. The setup of the advertisement is in a busy crowded market 
place. Punjabi accent has been used here. Proverb ‘Shoooteshaaa’ has been emphasized on. It runs for 
50 seconds and over the shoulder shot has been taken to frame the conversation between the seller and 
buyer. Establishing shot has been used at the end to focus on the shop’s name ‘Gurdeep Singh & 
Daughters’ along with Amir Khan and his daughters.
https://www.youtube.com/watch?v=16Qqem8jRUY

Advertisement 5

Tata tea promotes gender equality issue with negative appeal in their ‘jago Re’ campaign with the mes-
sage ‘inequality gets learnt; equality needs teaching’. Advertisement starts with a girl wants to go out to 
play with his brother but mom stops her and advised to learn house hold works otherwise other will say 
that she had not taught anything to her daughter and suggests her son to find someone to accompany 
him. At the background, the mom is busy in doing household works. The advertisement lights on the 
thinking of a mom towards her daughter and son. The advertisement ends with ‘beta ghar ka kaam bhi 
sikh le warna log kahenge maa ne kuch nehi sikhaya’ and confused expression of that girl. The set up 
was at home in presence of mother, father and brother. 
The advertisement runs for 40 seconds. The entire set up is at home with family members. Mid shot, 
over the shoulder and long mid shot have been there to focus on the characters. The entire advertise-
ment is in Hindi except the word ‘kitchen’. Words like ‘nehi’, ‘sikhle’ ‘log kya kahenge’ have stressed on. 
‘Beta’ has been used affectionately to address her ‘beti’. Rational appeal is there to grab the attention 
of the audiences.
https://www.youtube.com/watch?v=y4QxRV4pMcI

Advertisement 6

Titan Raga is a well-known brand for women watch. The brand promotes advertisement on gender 
sensitivity with the tagline “#Break The Bias”. Advertisement starts with the conversation among board 
members in a meeting, at office regarding the promotion list and more specifically about “Kiran”. A 
member narrates how Kiran and Rajat work together, lunch together, party together as a whole they stay 
together mostly. Other members were curious to meet Kiran. At the end, all felt embarrass as Kiran 
entered the room and the reason isthat Kiran was a boy not a girl. The advertisement clearly depicts the 
societal thought regarding a woman’s success. 

The advertisement runs for 95 seconds. The background was the board room with members. The 
central character “Kiran” has been framed in mid shot and to show others expression mid shot have 
been taken. Establishment shot is used to focus on board room scenario. Negative appeal has been 
used to present societal thought regarding women success. Both English and Hindi have been used in 
this advertisement. The message is loud, clear and easily understandable.
https://www.youtube.com/watch?v=hNqwBTCslMw

Advertisement 7

Havells India Ltd is one of the largest electrical equipment companies in India. The company has prod-
ucts ranging from home and kitchen appliances, lighting for domestic, commercial and industrial appli-
cations, LED lighting, fans, modular switches and wiring accessories, water heaters, industrial and 
domestic circuit protection switchgear, industrial and domestic cables and wires, induction motors, and 
capacitors among others. Havells advertisement focuses on the need of changing societal pattern to 
raise awareness. The brand promotes gender equality advertisement with the tagline ‘Winds Of 
Change’. The advertisement starts with the conversation among censor board members regarding certi-
fication of a film. Decision has been taken to label the film with ‘U’ certificate as the film is perfect for 
family watching. One of the member suggests to certify with ‘A’ as the hero is topless in seven scenes.  
Words like ‘adult’, ‘nudity’ have been stressed on, along with expression of a female member on these 
words. The man also adds ‘aab larki kare toh nude aur larka kare toh dude’, so it is a matter of concern. 
The advertisement ends with a smiley face of that female member.

The advertisement runs for 31 seconds. Establishment shot is there to establish censor board scenario. 
Mainly mid shot has been used to frame the characters and over the shoulder shot has been used once 
to frame a little conversation. Rational appeal is in the advertisement. Mainly the advertisement is in 
Hindi but words are ‘family’, ‘nude’, ‘dude’, ‘adult’, ‘content’ are in English. The message is lucid enough 
to be understood by all.
https://www.youtube.com/watch?v=RGA0GoZuYRg

CONCLUSION

The trend of advertisements has been shifted towards the equal opportunity of each gender. Advertise-
ments depict the much needed change for the betterment of our society. Advertisements hit on the rigid 
thinking pattern of people. The awareness regarding gender equality needs to be spread from childhood 
to adulthood to old age irrespective of gender. Advertisement like Tata tea, Vogue concentrate to raise 
awareness since childhood rather saying ‘larke rote nehi’ and ‘larki se har gaye’. Experience, realization 
become better along with the age. It is to better realize late rather than ignoring. The Ariel advertisement 
shares the same concept with ‘share the load’. Parents are here to teach their children the difference 
between right and wrong, good and bad which demand them to match the mentality of their children too. 
BIBA focuses their advertisement on that issue. ‘Nayi Soch’ of Star Plus shows that we need to believe 
on girl child as success never distinguishes between a boy and a girl; it only values the thought. Both the 
advertisement of Tata Tea focuses on inequality which is usually seen at home and what we need to do 
for teaching equality. Havells puts light on the thought of society regarding the portrayal of gender. 
All advertisements point towards change. Rational and emotional appeal are there to hit the stereotyped 
thinking of the people. The message is loud and clear on equality as it is capable to bring mutual under-
standing and mutual respect. Mainly advertisements reflect on the thought process of men and the 
concept of equality is being focused on from household works to business to office works.
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CONTEMPORARY JUDICIAL TREND IN INDIA RELATING TO
TRADEMARK DILUTION: A CRITICAL ANALYSIS

(WITH SPECIAL REFERENCE TO YAHOO! INC. V. SANJAY PATEL & OTHERS)

          Ankit Singh*

ABSTRACT

Law relating to trademarks in India has incorporated the principle of dilution but the interpretation of the 
provision by the judiciary in the past has been rather dubious. However, the Indian judiciary has been 
inspired by foreign judgments pertaining to dilution and has adopted a constructive approach which has 
resulted in a better implementation of the intent of the lawmakers. The recent judgment in Yahoo! Inc. 
Sanjay Patel & Others, has more firmly established the continuously evolving doctrine of trademark 
dilution in India. The concept of trademark dilution is the one whose aim is to safeguard the reputation 
of a globally known trademark everywhere. The author has adopted doctrinal method of research. This 
paper tries to analyse the stages of evolution of the principle of trademark dilution and the active role 
our judiciary has played in widening the scope of the statutory provisions relating to trademark dilution.

Keywords: Trade mark, Dilution, Reputation, Infringement, Judiciary, Blurring, Tarnishment.

INTRODUCTION

Trademark dilution is a concept of trademark law which gives a right to the proprietor of a trademark to 
prevent other players in the market from compromising the uniqueness of his trademark. Thus, it is really 
necessary to determine as what constitutes the unique nature of a trademark because every trademark 
which is registered with the appropriate authority is a prima facie proof of its uniqueness. In the light of 
this, it may be contended that trademark dilution is one of the shades of trademark infringement.

In today’s world, where consumers purchase products not based on quality or usefulness, but instead 
are carried away by the brand name and trade symbol which accompany the product, protection of the 
distinctiveness of a trademark is of the utmost importance.

Trademark dilution is a claim which the owner of a famous trademark can make to prevent others from 
using a mark which decreases the value or distinctiveness, or tarnishes the reputation, of the famous 
mark. Many scholars argue on whether trademark law should even recognize such a concept.[1]

Types of Trademark Dilution: There are two established kinds of trademark dilution. One is blurring and 
the other one is tarnishment. In a case of the United States[2], it was made clear by the Court that held 
that blurring includes, ‘the whittling away of an established trademark’s selling power through its unau-
thorized use by others upon dissimilar products’. A mark is said to be tarnished when the impugned 
mark links such mark to products that are of poor quality or which portray such mark in an unwholesome 
or unsavoury context that is likely to reflect adversely upon the owner’s product.

Traditionally, to forbid another from using a mark, one had to prove that there is a ‘likelihood of confu-
sion’ that may arise, which would cause one to believe that the goods being sold are those of another. 
By recognizing trademark dilution, the reputation or distinctiveness of the mark is protected even if there 
is no scope for confusion.[3]
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The recent judgment, bold as it is, of the Delhi High Court in Yahoo Inc. v. Sanjay Patel & Others (M/s 
Apricot Foods Pvt. Ltd.) has given a new dimension to the concept of trademark dilution. It has 
restrained the defendants from using the YAHOO! trademark or any other deceptively similar trademark 
for the purpose of marketing their eating products. It is imperative to analyze various aspects of this 
judgment on trademark infringement in order to understand the rationale behind the decree in favour of 
an online services corporation against a company which is primarily engaged in the trade of snack 
foods.

TRADEMARK DILUTION IN INDIA: A JUDICIAL OUTLOOK

The old law i.e. Trade and Merchandise Marks Act, 1958 didn’t have any provision related to trademark 
dilution. However, there have been several judgments wherein the judiciary has taken into account the 
concept of trademark dilution based on internationally established standards and has expanded the 
horizon of trademark protection in India until the Trade Marks Act, 1999 came into picture:

I. Development before the Trade Marks Act, 1999
(i) Daimler Benzaktiegesellschaft&Anr. v. Eagle Flask Industries Ltd[4].: In this case, the Delhi High 
Court stated that:
“....Trade Mark law is not intended to protect a person who deliberately, sets out to take the benefit of 
somebody else‘s reputation with reference to goods, especially so when the reputation extends world-
wide. By no stretch of imagination can it be said that use for any length of time of the name �Mercedes 
should be not, objected to. In the instant case, �Mercedes is a name given to a very high priced and 
extremely well engineered product. In my view, the defendant cannot dilute that by user of the name 
Mercedes with respect to a product like a thermos or a casserole.”[5]

(ii) Daimler Benz Aktiegesellschaft v.Hybo Hindustan[6]:In this case, one of the issues before the 
single judge bench was whether the defendant could use the mark ‘BENZ’ on undergarments. The Delhi 
High Court granted injunction to the plaintiff ignoring the defence of ‘honest and concurrent use’ and 
noted that replication of a mark such as of “Benz” by anyone would result in a violation of the trademark 
law in India. The Court, inter alia, observed that:  
Such a mark is not up for grabs—not available to any person to apply upon anything or goods. That 
name . . . is well known in India and worldwide, with respect to cars, as is its symbol a three pointed 
star.[7]

(iii) Honda Motors Co. Ltd. v. Charanjeet Singh [8]: In this case the Delhi High Court decided on the 
use of the trademark “Honda” by manufacturers of pressure cookers used in kitchens. The plaintiff in the 
present case filed an opposition and a suit for passing off, on the grounds of its international reputation 
and goodwill. The defendant claimed that he was the prior user of the mark in connection with pressure 
cookers. Moreover, the defendant claimed that since the parties’ respective goods were dissimilar, there 
was no possibility of any confusion or deception.  
The Court, while noting that the goods were indeed different from each other, once again established the 
likelihood of confusion in an action for passing off, by placing reliance on the harm caused to the reputa-
tion and distinctiveness of “Honda” as a brand.[9]

(iv) Caterpillar Inc. v. Mehtab Ahmed [10]:A well-known trademark “Caterpillar” came under attack 
when a local manufacturer in Delhi adopted it by using the “CAT” mark on its footwear.  Caterpillar Inc. 
thereby filed a suit for passing off and copyright infringement before the Delhi High Court. Caterpillar Inc. 
sought an injunction against the local manufacturers for using the “CAT” mark on its footwear. The Delhi 
High Court observed that the doctrine of dilution was applicable to competitive goods as well, that is to 
say, the unlawful use of the trademark in itself amounts to dilution.

Another important aspect for protecting such marks or trademarks is to avoid weakening or dilution of 
the mark. If the subsequent user adopts similar mark even in respect of same goods it would not only 
decrease the value of the trademark of a prior user but also ultimately may result in dilution the trade-
mark itself. 

In this case, the Court looked at trademark dilution in greater detail and found that the purpose behind 
protecting famous trademarks is to avoid the weakening or dilution of the concerned mark. It then went 
on to add the test of confusion, to this understanding of dilution, and noted:  
Since the goods are identical, it has immense effect of diluting the identification value of the plaintiff’s 
mark. Such a dilution is accompanied with confusion as to source, sponsorship, connection or 
licence.[11]

The Court further stated that such use resulted in smearing or blurring the descriptive link between the 
mark of the prior user and its goods and reduced the force or value of the trademark. Thus, the court 
ordered the grant of permanent injunction restraining the defendants from further manufacture and sales 
of such goods.

II. Position after the Trade Marks Act, 1999

(i) Ford Motor Co. v. C.R. Borman[12]:The plaintiff filed a suit before a single Judge of the Delhi High 
Court, alleging that the defendants used the mark “Ford” in connection with footwear that they were 
manufacturing. The plaintiff filed for a case of infringement under Section 29(4) of the Act of 1999. The 
single judge of the High Court granted the defendants’ motion to dismiss the plaintiff’s complaint. Final-
ly, on appeal, the Division Bench of the High Court reversed the order of the Single Judge and noted:
“What should not be lost sight of is the fact that Section 29(4) is palpably an exception to the scheme of 
the Act and applies only to those trademarks which have earned a reputation in India...the Plaintiffs do 
not have to prove deception on the part of the Defendants or likelihood of the customer being misled 
because of the use of the challenged trademark.”[13]

(ii) Bloomberg Finance LP v. Prafull Saklecha: The plaintiff was a media behemoth which has been 
successfully running a 24/7 financial news channel since 2008 in India, and claims to be using the mark 
Bloomberg in India since 1996. The plaintiffs contended that the use of the mark by the defendants 
constituted infringement and passing-off, thereby diluting the brand Bloomberg. The defendants were 
using the word Bloomberg in their company’s names, operating in the fields of construction and realty, 
food, entertainment, etc.

So, the present case was essentially related tocorporate name infringement. The plaintiffs pleaded 
infringement of the mark under Section 29(4). The defendants contended that the case fell neither under 
section 29(4) nor under section 29(5), therefore, the act did not constitute infringement. The Court how-
ever rubbished the defendants’ contention stating that section 29(5) could not be held exhaustive of all 
situations of uses of the registered mark as part of the corporate name. It stated the qualifications for an 
act to result in infringement under section 29(4) and said that under section 2(m) a mark is defined as “a 
device brand, heading, label, ticket, name….” [14]

Therefore, for the purpose of Section 29(4), the use of a mark as part of a corporate name would also 
attract infringement. Section 29(5) cannot be said to render Section 29 (4) of the TM Act, 1999 otiose. To 
further this, the Court held that the legislature may not be said to have intended not to provide a remedy 
where the registered trade mark is used as part of the corporate name but the business of the infringer 
is in goods or services other than those for which the mark is registered.[15]

(iii) ITC Ltd. Philip Morris Products SA & others [16]: This is by far the most pertinent judgment on the issue 
of trademark dilution in India. Decided by Justice Ravindra Bhat, this case is the first comprehensive discus-
sion of the legislative and policy components of Section 29(4) of the Act. The case is noted to be the first 
instance where an Indian court took the decisive step of articulating the requisites that are to be satisfied to 
constitute trademark dilution.[17]

In the present case, the two marks in question belonged to two companies with well-established reputations in 
India. The plaintiff, ITC Ltd., argue that in the year 2008, Philip Morris had begun using a hollow flaming roof 
design similar to the “WELCOMEGROUP” mark that ITC had been using in respect of its hospitality business 
for many years. ITC Ltd. claimed that Philip Morris has done away with its traditional roof design used for 
marketing Marlboro cigarettes in India and has been using a mark similar to theirs. [18] ITC Ltd. contended that 
the persistent use of the mark on the covers of the Marlboro cigarettes, had the effect of diluting the distinctive-
ness of ITC’s trademark, and thereby sought relief on the basis of Section 29(4) of the Trademarks Act, 1999.

The Court, in this case, while referring to section 29 (4) of the Trade Marks Act, 1999 (the Act), recognized the 
essentials for dilution as under:
 
(a) The impugned mark must be identical or similar to the injured mark;
(b) The one claiming injury due to dilution must prove that her/his mark has a reputation in India;
(c) The use of the impugned mark is without due cause;
(d) The use of the impugned mark (amounts to) taking unfair advantage of or is detrimental to, the distinctive 
character or repute of the registered trade mark.[19]

An analysis of the above judgments of Indian courts shows that the concept of trademark dilution in India has 
evolved gradually and has gone beyond the statutory boundaries. This was necessary to protect and promote 
the interests of proprietors of reputed and famous trademarks. However, the criterion pertaining to the interpre-
tation of Section 29(4)(c) [20] still depends on the circumstances of each case. Thus, it is has been majorly in 
the hands of our judiciary to safeguard the reputation of trademarks in the Indian market in the interest of both 
proprietor and consumer. 

YAHOO INC. V. SANJAY PATEL & OTHERS: ONE MORE EVOLUTIONARY STEP FOR THE DILUTION 
PRINCIPLE

The US-based Yahoo! Inc. had filed a suit against AFPL, director Sanjay Patel and distributors Shri Jee Traders 
for allegedly naming their merchandise as ‘Yahoo Masala Chakra’ and ‘Yahoo Tomato Tangy’. The petitioners 
claimed that it violated their right. The Yahoo Inc., however, withdrew charges against Shri Jee Traders after 
given an undertaking that they were not dealing in products with the trademark. Counsel for YAHOO! informed 
the court that AFPL, with their prime brands being ‘Everest’ and ‘e-Vita’, were manufacturing the products 
under the alleged brand name. The petitioners informed that they learnt of the alleged infringement only in April 
2014.[21]

The Delhi High Court has issued orders restraining Indian firm M/s Apricot Foods Pvt. Ltd (AFPL) an, from using 
the YAHOO! trademark or any other deceptively similar mark as part of their product name. The court held that 
the said infringement has the potential of diluting the YAHOO! trademark and tarnishing the reputation attached 
to it.[22]

The Court has followed the preceding judgments in this regard and opined that the cross-border reputation of 
Yahoo! makes it imperative for the industrial players in India to refrain from doing something that has the 
tendency to dilute the established reputation of a trademark.

It cannot be denied that Yahoo Inc. is a globally renowned entity which is majorly known for its Web 
portal, search engine Yahoo! Search, and related services, including Yahoo! Directory, Yahoo! Mail, 
Yahoo! News, Yahoo! Finance, Yahoo! Groups, Yahoo! Answers, advertising, online mapping, video 
sharing, fantasy sports and its social media website. It is one of the most popular sites in the world. It is 
claimed to be one of the highest-read news and media website, with over 7 billion views per month, 
being the fourth most visited website globally. With such credentials to its name it would have been 
really difficult for the court to not pass a decree in favor of Yahoo Inc, particularly when it is a matter of 
trademark infringement as trademarks in the current scenario play a pivotal role in the business growth 
of an entity.[23]

During the course of the suit AFPL and its Director had neither appeared nor filed written statement 
before the court.  Hence they were proceeded ex-parte. However, Shri Jee Traders submitted an under-
taking in the court stating that they were not dealing in any kind of products consisting of the Trademark 
‘Yahoo’ and as a result, Yahoo Inc. did not press for damages against them. But Yahoo Inc. took a firm 
stand against the other two defendants alleging that AFPL had been infringing its trademark and market-
ing its products under the name ‘Yahoo Masala Chakra’ and ‘Yahoo Tomato Tangy’. [24]
The court while delivering the judgment observed:

“.....The plaintiff (Yahoo Inc) has been able to prove that defendants 1 and 2 (AFPL and its director) have 
adopted the plaintiff’s trademark as the name of their product in order to piggyback on the reputation of 
the plaintiff and (its) trademark and that such adoption of the trademark Yahoo for AFPL’s snack items 
is undoubtedly dishonest and that AFPL has taken had taken an ‘unfair advantage’ of the Yahoo Inc 
trademark.....”[25]

A portion of the judgment also stated the following:

“.....The Plaintiff has also been able to prove that Defendants 1 and 2 have adopted the plaintiff’s trade-
mark as the name of their product in order to piggyback on the reputation of the Plaintiff and the plain-
tiff’s s trademark and that such adoption of the trademark Yahoo for AFPL's snack items is undoubtedly 
dishonest. AFPL has by using the mark Yahoo as a name of one of its products taken an unfair advan-
tage of the plaintiff’s trademark and that this use is detrimental to the distinctive character and repute of 
the plaintiff’s well known trademark. The continuous infringement by the Defendants 1 and 2 of the 
plaintiff’s well known trademark has the potential of diluting the trademark Yahoo and tarnishing the 
reputation attached to the said trademark. It is bound to cause confusion amongst the public, causing 
them to believe that AFPL is associated with the plaintiff, which is not.....”[26]

It can be rightly pointed out that the judicial trend in India relating to trademark dilution has emerged in 
a very positive manner. All the above mentioned judgments testify to the fact that the Indian judiciary has 
been quite vigilant whenever safeguarding the reputation of a globally recognized trademark was a 
concern.

CONCLUSION

The doctrine of trademark dilution though finds its origin in the Common Law regime but its immaculate 
implementation in majority of cases by the Indian judiciary is praiseworthy. The recent judgment in 
Yahoo! Inc. v. Sanjay Patel & Others is another feather in the crown as we continue to exist in a market 
of intense competition. 

The Indian law relating to trademark dilution as provided under Section 29(4) is greatly supplemented by 
the Indian judiciary in cases where a reputed trademark is attempted to be cashed in on by certain trade 
proprietors. The law disallows anyone to dilute the distinctive and unique character of renowned trade-
marks.  Although there have been some misconceived interpretations of the law which were later 
corrected but the Indian judiciary has been very active in properly implementing the provisions relating 
to dilution to protect the reputation of famous trademarks. 

To finally conclude, the law relating to trademark dilution in India is quite clear in its intent. However, it is 
necessary for the judiciary to recognize the soul of the provision and apply it to promote the benefit of 
famous trademark owners against those who try to derive undue benefit out of those trademarks by 
using them as part of their trade name or corporate name. Procedural and technical aspects should also 
be given clarity. Burden of proving actual dilution or likelihood of dilution and popular character of the 
mark should rest with the proprietor of such mark. Corporate giants should not be afforded unreason-
able protection under the umbrella of dilution so as to result in exploitation of small businesses. Tactical 
judicial strategy is warranted to efficiently tackle the corporate disputes related to trademark infringe-
ment in India. The judgment in the Yahoo! case is exemplary in this regard.
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