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CHANCELLOR’S VISION
“On earth there is no purifier as great as knowledge.”
II am delighted to introduce you to Jagran Lakecity
University (JLU Bhopal).
At JLU, we think of education as the means of developing
our greatest abilities, because in each one of us there is a
personal hope and dream which when fulfilled, can be
translated into benefit for everyone and become a great
strength for our nation.
We at “Jagran Social Welfare Society’’, the promoting body of JLU, are focused on
our mission of making quality higher education more accessible and affordable so
that many more students can pursue their dream of excellence. It’s a mission we
believe, will help make the world a better place.
We dedicate ourselves at JLU, to create human capital for our country and the
world, endowed with beautiful minds. Our purpose is to prepare students for exciting
careers and lifelong achievements.
We believe that when our students succeed, countries prosper and societies benefit.
You are welcome to Jagran Lakecity University.

Mr. Hari Mohan Gupta
Chancellor, Jagran Lakecity University Bhopal
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VICE CHANCELLOR’S MESSAGE

Neil Armstrong once stated that “Research is all about creating new
knowledge” and unless we document and present this new
knowledge research will be meaningless! It is in this perspective that
it gives me immense pleasure in introducing to you ‘Jagran –
International Journal on Contemporary Research’ a bi annual
research publication of Jagran Lakecity University Bhopal.
Since time immemorial humans have endeavored to find a ‘method in madness’ but in recent
years with the onslaught of the technotronic information age where time is the only constant,
research is the only way to answer almost all problems the world is facing. We believe that
‘research is formalized curiosity’ that can be shaped and best presented to the contemporary
world in a Research Journal that bolsters the interdisciplinary, breakthrough and incremental
research ideas, theories and concepts relevant to versatile disciplines.
We are mindful that our future standing among the best, will be dictated by the present and that
education and contemporary research should not only ensure learning and empowerment but also
entrust wisdom and enforce discovery so as to transform our world for better times. Thus the
vision of Jagran Lakecity University is to distinguish itself as a top ranking diverse, socially
committed learning community of highest quality scholarship and academic rigor that is sustained
by the best of eastern and western ethics and values. The mission of the University is to promote
global learning and outlook by drawing from the spiritual, cultural, intellectual and economic
resources from across the world to enrich and strengthen its research programs and resources to
promote values and to seek new frontiers of knowledge. The University takes pride in its world
class infrastructure, state-of-art facilities and brilliant teaching & research staff with global
expertise. The University therefore places immense importance to research promotion that is
universal, contemporary and practice based and has the promise of grooming tomorrow’s leaders
who have thought, vision and knowledge.
The Journal is an initiative in this endeavor and is a modest attempt to commit and rededicate
ourselves as a premier and multi disciplinary thought engine and be a sought after destination by
prospective scholars from India and abroad.
I invite you to join us in this unique knowledge enterprise to discover and to invent, to seek
unlimited opportunities and the wisdom, to explore and unravel new and hitherto unknown
knowledge frontiers that beckon us to transform our world for better.

Prof. (Dr.) Anoop Swarup
Vice Chancellor, Jagran Lakecity University Bhopal
Editor - at - large, Jagran International Journal on Contemporary Research
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EDITOR’S DESK
In propensity to achieve excellence in our purpose of learning through
research initiatives, Jagran Lakecity University presents this issue of
Jagran International Journal on Contemporary Research with more
academic tracks and discussion issues. Apart from disciplines like
Business, Management, Science, Technology, Commerce, Economics,
Arts, Language, Literature, Social Work, Human Rights, Public
Administration, Media, Communication, Entertainment, Education, Law &
Order, this issue also consists of research manuscripts in different
domains of Hospitality & Tourism, Banking & Finance etc.
Practical applicability of research and empirical findings remain the fundamentalrequirements of
each manuscript to be published in the journal. The basic intent of this journal is to bring about
revolutionary change in achieving professional and academic excellence through action and
applied research approach.
Like previous issues, we have tried to carefully put together range of research areas and
categorized each domain in a separate section. I acknowledge the involvement of number of
people whose contribution made this publication possible - Authors who submitted manuscripts,
distinguished Members of Advisory Board, Editor- at- Large, Managing Editor, Organizing Editor,
Executive Editor and Reviewers.
We hope to continue to be the first choice of top rated research work with high quality
submissions, strategic review and publication processes and the most invigorated International
Advisory Board.

Dr. Sehba Husain
Editor, Jagran – International Journal of Contemporary Research
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INTEGRATION OF INDIAN STOCK MARKET
WITH MAJOR GLOBAL MARKETS VIZ. UK AND USA
Ms Sonam Bhadauriya
Assistant Professor (Commerce)
Department of Humanities
NIMS University, Jaipur India

Ms Kirti Khanna
Assistant Professor (Commerce)
Department of Humanities
NIMS University, Jaipur India

ABSTRACT
Financial integration is an event in which financial markets in bordering, regional or global economies are
directly associated together. Due to globalization or internationalization, several Indian companies have
decided to be listed in the stock exchanges of other countries, especially the United States and United
Kingdom. In this perspective, quite a lot of issues arise; Indian stock market’s integration with global
markets, the extent of market integration and influence of the two major markets on Indian stock market.
The study considered three major stock exchanges Bombay Stock Exchange, New York Stock Exchange
and London Stock Exchange and judged the casual relationship among these. For analysis purpose,
researchers applied Unit Root test, VAR framework and Granger Causality Test.
Key Words: Market integration, Stock market indices, Multivariate VAR, Granger causality test.

INTRODUCTION
Financial integration is an event in which financial markets in bordering, regional or global economies are
directly associated together. Financial market integration covers a compound interaction of various factors
for instance; policy initiatives, configuration and development of financial markets. National stock markets
have appeared as the foremost channel for economic combination of rising market with the aim of
globalization, deregulation and information technology advancement. It is usually supposed that financial
incorporation can be connected with numerous benefits, including growth of markets and society and
valuable price detection, primarily focused to high savings, investment and monetary development.
Recently, in January 2008, stock markets turned down stridently in the stir of credit market developments in
the United States as subprime lending.
Due to globalization or internationalization, several Indian companies have decided to be listed in the stock
exchanges of other countries, especially the United States and United Kingdom. In this perspective, quite a
lot of issues arise; Indian stock market integration with global markets, the extent of market integration and
influence of the two major markets on Indian stock market.
In this regard the study presents some chronicle of Indian market integration with developed economies and
then draws some analytical inferences by using statistical and econometric measures. The rest paper is
divided in different parts viz., Literature Review, Research Methodology, Empirical Analysis and Conclusion.

LITERATURE REVIEW
There are some of the reviews of the studies which have been previously undertaken in the related area of
research and also enlightened the thought of prospective researchers.
Fratzscher (2001) focused on the role by which EMU and changes in exchange rate volatility have been
performed superbly financial mixture by time varying coefficient yield. Mukharjee (2004) investigated the
interdependence of stock markets located all over the world, also realized the potential risk and rewards of
global diversification. Yang, Min and Kolari (2004) explored the causal link among the different countries
during the Asian Financial Crisis. It has been scrutinized long-run affairs and short-run vibrant contributory
associations among the U.S., Japanese, and ten Asian rising stock markets, with the particular
consideration to the 1997-1998 Asian financial crisis. Bonfiglioli and Favero (2005) explained the movement
of stock market in view of the difference between the interdependence and contagion. Mukharjee (2007)
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capture the trends, similarities in activities and pattern of movements of Indian market in comparison to its
international counterparts. Raj and Dhal (2008) judged whether the Indian stock market integrated with
global and Regional markets and what is the extent of such market integration. Joshi (2008) explored the
dynamics of co-movement of stock market of US, Brazil, Mexico, China and India by using daily, weekly
and monthly data. The analysis revealed that there was significant over and under reactions in the market
and the market become efficient with regard to some regulatory measures taken by SEBI.

RESEARCH METHODOLOGY
Research Objective: To explore direction of integration of Indian stock market with the developed stock
markets in the world.
Sources of Data: For the purpose of the study, three countries’ stock exchanges viz., Bombay Stock
Exchange (India), New York Stock Exchange (USA), London Stock Exchange (UK) have been considered
as a source of basic stock prices. In this context, stock market indices; BSE Sensex, DJIA (NYSE) and
FTSE100 (UK) have been taken from authentic sites of stock exchanges viz. www.bseindia.com,
www.nyse.com and www.londonstockexchange.com.
Duration of Study: For the purpose of analysis of the data, a period of three year has been taken into
consideration from financial year 2008-09 to 2010-11.The researchers has considered that period because
during this time most of the factors possessed the impact on different economies. That was the phase of
economic meltdown and coping up with these circumstances.
Tools and Techniques Used: The researchers have used the Causality analysis for the short term study
requirement. The study explored causal link between different stock markets by using the Granger
Causality Test in a multivariate Vector Autoregressive (VAR) framework. For analysing data statistical
software packages; STATA SE 12, SPSS are used.

EMPIRICAL ANALYSIS
For the analysis, the study firstly presented the summary statistics of variables in the form of Mean and
standard deviations. Along with this, the degree of relationship has also been calculated as to find out the
degree and direction of correlation.

Table 1: Summary Statistics and Correlation Analysis
Descriptive

Mean

Standard CORRELATION
SENSEX
deviation

SENSEX
.0503
2.05
SENSEX
1.00
DJIA
.014
1.72
DJIA
.077**
FTSE 100
.020
1.68
FTSE 100
.071**
** Correlation is significant at the 0.05 level (2-tailed).

DJIA

FTSE
100

1.00
.300**

1.00

Table 1 shows the results of descriptive statistics which illustrate those positively daily returns averaged
around 0.05 % over the full period for the Sensex with a volatility of 2.05 %. The result further shows that
there is quite positive degree of relationship existed in all three selected markets which are significant at .05
levels of significance. The coefficient of correlation is 0.0713 in case of BSE Sensex and FTSE 100. As UK
stock market trend can affect the trend of Indian market in the same direction whereas in case of USA and
India, coefficient of correlation is 0.0772.
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After this, the study established the causal linkage between India - US, and India - UK. For this purpose,
study initially applied the Unit Root Testing. The model form of ADF test is∆

=

+

-1

+δt+Ϛ ∆
1 t− 1 + Ϛ2∆ t−2 + ⋯ + Ϛ ∆ t− +

t

Where, k is the number of lag, yt is the time series data under consideration. The test is based on the null
hypothesis that the variable contains a unit root, and alternative hypothesis is that the variables are
generated by a stationary process. In ADF test, the null hypothesis is that the variable contains a unit root,
and alternative hypothesis is that the variables are generated by a stationary process. This test requires a
negative sign and significant test statistic, for rejecting the null hypothesis. Table 2 shows the results of this
analysis.This testing of unit root hypothesis, reveals that the selected datasets (variables series); Sensex,
DJIA and FTSE 100 are stationary. And researchers have rejected the null hypothesis at different levels of
significance; 1%, 5% and 10%.
Table 2:Results Specification of Unit Root Testing
Augmented Dickey Fuller (ADF)
Variable
Test Base
Test
Z (t)
t statistics
-14.067
-2.580*
With Constant
-1.950**
-1.620***
BSE- SENSEX
-14.089
-3.960*
With Constant & Trend
-3.410**
-3.120***
-14.380
-2.580*
With Constant
-1.950**
-1.620***
NYSE -DJIA
-14.492
-3.960*
With Constant & Trend
-3.410**
-3.120***
-13.375
-2.580*
With Constant
-1.950**
LSE - FTSE 100
-1.620***
- 13.417
-3.960*
With Constant & Trend
-3.410**
-3.120***
Note:(a) Lag length for case is 3. (b) Probability for all cases is 0.000. (c) *, **, ***
represents the rejection of Ho at 1%, 5%, 10% levels.

After unit root testing, the study further moves towards the multivariate VAR framework. Vector Autoregression models are used for analyzing causal relationship among time series variables.
SEN

1.43 + 1.04

− 0.07

−1

+ 0.03
−3

− 0.11

FT

7.0 − 0.15

+ 0.01

−3

− 0.00

7.7 + 0.001

+ 0.04
−1

+ 0.02

− 0.11

−3

− 0.047

−2

+ 0.07

−3

−1

+ 0.09

+ 0.12

−1

−2

+ 0.23
−3

−1

+

− 0.03

+ 0.06

−2

−2 + 0.16

+ 0.665
−3

−2

+ 0.06

−1

+

−2

− 0.09

DJ

−2

+ 0.02
−1

− 0.02

−2

−3

− 0.17
−1

−2

− 0.05

+ 0.81
−3

−1

−3 +
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Table 3: Results of Granger Causality Test
Null Hypotheses
FPHo Rejected/ Not
Statistics Value
Rejected
SENSEX does not
0.936
0.422
Ho Not Rejected
Granger Cause to DJIA
DJIA does not Granger
6.900
0.000** Ho Rejected
Cause to SENSEX
SENSEX does not
0.118
0.949
Ho Not Rejected
Granger Cause to FTSE
FTSE does not Granger
10.229
0.000** Ho Rejected
Cause to SENSEX
Note: Null hypotheses rejected at 5% level of significance.

Causality
Conclusion
Unidirectional
(From DJIA to
SENSEX)
Unidirectional
(From FTSE
100 to
SENSEX)

Table 3 shows the results of Granger Causality Test of all variables. The results of VAR show that the test
is highly sensitive and also able to judge behave of market.

Results of Granger causality test show the Unidirectional Causality relationship between India and other
two developed markets. The result of casual link between the US and Indian stock markets is
understandable. The US market is the world’s leading securities market and has profound influence on
other emerging and emerged stock markets. Thus, US stock markets Granger cause the Indian stock
market in the short run. The findings depict the evidence of short-run impact of UK stock market to Indian
stock market in the form of trend of stock markets.

CONCLUSION
The study presented some chronicle of Indian market integration with developed economies and draws
some analytical inferences by using statistical and econometric measures. Descriptive statistics illustrated
positively daily returns averaged around 0.05 % over the full period for the Sensex with a volatility of 2.05
%. The result further shows that there is quite positive degree of relationship existed in all three selected
markets which are significant at .05 levels of significance.After this, the study established the causal linkage
between India - US, and India - UK. For this purpose, study initially applied the Unit Root Testing and
reveals that the selected datasets (variables series); Sensex, DJIA and FTSE 100 are stationary. Study
further moves towards the multivariate VAR framework. Vector Auto-regression models are used for
analyzing causal relationship among time series variables. Results of Granger causality test show the
Unidirectional Causality relationship from UK to India and USA to India as in both cases null hypotheses
have been rejected at 5% levels of significance.
Due to the short term analysis, this study could not judge the co integration of different economies on the
basis of stock market. In case of integration, the researchers is bound to use Causality Analysis as CoIntegration Test is useful in long term mainly.
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INSIGHT INTO THE ACCEPTANCE LEVEL OF MINUTEMAID PULPY ORANGE IN EASTERN INDIA
Ms. Sonam Singh
Lecturer, School of Management
Jagran Lakecity University Bhopal India
ABSTRACT
The FMCG industry in India faces exponential challenges and is bound to grow by leaps. However, marketers
are finding it all the more difficult to break through the rising clutter and create their own niche. This is a study for
Minute-Maid Pulpy Orange (MMPO), a product from the very successful Coca-Cola Brand, in order to gain an
insight into its acceptance level especially in tier two Indian cities. The idea is to find the awareness level of this
product and also predict the demand of other variants or flavor’s within this category.

INTRODUCTION: HINDUSTAN COCA-COLA BEVERAGES PRIVATE LIMITED (HCCBPL)
Coca-Cola was the leading soft drink brand in India until 1977, when it left rather than reveal its formula to
the Government and reduces its equity stake as required under the Foreign Regulation Act (FERA) which
governed the operations of foreign companies in India. Coca-Cola re-entered the Indian market on 26th
October 1993 after a gap of 16 years, with its launch in Agra.
In the new liberalized and deregulated environment in 1993, Coca-Cola made its re-entry into India through
its 100% owned subsidiary, HCCBPL, the Indian bottling arm of the Coca-Cola Company. Coca-Cola is
made up of 7000 local employees, 500 managers, over 60 manufacturing locations, 27 Company Owned
Bottling Operations (COBO), 17 Franchisee Owned Bottling Operations (FOBO) and a network of 29
Contract Packers that facilitate the manufacture process of a range of products for the company. It also has
a supporting distribution network consisting of 700,000 retail outlets and 8000 distributors. Almost all goods
and services required to cater to the Indian market are made locally, with help of technology and skills
within the Company. The complexity of the Indian market is reflected in the distribution fleet which includes
different modes of distribution, from 10-tonne trucks to open-bay three wheelers that can navigate through
narrow alleyways of Indian cities and trademarked tricycles and pushcarts.

BACKGROUND OF MINUTE MAID PULPY ORANGE (MMPO)
Minute Maid is a 62-year-old brand and entered the Coca-Cola field in 1960. The history of the ‘Minute Maid’
brand goes as far back as 1945 when the Florida Foods Corporation developed an orange juice powder. The
company developed a process that eliminated 80% of the water content in orange juice to form a frozen
concentrates which, when reconstituted created orange juice. The product was thereby branded ‘Minute Maid’, a
name signifying the convenience and the ease of preparation i.e. the drink could be prepared in just about a
minute. Minute Maid thus moved from a powdered concentrate to the first ever orange juice from concentrate.
Over the years, through innovation and unmatched consumer experience provided in over 60 countries, Minute
Maid brand has clearly become one of the world's largest juice and juice drink brands. The product is aimed to
further extend the leadership of Coca-Cola in India in the juice drink category.

There are over a 100 products in the Minute Maid banner that include fruit drinks in various flavors and
fortified varieties. Coca-Cola is exploring its options to introduce some of these in India in future after
tweaking them to suit local tastes and conditions. The exclusivity of the product lies in the presence of real
orange pulp in the drink contributing to its unique and refreshing taste. Currently, the pulp is imported from
Florida and the juice from Brazil, the largest producers of Orange in the world. The product is bottled at the
bottling unit of Coca-Cola in Chittoor, Andhra Pradesh. In the long run, the company would be sourcing
these components locally by teaming up with farmers.
The product is made available in groceries, large format stores, eating and drinking outlets, convenience
stores etc.
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BEVERAGE INDUSTRY IN INDIA
The beverage industry is vast and there are various ways of segmenting it, so as to cater the right product
to the right person. The different ways of segmenting it are as follows:
•

Alcoholic, non-alcoholic and sports beverages

•

Natural and Synthetic beverages

•

In-home consumption and out of home on premises consumption.

•

Age wise segmentation i.e. beverages for kids, for adults and for senior citizens

•

Segmentation based on the amount of consumption i.e. high levels of consumption and low levels of
consumption.

If the behavioral patterns of consumers in India are closely noticed, it could be observed that consumers
perceive beverages in two different ways i.e. beverages are a luxury and that beverages have to be
consumed occasionally. These two perceptions are the biggest challenges faced by the beverage industry.
In order to leverage the beverage industry, it is important to address this issue so as to encourage regular
consumption as well as and to make the industry more affordable.
The beverage market has still to achieve greater penetration and also a wider spread of distribution. It is
important to look at the entire beverage market, as a big opportunity, for brand and sales growth in turn to
add up to the overall growth of the food and beverage industry in the economy.

CHALLENGES FACED BY THE FMCG INDUSTRY
India's economy is projected to grow at a fast clip over the next few years. With increasing purchasing
power and a rising middle class, the fast moving consumer goods (FMCG) industry is posed to grow
dramatically. To leverage opportunities, FMCG manufacturers and retailers will have to develop and
implement deliberate strategies for gaining market access
At the macro level, Indian economy is poised to remained buoyant and grow at more than 7%. The
economic growth would impact large proportions of the population thus leading to more money in the hands
of the consumer. Changes in demographic composition of the population and thus the market would also
continue to impact the FMCG industry.
Recent survey conducted by a leading business weekly, approximately 47 per cent of India's 1 + billion
people were under the age of 20, and teenagers among them numbered about 160 million. Together, they
wielded INR 14000 Cr worth of discretionary income, and their families spent an additional INR 18500 Cr
on them every year. By 2015, Indians under 20 are estimated to make up 55% of the population - and wield
proportionately higher spending power. Means, companies that are able to influence and excite such
consumers would be those that win in the market place.
The Indian FMCG market has been divided for a long time between the organized sector and the
unorganized sector. While the latter has been crowded by a large number of local players, competing on
margins, the former has varied between a two-player-scenario to a multi-player one.
Unlike the U.S. market for fast moving consumer goods (FMCG), which is dominated by a handful of global
players, India's Rs.460 billion FMCG market remains highly fragmented with roughly half the market going
to unbranded, unpackaged home made products. This presents a tremendous opportunity for makers of
branded products who can convert consumers to branded products. However, successfully launching and
growing market share around a branded product in India presents tremendous challenges. Take distribution
as an example. India is home to six million retail outlets and super markets virtually do not exist. This
makes logistics particularly for new players extremely difficult. Other challenges of similar magnitude exist
across the FMCG supply chain. The fact is that FMCG is a structurally unattractive industry in which to
participate. Even so, the opportunity keeps FMCG makers trying.
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At the macro-level, over the long term, the efforts on the infrastructure front (roads, rails, power, river
linking) are likely to enhance the living standards across India. Till date, India's per capita consumption of
most FMCG products is much below world averages. This is the latent potential that most FMCG
companies are looking at. Even in the much-penetrated categories like soaps/detergents companies are
focusing on getting the consumer up the value chain. Going forward, much of the battle will be fought on
sophisticated distribution strengths.

RESEARCH DESIGN
Objective
The primary objective of the study lies in finding out whether MMPO is recognized in tier two cities and is
people aware of its existence. Moreover it endeavors to understand the perception and opinion about pulpy
orange in such cities, which would help predicting future demands of similar products with different flavours.

Sample selected and methodology
Eastern India was the main customer base to be sampled. A consumer sampling involving 400 people were
conducted in a span of 45 days across major cities Calcutta, Darjeeling ,Patna, Guwahati and Ranchi. This
was done in order to recognize the prospective customer and their preferences in order to predict future
markets. The methodology used in studying and understanding the perceptions and views of consumers
towards the product was “RANDOM SAMPLING”.
Sampling by definition is that part of statistical practice concerned with the selection of individual
observations intended to yield some knowledge about a population of concern, especially for purposes of
statistical inference. Each observation measures one or more properties of an observable entity
enumerated to distinguish objects or individuals. Here, in this case the opinion of people regarding the
product is taken considering age, income factor, gender, etc.
The process of sampling was conducted at the food world outlets and eating joints all across the cities.
Such food world outlets and popular eating joints were chosen because, the number of walk-ins and such
outlets are higher as compared to other stores. In recent years consumers prefer one stop shopping
centres where all their needs can be fulfilled at one place with the facility of spacious stores, convenience,
availability of wide array of products, competitive prices,etc.

Tools Used for Data Collection
a)

Questionnaires

b)

Interviews

Primary data collection method was used which involved direct interaction with customers. Observations
had to be made while asking open ended questions in interviews. Questionnaires recorded opinions of
people and their perceptions. Later all data recorded was interpreted via graphs and pie charts using
Microsoft Excel.
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1. Analysis and Interpretation

Table 1 :Snapshot of the Total number of Consumers sampled and their opinion
Age Groups

Gender
M

F

Opinion
T

Loved the taste Average
liking

Mixed
Reaction

Totally
Disliked

M

F

T

M

F T

M

F

T

M

F

T

5 to 15

9

6

15

8

5

13

1

1 2

0

0

0

0

0

0

15 to 25

14

9

23

12

6

18

1

1 2

1

2

3

0

0

0

25 to 35

29

36

65

19

26

45

2

3 5

2

3

5

6

4

10

35 to 45

31

32

63

22

24

46

3

2 5

2

3

5

4

3

7

45 to 55

12

18

30

7

11

18

2

1 3

2

1

3

1

5

6

55 to 65

6

13

19

3

5

8

0

1 1

2

4

6

1

3

4

65 to 75

10

7

17

4

3

7

1

1 2

2

1

3

3

2

5

110

122

232

73

80

153

10

9 20

11

15

26

16

18

32

Key
M

Male

F

Female

T

Total

L

Loved the taste

A

Average liking

MR

Mixed Reaction

D

Totally
Disliked
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Figure 1: Percentage breakup of respondents according to age group
This graph illustrates the total number of consumers in the different age categories that were observed.
Since taste is something that would differ across different age groups, hence this varied age categories
have been taken into account. Also it would help find out the preferences and tastes of all age groups and
thus lead to better understanding of consumers. It was observed through the graph and pie chart that
approximately 50% of consumers lie in the 25 -35 and 35-45 age category and the rest of the 50% is
distributed in the rest of the categories. Henceforth the company should pay more attention to the likings of
25 to 45 age group as they seem to be the target customers.
Analysis of Consumer opinion about MMPO

Table for Figure 2
(consumer opinion
about MMPO)
Loved the taste

153

66%

Average liking

20

9%

Mixed Reaction

26

11%

Totally Disliked

32

14%

10

Figure 2
A look at the graph clearly indicates that majority of the people loved the taste of pulpy orange. To be
accurate a whopping 66% said that they loved it, their reasons of liking being different and ranging from the
presence of pulp to the orange flavor. Orange being a popular flavor also amounted to raising it’s liking.
However a meager 14% said that they totally disliked the taste and found something bitter in the flavor. 9%
of the people found it to be average and would sometimes purchase it to quench their thirst, while 11%
were just not sure about the taste and had mixed feelings regarding the product.
Analysis of preference for Juice & Carbonated drinks as per age group

Figure 3
It has been observed that different age groups show different tastes and liking towards carbonated and fruit
drinks. What is striking is the fact that the liking for carbonated drinks rates highest in the 15 to 25 age
category followed by the 5 to 15 category. However 5 to 15 category is more influenced by parents, hence
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there is a slight inclination of children aged 5 to 10 towards juices, whereas the rest just love carbonated
drinks like coke, fanta and pepsi and go for juices only when forced by parents. The category of 25 to 45 is
torn between their desire to stay fit and healthy by going for juices and their love for colas which they
believe are more refreshing and tasty. The rest of the people above 45 have a natural liking towards juices
and seldom go for carbonated drinks.
Analysis of opinion regarding price

Figure 4
A majority of people in tier two cities are of the opinion that Minute maid pulpy orange is slightly overpriced.
They believe that price is an important factor while purchasing such juices. Also they would be more than
willing to purchase such juices on a regular basis if the price was slightly brought down. A small majority
mostly in the age group of 15 to 25 thinks it is rightly priced while a very meager section of adults (close to
none) think it is underpriced.
Analysis of preference for MMPO to fresh juice and others

Figure 5
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Preference towards freshly squeezed juices is observed to be the highest in small cities with the inclination
towards natural things the highest. However a good number prefer the MMPO due to the pulp present
which differentiates it from every other product in the market. Moreover the pulp adds the fresh juice factor
to it which attracts the people towards it. Preference towards other brands like Real and Tropicana is quite
less as it lacks the pulp and is costlier. However with product bundling consumers are ready to go for other
brands, thus price is an important factor.
Analysis of willingness to try new flavors launched

Figure 6
A small section is not willing to try new flavours launched as they feel orange, besides lemon is a safe
choice. However the majority section wishes to try new flavors not yet introduced in the Indian market like
cranberry, etc which they believe would improve the options. Few have mixed feelings and are not sure
regarding the flavor.
Analysis of preference for MMPO SKU :

Figure 7
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It is observed that 250 ml pack is the most preferred pack mostly because it is adequate to quench the
thirst at one point of time for a single person. People are of the opinion that 500 ml pack would be apt for 2
people at a time. However there is a huge demand for 250 ml pack as it would not only bring down the cost
but would prove handy especially amongst youngsters. The 1000ml & 2000ml pack is a demand from the
homemakers who would also prefer bulk offers for the same.
Analysis of effect on buying behavior by product bundling offer:

Figure 8
Coming across more and more views regarding bulk offers we included this also to find an accurate result.
It was observed that a whopping 85% would be instantly affected by the product bundling offers as they
believe they are the ultimate value for money offers. A majority of people who are not very impressed with
the taste are also ready to go for it if product bundling is done and suitable offers made. Thus the company
should definitely look into this field as it holds a great potential.
Analysis on Effectiveness of marketing channels:

Figure 9
It is observed that television is the most effective channel for creating awareness across age groups.
However, it is also observed that E-marketing is the second most effective means by which consumers
came to know more about the product. The middle age working class people are more active on internet
and hence marketing on social networking sites should be an important means of communication for the
company. As most of the target market of MMPO is this middle age group customers, the company should
make immense use of the low cost e-marketing initiatives.
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CONCLUSION AND RECOMMENDATIONS
After spending so much time in observing and interviewing people, also analyzing the results there were
certain recommendations

•
•
•

•
•
•
•

Price was a major hindrance for people in tier-two cities, who were willing to increase their frequency if
prices were brought down, so I recommend that the prices be slashed down or smaller sku’s be made
available.
Another option to deal with this could be making use of product bundling offers, where some discount
could be given on bulk buying or 400 ml pack free with two 1 lt pack.
A suggestion regarding the targeting of advertisements. They should focus more on differentiating
qualities like pulp. Moreover their target customers should be clearly defined so that they can be
convinced accordingly to become a loyal consumer. An example would be to target the health freaks
with very little time to take care of themselves or the elderly, promising them the old taste, thus linking
via nostalgia.
More promotional activities especially sales promotion recommended for tier-two cities as a majority of
people loved the taste but still needed that push to go out and purchase it.
A suggestion for introducing new flavors in the juice category as people expressed desire for variety
and some did not like the orange taste. New packs must be introduced in different quantities of 250 ml,
2l as they were suggested by a majority of people.
Tetra packs could be introduced for large quantities which would keep the juice fresh for a longer period
of time.
Through my research I found that the pulp for this juice was imported from Florida and juice from Brazil
which increased its cost. Instead, Indian pulp could also be used to bring down the overall cost of the
juice.
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INFLUENCE OF ‘THE BHAGWAD GITA’ ON GERMANY AND
THE GERMAN PHILOSOPHER- SCHOPENHAUER
Ms. Priyam Singh
M.A.(Final) English
Miranda House College
University of Delhi India
Around the onset of the 18th century and the beckoning of the 19th, ‘The Bhagwad Gita’ had become a
popular translated text in Germany with new translations by the likes of August Schelegal being made
available instead of editing the earliest known one by Charles Wilkins. At this time, according to a critical
review, knowledge of Indian Philosophy was first entering Germany and ‘The Gita’ became an introductory
route into its exploration, so much so that it was used interchangeably with Indian philosophy itself. ‘The
Gita’, however did not occupy the privileged position in India as yet as was already accorded to it by the
Germans. For a proper account regarding the reception of this Hindu text in Germany a look at Bradley
Herling’s work called ‘The German Gita’ would be enriching even though this comes with its own share of
complexities. Almost every prominent philosopher of Germany is given a place in this work but the very
philosopher Schopenhauer who is supposed to have patterned his philosophy on the lines of the Bhagwad
Gita and other eastern philosophies has been problematically left out.
Before the position of Schopenhauer is ascertained in German Philosophy, a foray into the criticism of the
Gita by other German Philosophers would be a good starting point leading upto the introduction of a new
term entitled ‘German Pessimism’. After Schelegal’s translation of the Gita in 1823, another German
scholar who showed interest in Sanskrit Studies was Wilhelm Von Humboldt. Hegel (1770-1831), noted
German philosopher welcomed the essays written by him and replied to it in two reviews which revealed his
highly critical attitude towards ‘Gita’. He stated that there is an immense sublimity and grandeur in the idea
of the ‘Brahman’ but it remains negative with regard to the particularities of the Finite world. The concept of
‘Moksha’ is also critiqued by him as a negative and abstract liberation for which desireless action is
preached to attain ‘devaluation of purposeful action’. However, critics say that he did not get his hand upon
enough proper translations to truly understand the Indian Philosophy which Humboldt continued to admire
and propagate through his many other scholastic enterprises. The influence that ‘the Gita’ had on
Schopenhauer stands for the ushering in of what is called ‘German Pessimism’.
‘German Pessimism’ is the revival of the theosophies of the East, whose fundamental axiom is the evil of
life: of Brahmanism, which represents absorption into the Supreme Spirit as the only prospect of release
from wretchedness for experiencing blissful nirvana. This was called pessimistic because it bound people to
renounce life’s pleasures and wish for nothing from his labour. The relegating of Indian Philosophy by
terming it pessimistic can be refuted instantly though because Schopenhauer himself points out the
difference between the Western and Eastern Philosophy. “Look around you, here is where they are, this is
Sansara that is the world of desire,birth,pain,age, sickness and death. Each one has a chance by way of
their karma to achieve nirvana/Brahman/Atman”. On the other hand in Augustinian dogma a tiny number of
elected few can ‘sensu allegoric’ i.e achieve ‘denial of will’ and hence receive redemption from the world.
It is imperative to understand two things before a sketch of an accurate understanding of Schopenhauer and his
connection with the Gita is made. Firstly, the philosophy and other works by Schopenhauer do not make any
attempt towards cultural domination under the guise of research, rather what is made clear is the fact that
elements of the Gita are integrated as a ‘corrective mirror’ to fill the gaps of their cultural deficiencies. So, Indian
Philosophy appears not so much a sense of inspiration or revelation but a mirror or medium of self-representation
and self-confirmation. Secondly, we need to be aware of not just the Bhagwad Gita being an important text but
also the ‘process’ through which it became so. One can see quite clearly the sources for the Gita's
contradictions. It deals with not only two widely-differing Darshans but also with two of the most abstract
philosophical systems, ‘Sankhya’ and ‘Vedanta’. The teachings of the Upanishads are included in multiple
chapters of the Gita. The kinetic concepts of ‘karma’ and ‘yoga’, appear repeatedly in the Gita though often in
disguised forms but it is the Upanishad which first ushered them. It is significant to know this because most of
Schopenhauer’s influences can be traced to the Upanishad and cannot be said
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to have been directly taken from the Bhagwad Gita. The inference then is that the latter became a more
important medium of communication for the philosophy than its actual source.
Schopenhauer wants his readers to get acquainted with this world as ‘will and imagination’. Will to live, his
central concept necessitates the branch of philosophy. ‘Will to live’ can be explained in contrast to ‘denial of
will-to-live’ or ‘death contemplation’ or the fear of death, the terrifying certainty that appears must clash with
the will-to-live. Will-to-live is then nothing but the desire to exist in this world and believe that we do. In such
a circumstance, one may either deceive oneself in evading the knowledge that we are inconsequential to
nature and be subservient to the will and wish to live in the world with all its illusions or maya or veil. The
other available option is to contemplate to get out of this existence altogether which is heroic and brings
wisdom and intellect. According to Schopenhauer, ‘will to live’ is unaffected by the birth and death of
individuals as nature itself provides lavishly for regeneration and for preservation of ‘species’ but has a
thousand ways by which ‘the individual’ is destroyed.
Death is comparable to sleep in which individuality is forgotten but everything else awakens or has always
remained awake. In Bhagwad Gita, Krishna tells Arjuna when he expresses regret about fighting a battle
against his own family members that, life and death do not matter, one’s karma does. According to the past
karma, the opponents had to be defeated and be killed despite all odds and return to earth/samsara which
is actually a bane though considered desirable by the ignorant. ‘Nirvana’ or ‘moksha’ and not rebirth is the
ultimate reward. According to his dharma, Arjuna must fight the war, be true to his karma and consequently
proceed towards freedom from the cycle of birth. He needs to fear about none of his relatives because they
are eternally present. Schopenhauer gives the example of the gut feeling of human beings about how they
go about doing their daily jobs knowing that death is a delayed and certain reality. Somewhere or the other
according to him, human beings are aware that though they may die, as souls they are bound to live
forever.(deathlessness)
Schopenhauer also advocates the same through a conscious ‘process’ of understanding that, ‘when
knowledge arrives, desire leaves the body’. Schopenhauer identifies striving as the basic nature of ‘the will’
with respect to its aims and objects for only by striving towards these goals can an end be put to the goals
that needs to be attained. The obstacles placed in the path of this striving leads to suffering and hence to
come out of this endless striving and suffering, contemplation is a necessary requirement according to the
philosopher. Contemplation in Schopenhaurean sense appears similar to, though not broken down in the
same fashion as the three-storey structure of the house metaphor that leads to ‘Yukta’ through ‘yoga’. This
metaphor is a step by step process of conscious realization that a life of endless suffering is not the kind of
life an individual wishes to lead and then making efforts towards higher knowledge after saturating oneself
with the useless pursuits of worldly pleasures in the first floor of the house. The three Gunas of Tamas,
Rajas and Sattva form the three ascending steps towards the final goal.(consciousness which heightens
with knowledge)
In chapter eight of Bhagwad Gita, Krishna tells Arjuna that a mind that wanders not (meaning the one who
has attained the highest degree of understanding), keeps the power of his life within his eyebrows and goes
to the spirit supreme. This means that such a person has conquered his will. Similarly, Schopenhauer tells
us that everyone carries along with them the source of perennial pain even though they’re looking for an
external outlet to dispose it insinuating that it is within the control of ‘denial of will’ to gain freedom from the
‘will to live’. The necessity of the phenomenon of going through the striving is of course the means to end
the suffering. Through the stages of procuring knowledge one can get that enlightenment. Having reached
the apogee of consciousness it should not affect the ascetic for he has not given up actions or life
altogether but achieved contentment. So, like an ocean that does not overflow when some extra water is
poured into it, this man is content whether desires or emotions allure him or not.
The German Indologist, M.Winternitz, observes: “It is on the strength of its poetic value, the forcefulness of
its language, the splendour of the images and metaphors, the breath of inspiration which pervades the
poem, that it has made such a deep impression on the impressionable minds of all ages”. The
commentators have not infrequently projected their own notions and concepts into the verses of the poem.
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Every time they do so, they’ve made the text mystifying and inexplicable. Trying to bring this mystification to
a resolution, in his book- ‘German Pessimism and Indian Philosophy’, Johann J. Gestering states that he
assumes the aim of Indian Philosophy is to be conveyed through the multifarious forms of expression which
point back to original revelations of the ancient ‘rsis’, which were based on mystical insights which is
generally considered ‘ineffable’. In Agehananda Bharti, a person who has had Western education along
with a strong entrenchment in Indian thought it is expected to find the answer of ‘ineffable or zeroexperience in the realm of mystical revelations but even in him we hear a pessimistic undertone where he
deplores that the Bhagwad Gita calls for the individual’s total identification with the ‘Lord’. Indian Philosophy
explains that human beings are not to be served as an autonomous individual for their status of existence is
‘Maya’, a sort of illusion that is to be transcended for God to shine forth. In chapter thirteen,it is written
‘Those who with the eye of inner vision see the distinction between the field and the knower of the field, and
see the liberation of the spirit of the matter, they go into the supreme.’ In a sense of secular reading Bharti
seems to think it’s time for age-old Indian errors to be corrected by Western rational thinking. This is to be
taken into account juxtaposed with the fact that he has de-Indianized all Indian phenomenon especially
when he himself has had ineffable experiences. As a finality in his book, Gestering says that pessimism is
not a state of consciousness unlike suffering but a problem of culture. For India then, pessimism as a
concept is a philosophical impossibility and the German Predilection of Eastern thought has moved from
negative to neutral in recent times. So in Bharti and in Schopenhauer we have people from different
countries taking up directions for their understanding opposite to the one that is the norm in their native
places. In conclusion Schopenhauer remains an admirer and said about Bhagwad Gita that ‘it has been the
solace of my life, it will be the solace of my death.’
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A STUDY OF INTERNATIONAL APPROACHES
TO SAVE ENVIRONMENT
Dr. Yogendra Kumar Srivastava

1

ABSTRACT
The Crisis of environment misgovernment is not a recent phenomenon but has dominated the concern of
national and international community from decades. Realizing the significance of environment management
and ill consequences of environmental degradation human miseries enhance in many folds when an
aftermath of hostile activities, the natural environment of that area is turn un inhabitable which continues to
remain for years unaddressed. The international approaches related to law of war, human rights and
environment are not only strengthening the approach to save environment but also caring for future
generation at large. The recent initiative in this regard is the organisation of an International Conference on
Sustainable Development organised by the United Nations in June, 2012 at Rio de Janeiro, Brazil. This
recent initiative holds a special significance for numerous reasons generally and in particular to
commemorate the 20th anniversary of the Rio Declaration popularly called the Earth Summit. This
Conference besides being the most recent one holds a special significance for marking a shift in ideologies
that is from Green Consumerism to Green Economy, from “Our Common Future” to “The Future We Want”
and the replacement of “Millennium Development Goals” to “Sustainable Development Goals.” In this paper
the author highlight all important international approaches as well as come out with some suggestions.
Backdrop: It may be pointed out that these developments have contributed in developing a new humane
environmental jurisprudence both at national and international levels but mere development of the new
jurisprudence in absence of proper will of implementation of commitment fails to achieve the desired
2

objectives. Initially it had been a part of ancient culture and civilization. Justice Krishna Iyer puts it beautifully
when he says, “Humanity is indivisible. So is peace and security. Civilized man’s uncivilized aggression on
Nature has made us realise that, like humanity, ecology is indivisible. Peace and salvation on earth are
possible only if we are conscious of ecological ethics.” Also it reflects in the Preamble of the Agenda-21 of
the United Nations Conference on Environment and Development, 1992 in the words, “Humanity stands at a
defining moment in history. We are confronted with a perpetuation of disparities between and within nations,
a worsening of poverty, hunger, ill health and illiteracy, and the continuing deterioration of the ecosystem on
3

which we depend for our well being.” Eventually, the jurisprudence of environmental law was developed
through the law of war, human rights and blended together for the environment protection at international
level. The human right is neither a new concept nor the human rights approaches to save the environment as
an integral part of human rights require much discussion and debate.
It is an undenying fact that often the development goals, which profess to be in consonance with the human
rights development cause adverse impact not only on the natural environment but also affect the socio,
economic and political environment of the countries. For instance in the event of development projects
peoples are crying for their rehabilitation, a hardcore human rights concern are often re victimized by being
placed in a polluted environment. It would be improper to infer that there are no efforts are being made by
the nations how so ever adequate and/or inadequate such state endeavours may be. This creates
imbalance in the life and living of the people who become the victim of development planning. The
rehabilitation measures adopted by the respective Governments have been only a lip service and nothing
seriously has been done for the displaced people who have lost human touch, dignified life and emotional
attachment being displaced from their native places. Whatever the compensation and monitory benefits
given to these people provide a short time arrangement and thus further leading the problems of survival.
The judiciary in India has taken initiative through its different judicial pronouncements for the protection and
declaration of fundamental right of people to live in a pollution free and healthy environment through
4

expansive interpretation of Article 21 of the Constitution of India.
In this changing scenario and the challenges experienced in the beginning of the 21st century, the world
5
6
community is also focusing on new approaches like-Green Economy , Sustainable Development Goals
etc. But on the other side, the protection and promotion of fundamental rights of the common people are
1 Associate Professor of Law & In charge-Coordinator, School of Law, Jagran Lakecity University, M.P., Bhopal, India, E-mail:yksnliu@gmail.com
2V.R.Krishna Iyer, Environmental Pollution and the Law, 1984, at p.6.
3The United Nations Conference on Environment and Development, 1992; Agenda-21 (Chapter 1, Preamble, Paragraph 1.1.)
4Article 21 of the Constitution of India-“No person shall be deprived of his life or personal liberty except according procedure established by law”.
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violated by the State organisations, industries/groups, etc. and simultaneously their actions are sometime
harmful not only to the natural environment but also raising level of threats for the whole humanity through
nuclear weapons, chemical weapons, effects of use of hazardous substances, installations of nuclear
power plants, etc. This is even reflected in Article 35(3) of Protocol I to the 1949 Geneva Conventions
relating to protect victims of international armed conflicts. It prohibits employing methods or means of
warfare which are intended or may be expected to cause widespread, long-term and secure damage to the
‘natural environment’. In modern war practices these are the novel tools to defeat enemies at the cost of
human lives and natural environment and in other words it is also known as ‘environmental warfare’.
In this paper author focuses on law of war and human rights approaches to save environment and later on
deals with the blended approach which emerges and is reflected in different important international
environmental law instruments to save the humanity and mankind. The paper is divided into six parts. The
attempt of the author is to highlight the important provisions of law of war and international human rights
instruments in support of environmental law approaches to strengthen the fundamental right of pollution
free, healthy and clean environment. The paper concludes with few suggestions to strengthen these
approaches in the interest of mankind and for saving humanity.
INTRODUCTION: The continuity of human society depends on its survival mechanisms. Every human being has
certain basic rights to secure the minimal survival needs for existence from the established societal structure
which are essentialities for healthy and peaceful living. According to the former UN Secretary General, Kofi
Annan, the mainstream human rights across the UN system have played a catalytic role in promoting a right
based approach. The leadership role played by former High Commissioner for Human Rights, Mary Robbinson,
brought the economic, social and cultural rights on a par with the civil and political rights. Emphasising on the
significance of right based approach, Mr. Annan in his 1998 Annual Report of the UN said: “the right based
approach… describes situations not simply in terms of human needs, or of development requirements,
but in terms of society obligations to respond to the inalienable rights of individuals. It empowers people
to demand justice as a right, not as a charity, and gives communities a moral basis from which to claim
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international assistance where needed.” The United Nations Conference on the Human Environment, held at
Stockholm in 1972, the international community for the first time recognised the global nature of environmental
problems and established the link between environmental conditions and the enjoyment of the basic human
rights of the individual, by affirming that environmental conditions “are essential to his [or her] well being and
8

to the enjoyment of basic human rights-even the right to life itself” which gets articulation in the very first
9

principle of the Stockholm Declaration on Human Environment, 1972 .

In July 1994, Fatima Zohar Kestini, Special Rapporteur on Human Rights and the Environment for the UN
Sub-Commission on Prevention of Discrimination and Protection of Minorities, issued her final report
(E/CN.4/Sub.2/1994/9) that underscores the importance of protection of human rights by the rule of law as
one of the means of “democratic expression of (environment and social) claims, within a structured
10

framework and guarantees a legal action while fostering dialogues.” The report laid great emphasis on
giving equal importance to the establishment of a legal framework to pursue “the right to a healthy and
11

flourishing environment.” It states that the notion of the indivisibility and interdependence of all human
rights underpins the link between the right to development and the right to a healthy and safe environment.
It is impossible, the report asserts, to “separate the claim for the right to a healthy and balanced
environment from the claim to the right to ‘sustainable’ development, which implies a concentration
of efforts to combat poverty and under development.”

12

International Approaches
The International Court Justice (ICJ), in issuing its ruling on the 1997 case (Judgment of 25 September, 1997)
concerning the Gabcikovo-Nagymaros Project ( Hungary/Slovakia), said that “The protection of the environment
is… a vital part of contemporary human rights doctrine, for it is a sine qua non for numerous human
7 UN Non-Governmental Liason Service (NGLS) Roundup 90, May, 2000.

8 Ibid.

9 Principle 1, “ Man has the fundamental right to freedom, equality and adequate conditions of life in an environment of a quality that permits a life of dignity and well being; and he
bears a solemn responsibility to protect and improve the environment for present and future generations.”
10 Supra; Note 3. 11 Supra; Note 3.
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rights such as the right to health and the right to life itself. It is scarcely necessary to elaborate on this, as
damage to the environment can impair and underline all the human rights spoken of in the Universal Declaration
and other human rights instruments.” The Rome Statute of the International Criminal Court

13

proclaims that in

dealing with the most “ serious crimes of concern to the international community”, it will have the jurisdiction over
“widespread, long-term and severe damage to the natural environment” in cases in which the attack would be
clearly “excessive in relation to the concrete and direct overall military advantage anticipated.”
14

Article 24 of the Convention on the Rights of the Child , the Convention on Biological Diversity(CBD)
16

15

,ILO

17

Convention No.169 , and Cartagena Protocol on Bio safety of the CBD are few example in which human
rights approaches have been adopted through multilateral antecedents. Specifically the Regional Conventions
strengthen the global efforts to protect environment even though some times its focus is not mainly on
environment like-the Additional Protocol to the American Convention on Human Rights in the Area of Economic,
Social, Cultural Rights, “Protection of San Salvador”(1988), of the Organisation of American States (OAS)
acknowledge in Article 11 the right to a healthy environment and charges States with the responsibility of
promoting “ the protection, preservation and improvement of the environment.” Some of the International
Humanitarian Law Instruments directly provide for the protection of environment so as to save this earth and
natural resources. The Additional Protection I to the Geneva Convention (1949), its Article 54
20

21

18

, Article 55

19

,

22

Article 56 , Article 59 , and Article 60 are very relevant as at that time the international community was
aware about the effects of environmental degradation due to warfare. Also the Convention on the Prohibition of
Military or any other Hostile Use of Environment Modification Technique (ENMOD, May 18, 1977)) was important
step in protection of environment in times of armed conflict. Unlike Protocol I which protects the environment as a
23

24

‘victim’ of war, ENMOD protects the environment to be used as weapon in the wars. Article 1 and Article 2 of
the ENMOD are relevant showing the interest of international community to use these international instruments
as a tool to protect the environment to the some extent. Likewise the supplementary humanitarian law
instruments and other such instruments also focussed on to protect not only natural resources but also to the
25

26

buildings, monuments, personal properties, charitable enterprises etc. The Hague Convention 1899 and 1907
do not directly deal with the protection of environment but application of the some of its regulations can make
difference to save the humanity in general. Both these Hague Conventions provide that “the right of belligerents
to adopt means of injury the enemy is not unlimited.” Article 23(a), 23(b) and 23(h) of the Hague Convention IV
prohibits the use of poisonous weapons and the unnecessary destruction or seizure of enemy property and
Article 27 protects cultural monuments and charitable enterprises. Other international instruments like- the 1959
Antarctic Treaty

27

, the 1963 Treaty Banning Nuclear Weapons Tests
29

28

, the 1967 Treaty for the Prohibition of
30

Nuclear Weapons in Latin America , the 1968 treaty on the Non-Proliferation of Nuclear Weapons , the 1971
31

treaty on the Prohibition of the Emplacement of Nuclear Weapons and Weapons of Mass Destruction , the
World Charter for Nature
through these tools.

32

etc. are some important initiative of global communities to protect the environment

12 Supra; Note 3. 13 The Rome Statute of the International Criminal Court entered into force on 1st July,2002.Its Article 8(2)(b)(iv) state that “Intentionally launching an attack in the knowledge that such attack will
cause incidental loss of life or injury to civilians or damage to civilian objects or widespread, long-term and severe damage to the natural environment which would be clearly excessive in relation to the concrete and
direct overall military advantage anticipated.” 14 Article 24 of the Convention on the Rights of the Child integrates environmental concern into the provision of primary health care aimed at combating disease and malnutrition. It highlights the dangers and risks that environmental pollution poses in relation to adequate nutritious food and clean drinking water. 15 The Convention on Biological Diversity (CBD) upholds the cultural
rights of indigenous people in the sustainable movement of biological diversity present in their communities, and promote their participation in decision making to ensure equitable sharing of the benefits arising from
the utilization of their knowledge and sustainable use of their natural resources. 16 ILO Convention No. 169 concerning Techniques and Tribal Peoples in Independent Countries (1989) set standards for
safeguarding land rights of indigenous and tribal peoples. It requires direct participation of indigenous people in formulating development plans, as well as setting up environmental impact studies that may effect
them. In addition Convention recognizes indigenous people ownership rights to their land, including “the right to participate in the use, management and conservation of these resources.” Equally important, the
Convention makes provision to protect indigenous people from unlawful acts that would dispossess them of their lands, as well as to guarantee their right to access justice, including remedial procedures. 17 The
Cartagena Protocol on Bio-Safety of the CBD which was adopted in January, 2000, is the first multilateral environment treaty that incorporates the precautionary principle as enshrined in the Rio Declaration
(Principle-15). 18 Additional Protocol I to the Geneva Convention (1949); Article 54 prohibits attack on foodstuff, agricultural areas, crops, livestock, drinking water installation and irrigation works, if undertaken to
deny their use by the civilian population for sustenance. 19 Ibid; Article 55 obligates parties to take care “in warfare to protect the natural environment against wide spread, long-term and severe damage …” 20 Ibid;
Article 56 prohibits attack on three types of dangerous forces namely dames, dykes, and nuclear generating stations of not in “direct” use of military operations. 21 Ibid; Article 59, a party to a conflict can declare and
mark, “non defended localities” that opponent can not attack once informed of that area status. 22 Ibid; Article 60 provides “demilitarized zones”, also offer some potential protection for the environment. 23 The
Convention on the Prohibition of Military or Any Other Hostile Use of Environment Modification Technique (ENMOD); Article 1 prohibits States parties from “military or any other hostile use of environmental
modification techniques having wide-spread, long-lasting or severe effects as the means of destruction, damage, destroy to any other state party.” 24 Ibid; Article 2 defines the ‘environmental modification technique’
as “any technique for changing through the deliberate manipulation of natural-process-the dynamics, composition or structure of the earth.” 25 Hague Convention (II) with respect to the Laws and Customs of War on
Land, 29 July,1899. 26 Hague Convention IV respecting the Laws and Customs of War on Land, 18 October, 1907 . 27 The Antarctic Treaty, December 1, 1959 protects the Antarctic region from the effects of
nuclear weapons. Article I of the treaty prohibits all military activity in Antarctica. Article V specifically prohibits “ any nuclear explosions in Antarctica and disposal there of radioactive waste material.” 28 The 1963
Treaty Banning Nuclear Weapon Tests in Atmosphere, in Other Space and Under Water (Partial Test Ban) bans testing of nuclear weapons everywhere but underground. 29 The 1967 (February 14, 1967) for the
Prohibition of Nuclear Weapons in Latin America creates a Latin America Free Zone. 30 The Treaty on the Non-Proliferation of Nuclear Weapons, July 1, 1968, prohibits transfer of Nuclear Weapons to countries that
do not have. 31 Treaty on the Prohibition of the Emplacement of Nuclear Weapons and other Weapons of Mass Destruction on the Sea-Bed and the Ocean Floor and in subsoil thereof, February 11,1971. 32 The
World Charter for Nature, 1982 ; Principle 5: Nature shall be secured against degradation caused by warfare or other hostile activities.
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Specifically a shift from humanitarian and human rights approach to the right to healthy environment is now found
33

in a number of international human rights instruments in Post Stockholm era. Article 25 of the Universal
Declaration of Human Rights ensures right to standard of adequate living for health and well being of the
individual including medical care, sickness and disability. Article 11 of the Additional Protocol to the Inter
American Convention on Human Rights (1997)

34

popularly known as San Salvador Protocol, the Convention on

35

36

the Right of the Child(1989) , the African Charter on Human and People Rights 1981 etc. are very good
example on the point. In fact, the Final Report of the Special Rapporteur on Prevention of Discrimination and
37

Protection of Minorities listed over 15 rights relative to environment quality. In the guiding international
instrument of the 1972 Stockholm Declaration declares that “Man has the fundamental right to freedom, equality
and adequate condition of life, in an environment of a quality that permits a life of dignity and well being and he
38

bears a solemn responsibility to protect and improve the environment for present and future generations.”
Almost twenty years later, in resolution 45/94 the UN general Assembly recalled the language of the Stockholm,
stating that all individuals are entitled to live in an environment adequate for their health and well being. The
resolution called for enhanced efforts towards ensuring a better and healthier environment.

In the mid 1990’s, the global community, recognising the urgent need and importance of depending the link
between human rights and environment, and of exploring ways to achieve a better collaboration, harmony
and complement the agendas of different United Nations institutions working on both subjects, the UN
created the position of Special Rapporteur on Human Rights and Environment. The Rapporteur prepared
39

an important report, the Ksentini Report , which offered a theoretical, thematic and practical framework to
address the linkages between human rights and environment. No doubt that the human rights and
environmental law have traditionally been envisaged as two distinct, independent spheres of life but
interdependent and correlated. In real terms the last quarter of the 20th century, however, the perception
arose that the cause of protection of the environment could be promoted by setting in the framework of
human rights, which had by then been firmly established as a matter of international law and practice.
Due to complexity and nature of the subject, there are different views as to the approaches of ‘human rights
40
and environment’. The first approach is one where environmental protection is described as a possible
means of fulfilling human rights standards. Here, environmental law is conceptualized as ‘giving a
protection that would help ensure the well being of the future generations as well as the survival of those
who depend immediately upon natural resources for their livelihood.’ Here the end is fulfilling human rights,
41
and the route is through environmental law. The second approach places the two spheres in inverted
position as it states that ‘the legal protection of human rights is an effective means to achieving the ends of
conservation and environmental protection.’ The second approach thus highlights the presently existing
42
human rights as a route to environment protection. A third approach to the question of ‘human rights and
environment’ is to deny the existence of any formal connection between the two at all. According to this
approach, there is no requirement for an ‘environmental human rights.’ There are circumstances where the
full enjoyment of the right to life, to healthy living and the one culture can lead to the depletion of natural
resources and environmental degradation. Nevertheless, clearly there is a prima facie rhetorical and moral
advantage in making the environment a human right issue. There has been a simultaneous increase in
‘legal claims for both human rights and environmental goods’, which is a clear reflection of the link between
‘human’ and the ‘environment’ and the dependence of human life on the environment.
The different human rights approaches have been adopted by the world community in various international
Conventions/Treaties/Declarations for protection of environment through international cooperation so as to
43

strengthen the pollution free and healthy environment. Particularly Principle 22 , Principle 24

44

, Principle 25

45

33 Article 25 of the Universal Declaration of Human Rights,1948 states that “(1)Everyone has the right to a standard of living adequate for the health and well being of himself and of his family, including food,
clothing, housing and medical care and necessary social services, and the right to security in the event of unemployment, sickness, disability, widowhood, old age or other lack of livelihood in circumstances beyond
his control.” 34 Article 11 of the Additional Protocol to the Inter American Convention on Human Rights (1994)states that “(1) everyone shall have the right to live in a healthy environment and to have access to basic
public services; (2) the state parties shall promote the protection, preservation and improvement of the environment.” 35 The Article 24(2) of the Convention on the Right of the Child (1989) requires States Parties in
the matter of combating disease and malnutrition to take into consideration “the damage and risk s of environmental damage.” 36 Article 24(1) of the African Charter on Human and People’s Rights, 1981 proclaims
that “All people shall have the right to a general satisfactory environment favorable to their development.’ 37 U.N. Doc. E/CN 4/Sub. 2/1994/9 (1994), Some of these rights includes :(a) the right to freedom from
pollution, environmental degradation and activities which threaten life, health and livelihood; (b) protection and preservation of the air, soil, water, flora and fauna; (c) healthy food and water, a safe and healthy
working environment. 38 Supra; Note 5. 39 Fatma Zohra Ksentini , Human Rights and Environment, Special Rapporteur’s Final Report, UN. Doc. E/CN.4/Sub. 2/1994/9, July 6 1994. 40 A.Boyle and M. Anderson
(EDS.), Human Rights Approaches to Environment Protection(OXFORD,1996). 41 Ibid. 42 Ibid. 43 The Stockholm Conference on Human Environment, 1972 ; Principle 22 states that “States shall cooperate to
develop the international law relating to liability and compensation for the victims of pollution and other environmental damage.” 44 Ibid; Principle 24 states that, “International matters concerning the protection and
improvement of environment should be handled in a cooperative spirit by all countries on equal footing. Cooperation through multilateral or bilateral arrangements or other appropriate means is essential to effectively
control, prevent, reduce and eliminate adverse environmental effects.” 45 Ibid; Principle 25 states that, “States shall ensure that international organization play a coordinated efficient and dynamic roll for the
protection and improvement of the environment.”
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, and Principle 26

46

of the Stockholm Conference on Human Environment, 1972 are relevant for the overall

development of the international environmental jurisprudence. Likewise the Principle 24

47

and Principle

48

25 of the Rio Declaration 1992 are focused on international peace, development and environmental
protection, are independent and indivisible. Both Principle 22 and Principle 24 of the Stockholm
Conference, 1972, emphasized on the critical role of the international cooperation in the protection of
environment. Principle 22 requires States to cooperate in the further development of the international law
regarding liability and compensation for the victims of the pollution and other environmental hazards caused
by activities within the jurisdiction or control of such states to area beyond their jurisdiction. Principle 22
appeared almost verbatim in the Rio Declaration, twenty years later, testimony to the slow progress in
developing an international law of liability and compensation.
Principle 24 encouraged States to increase their efforts to protect the environment through international
cooperation, which was viewed as “essential to effectively control, prevent, reduce, and eliminate adverse
environmental effects….” Thus Principle further emphasizes the equality of all States the need to involve all
States in international environmental protection. This principle endorsed implicitly the legitimate role of
international cooperation in addressing environmental issues. Although the most important principles of
Stockholm Declaration for the future development and growth of the environmental human rights
approaches are Principle 1 and 21 yet it fall short in declaring a clear right to healthy environment, nor has
such right yet been recognised in any other international law. Nonetheless, the Stockholm Declaration had
an important influence on the growth of environmental human rights in national constitutions which are in
furtherance of the Principle 21 of the Stockholm Declaration. The Principle requires all the participating
nations to revise/enact or modify suitably their domestic laws in this regard. Further states that:
“States have, in accordance with the Charter of the United Nations and the Principle of international law,
the sovereign right to exploit their own resources pursuant to their own environmental policies, and the
responsibility to ensure that activities within their jurisdiction or control do not cause damage to the
environment of other states or of area beyond the limit of national jurisdiction.” The intent of Principle 21
has been repeated almost exactly under the Principle 2 of the Rio Declaration (1992). Principle 21 as it is
known to all international environmental lawyers continues today as an important statement of customary
international environmental law. This is basically influenced by the principle of state responsibility for trans
boundary pollution is contained in the maxim ‘sic utere tuo ut allienum non laedas’ which insist on the use
of property in such a manner as not to injure that of another. At Rio (Earth Summit, 1992), United States
expressed fear that right to development may not be used to justify human rights violation and this is
basically the problem at international level to accept the right to clean and healthy environment as a basic
human right. The right to development prominently figures in the Rio Declaration. Principle 3 of the
Declaration states that the right to development must be fulfilled so as to equitably meet the development
and environmental needs of present and future generations. Furthermore, Principle 4 of the Declaration
treats environmental protection as an integral part of the development.
In the same way Article 14(2) of the Convention on the Elimination of All Forms of Discrimination Against Women
(1979), particularly in rural areas, ensures that women “enjoy adequate living conditions particularly in relation to
housing, sanitation, electricity and water supply, transport and communication.” ILO Convention Concerning
Indigenous and Tribal Peoples in Independent Countries (1989), contains numerous references to the land,
resources and environment of indigenous. Part-II of the Convention addresses land issues including the rights of
the peoples concerned to the natural resources pertaining to their lands. Further, governments are to ensure
adequate health services are available or provide resources to indigenous groups “so that they may enjoy the
highest attainable standards of physical and mental health.”[ the preamble Convention on Access to Information,
Public Information and Access to Justice in Environmental Matters (1989) proclaims:

“Every person has the right to live in an environment adequate to his or her health and well being, and the
duty, both individually and in association with others, protect and improve the environment for the benefit of
present and future generations.”
46 Ibid; Principle 26 states that, “Man and his environment must be spared from effects of nuclear weapons and all other means of destruction.” 47 The United Nations Conference on Environment and Development
held at Rio De Janerio from 3rd to 14th, 1992 has proclaimed 27 principles. Principle 24 states that “Warfare is inherently destructive of sustainable development.
States shall protect the environment in times of the armed conflict.” 48 Ibid; Principle 25 states that “peace, development and environmental protection are independent and indivisible.”
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The aforesaid paragraphs highlight the binding customary duty of the nations under international law to
protect the environment particularly in armed conflict and in other situations also otherwise is a war crime.

INTERNATIONAL ARBITRATION
49

(I) TRAIL SMELTER ARBITRATION : The Trail Smelter Case, 1941 decided by Arbitral Tribunal is a
classic example to prove the point that pollution in one country will affect the people in other country. It is
really noteworthy that Trail Smelter Arbitration is the father of the developments in the area of international
environmental law. It concerns transfrontier air pollution by Sulphur Di-Oxide fumes originating in Canada
and causing damage in the United States. In 1886, a Smelter was built at Trail in British Columbia, Canada,
where zinc and lead were smelted in large quantities. In 1906, the Consolidated Mining and Smelting Co. of
Canada acquired the smelter plant at Trail. The plant emitted Sulphur Di-Oxide fumes in growing quantities,
the amount of which varied between 10,000 and 20,000 tonnes per month. From 1925, at least until the end
of 1931, damage occurred in American Territory, only about seven miles distant. The Arbitral Tribunal gave
50

an Award and declared :
“under the principles of international law, as well as of the law of the United States, no State has the right to
use or permit to use of its territory in a manner as to cause injury by fumes in or to the territory of another or
the properties of person their in, when the case is of serious consequence and the injury is established by
clear and convincing evidence.”
Later on the world community not only recognized the principle in terms but also envisaged as Principle 21
of the Stockholm Conference on Human Environment, 1972 and Principle 2 of the Rio Declaration (1992).
51

(II) In a famous Nuclear Test Case , Australia and New Zealand sought a declaration from the International
Court of Justice that the French atmospheric nuclear testing causing atmospheric pollution, was contrary to the
international law. But the ICJ, without considering the impact of nuclear testing on the environment decided the
case on the basis that subsequent French decision to end such testing was binding and thus the issue was moot.
Again, in response to the renewed French nuclear testing in South Pacific in 1995, although under ground rather
than atmospheric, New Zealand requested the ICJ

52

to review the situation pursuant to the 1974 judgment and

declare that the France was acting illegally as being likely to cause the introduction of radioactive materials into
the marine environment and in failing to conduct the Environment Impact Assessment. While the court referred to
‘the obligations of states to respect and protect the natural environment’, it declare that the request had to be
dismissed as not falling within the relevant paragraph of the 1974 judgment permitting a re-examination of the
situation since the latter judgment had concerned atmospheric tests alone. Even Principle 26 of the Stockholm
Conference on Human Environment,1972 focused on “man and his environment must be spared from the effect
of nuclear weapons and all other means of mass destruction” Principle 24 and 25 of the Rio Declaration,1992
states that “warfare is inherently destructive of sustainable development. States shall protect the environment in
times of armed conflict” and “ peace , development and environmental protection are interdependent and
indivisible”.

GLOBAL JUDICIAL APPROACHES
(I). In Columbia, the right to environment was recognized by the judiciary in the case of Antonio Mauricio
Montroy Cespedes (1993), the court observed that “side by side with fundamental rights such as liberty,
equality and necessary conditions for peoples life, there is the right to the environment. The right to healthy
environment can not be separated from the right to life and health of human beings. If this is so we can
state that the right to environment is a right fundamental to the existence of humanity.”

49 United States v. Canada [ The Trail Smelter Case, 1941], Vol. III United Nations Report of International Arbitral Awards, 1949. 50 Ibid. 51 ICJ Reports, 1974, p.253. 52 Request
for an examination of the situation in accordance with the paragraph 63 of the court’s judgement of 1974 in the Nuclear Test Case, 1995, p.288.
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(III). A small country Guatemala too has seen the Environmental Ombudsman note in a 1999 case
that
“lack of interest and irresponsibility on the part of authorities in charge of National Environmental
Policy amounts to a violation of human rights, considering that it impairs the enjoyment of a
healthy environment, the dignity of the person, the preservation of the cultural and natural heritage
and socio-economic development.”
54

(IV).This is important that even in a Bangladesh, a public interest litigation (1994) was initiated before the
Supreme Court dealing with air and noise pollution. The Supreme Court agreed with the argument presented by
the petitioner that the constitutional ‘right to life’ does extend to include right to safe and healthy environment. A
few year later, the Appellate Division and the High Court Division of the Supreme Court dealt with the question in
55

a positive manner, in the case of Dr. M.Farooque v Bagladesh , reiterating Bangladesh’s commitment in the
‘context of engaging concern for the conservation of environment, irrespective of the locality where it is
threatened.’ This is apart from the fact that the Constitution of Bangladesh does not explicitly provide for the
56

healthy environment in the directive principle or as a fundamental right .
(V). In Pakistan also, the Supreme Court in Shehla Zia v WAPDA

57

decided that Article 947 includes ‘all

amenities and facilities which a person born in a free country is entitled to enjoy with dignity, legally and
constitutionally.’ The petitioner questioned whether, under Article 9

47

of the constitution, citizens were entitled to

protection of law from being exposed to hazards of electro-magnetic field or any other such hazards which may
be due to installation and construction of any grid station, any factory, power station or such like installations. The
Court noted that “under [The Pakistan] Constitution 14 provides that the dignity of man and subject to law, the
privacy of home shall be inviolable. The fundamental right to preserve and protect the dignity of man and right to
life are guaranteed under Article 9. If both are read together, question will arise whether a person can be said to
have dignity of man if his right to life is below bare necessity line without proper food, clothing, shelter, education,
health care, clean atmosphere and unpolluted environment.”

No doubt that the concept of healthy environment as a part of the fundamental right to life and various
nations of the world recognizes this as a right and also reflects in different forms in judicial pronouncements
of the Apex court including India. In real terms this strengthens the right based approaches from
58
humanitarian and human rights perspective to protect environment. In Lopez Ostra v. Spain , the
European Court at Strasbourg has held that the result of environmental degradation might affect an
individual’s well being so as to deprive him of enjoyment of private and family life. Under Article 8 of the
59
European Convention, everyone is guaranteed the right to respect for his private and family life . The Inter
60

American Commission on Human Rights has found a similar linkage in Yanomani Indians v. Brazil . The
Commission found that Brazil had violated the Yanomani Indians right to life by not taking measures to
prevent the environmental damage. The Philippine Supreme Court dealt with the action against
Government not to continue licensing agreement permitting deforestation so that the right to a “balanced
61
the healthful ecology in accordance with the rhythm and harmony of the nature” is not affected . The
62

judgment was based on the “intergenerational responsibility”. Fundepublico v. Mayor of Buglalagrande ,
held in favour of the right to healthy environment as a fundamental human right and treated the right as part
of the Customary International Law.
THE CONTRIBUTION OF INDIAN JUDICIARY
As per the commitment
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of Late Prime Minister Smt. Indira Gandhi at the Stockholm in 1972, taken initiative in

India through the 42nd Constitutional Amendment Act, 1976 inserted two important Articles i.e. 48A

64

53 In the case of Concesiones Otrogadas por el Ministerio de Energia y minas a Empresas Petroleras (1999). 54 Dr. M. Farooque v. Secretary, Ministry of Communication, Government of the People’s Republic of
Bangladesh and 12 others (unreported). The case involved a petition against various ministries and other authorities for not fulfilling their statutory duties to mitigate air and noise pollution caused by motor cycles in
the city of Dhaka. 55 (1997) 49 Dhaka Law Reports (AD), P.1. 56 Article 31 of the Constitution of Bangladesh states about Right to protection of Law states as “To enjoy the protection of the law, and to be treated in
accordance with law, and only in accordance with law, is the inalienable right of every citizen, wherever he may be, and of every other person for the time being within Bangladesh, and in particular no action
detrimental to life, liberty, body, reputation or property of any person shall be taken except in accordance with law. “ 58 4 303-c Eur Ct HR (Ser A) 1994. Quoted in A.P. Pollution Control Board II v. M.V. Nayudu, AIR
1999 SC 812. 59 Powell & Rayner v. U.K., 172 Eur ct (Ser A) 1994. Quoted in A.P. Pollution Control Board II v. M.V. Nayudu, AIR 1999 SC 812. 60 Inter Amer, CHR 7615 OEA/SerLV/11/66 Doc 10 Rev (1985).
Quoted in A.P. Pollution Control Board II v. M.V. Nayudu, AIR 1999 SC 812. 61 Minors Opasa v. Deptt. Of Environment and Natural Resources, 33 ILM 173 (1994). Quoted in A.P. Pollution Control Board II v. M.V.
Nayudu, AIR 1999 SC 812. 62 The Constitutional Court of Columbia(17-06-1992). Quoted in A.P. Pollution Control Board II v. M.V. Nayudu, AIR 1999 SC 812. 63 As Mrs. Indira Gandhi, former Prime Minister of
India has rightly put it; “The environmental problems of developing countries are not the side effects of excessive industrialization but reflect the inadequacy of development. The rich countries may look upon
development as the cause of environmental destruction, but to us it is one of the primary means of improving the environment for living, of providing food , water, sanitation, and shelter, of making the desert green
and mountain habitable.” 64 Article 48A of the Constitution of India states that “Protection and improvement of environment and safeguarding forest and wildlife: The state shall endeavour to protect and improve the
environment and to safeguard the forest and wildlife of the country.”
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and51A(g) . This amendment played a very important and significant role in strengthening the
humanitarian, human rights and environmental approaches with the help of judicial pronouncements. Article
48A and 51A(g) of the Constitution of India contain both a constitutional pointer for the state and citizens
not only to protect but also to improve the environment and to preserve and safe guard the forest, the flora
and fauna, the rivers, the lakes and all other water resources of the country. In India specifically after the
Stockholm Conference (1972) various specific laws have also been enacted and enforced viz., the
Water(Prevention and Control of Pollution) Act,1974, the Air(Prevention and Control of Pollution),1981, the
Environment Protection Act,1986, the Forest Conservation Act,1980, Biological Diversity Act,2002, Forest
Dwellers Act,2006 ,National Green Tribunal Act,2010 etc.
One of the main objections to an independent right or rights to the environment lies in the difficulty to define it. It
is in this regard that the Indian Supreme Court has made a significant contribution. When any claim is brought
under a particular Article of Constitution, this allows the Supreme Court to find a violation of this Article, without
the need for a definition of an environmental right as such. Accordingly, a Court prepared to find a risk to life, or
damage to health, on the facts before it, would set a standard of environmental quality in defining the litigated
right. The right to life has been used in a diversified manner in India, it includes, interalia, the right to survive as
species, quality of life, the right to live with dignity and the right to livelihood. However it is negative right, not a
positive self executor right, such as is available, for example, under the 1987 Constitution of the Republic of the
Philippines, Section 16 of Article II(Declaration of Principles and State Policies) states that: “The State shall
protect and advance the right of the people to a balanced and healthful ecology in accord with the rhythm and
harmony of nature.” This right along with the Right to Health (Section 15) ascertains a balanced and healthful
66

ecology . In contrast, Article 21 of the Constitution of India states that “No person shall be deprived of his life or
personal liberty except according to procedure established by the law.”The Indian Supreme Court expanded this
negative right in two ways. Firstly, any law affecting personal liberty should be reasonable, fair and just.
Secondly, the Court recognised several unarticulated liberties that were implies by Article 21. It is by this second
method the Supreme Court interpreted the right to life and personal liberty to include the right to the environment.
67

In a leading important case law of Rural Litigation and Entitlement Kendra v. State of U.P . was one of the
earliest case where in the Indian Supreme Court dealt with the issues relating to environment and ecological
balance. The expanded concept of Right to Life under the Indian Constitution was further elaborated on in
Francis Coraliev. Union Territory of Delhi

68

where the Supreme Court set out a list of positive obligations on the

state, as part of its duty correlative to the right to life. The importance of this case lies in the willingness on the
part of the court to be assertive in adopting an expanded understanding of human rights. It is only through such
an understanding that claims involving the environment can be accommodated within the broad rubric of human
rights. The link between environmental quality and the right life was further addressed by the Constitutional
Bench of the Supreme Court in Charan Lal Sahu
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case. Similarly, in a case of Subhash Kumar

, the court

observed that ‘right to life guaranteed by Article 21 includes the right to enjoyment of pollution free water and air
for full enjoyment of life.’ Through this important case law, the court recognised this right to a wholesome
environment as a part of the fundamental right to life. This case also indicated that the municipalities and a large
number of the other governmental organisations/agencies could no longer rest contented with unimplemented
71

measures for the abatement and prevention of pollution . Later on in a series of cases, the Supreme Court used
the right to life as a basis for emphasizing the need to take immediate steps to combat air and water pollution. It
has directed the closure or relocation of industries ordered that evacuated land be used for the needs of the
72

community . The courts also have taken serious concern and view on illegal and uncontrolled quarrying and
73

mining in number of case , issued orders for the maintenance of ecology and environment at large around the
74

coastal areas particularly , shifting of hazardous and heavy industries situated in a densely populated area of
75

the city , ban on import of all

65 Article 51a(g) of the Constitution of India states that “to protect and improve the natural environment including forests, lakes, rivers, and wildlife and to have compassion for living creatures.” 66 Supra; Note 52. 67
AIR 1985 SC 652. 68 AIR 1981 SC 746. 69 Charan Lal Sahu v. Union of India, AIR 1990 Sc 1480. 70 Subhash Kumar v. State of Bihar, AIR 1991 SC 420. 71 V. Mathur v. Union of India, (1996) 1 SCC 119. 72
M.C.Mehta v. Union of India, (1996) 1 SCC 351. 73 Rural Litigation and Entitlement Kendra v. State of U.P., AIR 1991 SC 2216. 74 Indian Council for Enviro-Legal Action v. Union of India (Coastal Protection Zone),
(1996) 5 SCC 281. 75 M.C. Mehta v. Union of India, (1996) 4 SCC 750 .
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hazardous substances , restraining tanneries from discharging effluents , etc are relevant and significant
contribution particularly in strengthening the humanitarian, human rights and environmental law regime at
large in the interest of humanity and mankind.

SUGGESTIONS AND CONCLUSIONS
Various international environment declarations like-Stockholm Declaration(1972), Nairobi Declaration
(1982), Rio Declaration(1992) etc. have adequately helped in defining an integrated approach. Needless to
emphasize that the number of nuclear weapons and chemical weapons are now much more than in
quantity then it was present at the time of Hiroshima and Nagasaki . These are sufficient to destroy the
whole world several times. It is true that the humanitarian law, human rights, and environmental law
instruments have reflected in several international and regional instruments and provisions therein but
neither in practical terms nor in theoretical aspect these are sufficient to tackle the environmental issues in
an adequate and efficient manner.
Different international organisations like-UNEP, OECD, etc. are playing important role in drafting,
consultation, declaration and building consensus among the nations at the international level. But there is a
lack of effective enforcement agency in case of violations of a set norms at the international level related
environmental degradation. The political will and pecuniary vested interests of the States are the main
cause in implementing these important efforts at global level to save humanity and mankind. Global
environmental politics and international environmental governance are to be taken as two side of the same
coin and if they go together in positive manner then there is need to have any innovative approach to
strengthen the international environmental law jurisprudence. Every positive steps taken by the States is
important and crucial at this stage when we are experiencing the ill effects of these environmental issues.
The young generation of the world is remembering and recalling the commitment of the heads of States in
September, 2000 at the dawn of a new millennium which declared that:
“In addition to our separate responsibility to our individual societies, we have a collective
responsibility to uphold the principle of human dignity, equality, and equity at the global level. As
leaders we have a duty therefore to all the world’s people, especially the most vulnerable and in
particular, the children of the world, to whom the future belongs.”
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Thus, they reaffirmed their faith and their commitment on:
•
•
•
•
•
•
•
•

Values and Principles
Peace, Security and Disarmament
Development and poverty eradication
Protecting our common environment
Human Rights, Democracy and Good Governance
Protecting the Vulnerable
Meeting the special needs of Africa
Strengthening the United Nation

The issues therefore before us is to interpret as to whether we are in a position to say we have achieved
any one of the target set in the year 2000 by the heads of States? Who will give the answer to the present
generation to whom it was addressed earlier as a future generation in the year 2000?Even today the
present and the future generation as well is in quest to find as to when we will really achieve the objectives
set by the global community in practice and theory.
76 Research Foundation for Science, Technology and Natural Resource Policy v. Union of India and Others, 2012 (6) SCALE. In this case law the Supreme Court of India given direction to the Central Government,
“to ban the import of all hazardous/toxic wastes which had been identified and declared to be so as under the BASEL Convention and its Protocols. The Central Government is also directed to bring the Hazardous
Waste (Management and Handling) Rules, 1989, in line with the BASEL Convention and Article 21,47 and 48A of the Constitution of India” 77 M.C.Mehta v. Union of India (Ganga Water Pollution Case), AIR 1988
SC1037. 78 Millennium Development Goals set in the year 2000 by the world community.
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Suggestions to strengthen humanitarian, human rights and environmental law approaches and as well as
the relationship:
•

There is an urgent need to recognise the right to clean and healthy environment as a basic human
rights by all the States and United Nations. The United Nations and other international community must
take immediate steps in this regard.

•

State parties must expressly give recognition to it in their National Constitutions as a Fundamental
Right whose violations entails severe consequences.

•

The focus of approach from prevention and control of pollution , other hazards need to be changed to
environmental good governance and environment management. The international floras must
internalize this approach in their initiatives. Further, there is an urgent need to analyse its impact on
social and human development.

•

International Courts of Environmental Justice Courts must be set up by the United Nations with its
circuit benches in various countries to settle international environmental disputes. States parties also
take initiative at domestic level to set up separate courts for handling environmental disputes as has
been done in India through setting up of the National Green Tribunals through National Green Tribunal
Act, 2010.

•

There is need to set up the Environmental Ombudsman on line with Insurance Ombudsman, Banking
Ombudsman, Electricity Ombudsman etc. to monitor the steps taken by State for effective
implementation and enforcement of law.

•

Although there have been several isolated, fragmented and piece meal
developments at the
international level which have resulted in a disjunctive approach. Thus it is suggested that there is need
to organise an integrated Conference on Human Rights and Environment at the instance of the United
Nations Organisation which must include the socio-economic and techno-scientific aspects of
environmental governance from the human rights perspective.

•

The media and non-governmental organisations (NGOs) play a role of catalyst and pressure group
against the State Parties to protect and improve the environment. Particularly the role of ICRC is very
important in this process, notably because often they have already been involved in the armed conflicts.

•

Proper implementation of the report of the body set up by the UNEP, the Post-Conflict and Disaster
Management Branch (PCDMB) in 2001 with the aim of assessing the environmental impact in postconflict areas and to formulate future proposal in case of environmental damage.

•

Also it is suggested that India, the world’s largest democratic nation, must provide for people’s
participation in all decision making process for ensuring better governance of environment by expressly
recognise it the people’s right to participation in environmental decision making as the fundamental
right or at least a statutory right.
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ABSTRACT
India is in the midst of a retail boom in today’s scenario. The sector witnessed significant transformation in
the past decade from small-unorganized family-owned retail formats to organized retailing. The retail
industry in India is of late often being hailed as one of the sunrise sectors in the economy. FDI in retail
industry means that foreign companies in certain categories can sell products through their own retail shop
in the country. At present, foreign direct investment (FDI) in pure retailing is not permitted under Indian law.
Government of India has allowed FDI in retail of specific brand of products. Following this, foreign
companies in certain categories can sell products through their own retail shops in the country. According
to the Investment Commission of India, the retail sector is expected to grow almost three times its current
levels to $660 billion by 2015. However, in spite of the recent developments in retailing and its immense
contribution to the economy, retailing continues to be the least evolved industries and the growth of
organised retailing in India has been much slower as compared to rest of the world.
KEY WORDS: FDI in India, present setup, SWOT analysis, opportunity and challenges, FDI policies.
HISTORY OF FDI IN INDIAN MARKET
One of the most striking developments during the last two decades is the spectacular growth of FDI in the
global economic landscape. This unprecedented growth of global FDI in 1990 around the world make FDI
an important and vital component of development strategy in both developed and developing nations and
policies are designed in order to stimulate inward flows. Infact, FDI provides a win – win situation to the
host and the home countries. The historical background of FDI in India can be traced back with the
establishment of East India Company of Britain. British capital came to India during the colonial era of
Britain in India. The first Prime Minister of India considered foreign investment as “necessary” not only to
supplement domestic capital but also to secure scientific, technical, and industrial knowledge and capital
equipments. With time and as per economic and political regimes there have been changes in the FDI
policy too. The industrial policy of 1965, allowed MNCs to venture through technical collaboration in India.
The growing Indian market has attracted a number of foreign retailers and domestic corporates to invest in
this sector Although FDI is not allowed in multi-brand retail, foreign retailers have entered the Indian market
through other routes such as franchising. The retail industry is divided into organised and unorganised
sectors. Organised retailing refers to trading activities undertaken by licensed retailers, that is, those who
are registered for sales tax, income tax, etc. These include the corporate-backed hypermarkets and retail
chains, and also the privately owned large retail businesses. Unorganised retailing, on the other hand,
refers to the traditional formats of low-cost retailing, for example, the local kirana shops, owner manned
general stores, paan/beedi shops, convenience stores, hand cart and pavement vendors, etc.
LITERATURE REVIEW
Syeedun Nisa (2007) FDI in Indian Retail Industry This paper provides detailed information about the
growth of retailing industry in India. It examines the growing awareness and brand consciousness among
people across different socio-economic classes in India and how the urban and semi-urban retail markets
are witnessing significant growth. India is one of the largest emerging markets, with a population of over
one billion. India is one of the largest economies in the world in terms of purchasing power and has a strong
middle class base of 300million.
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Satyajit Roy(2011) An Overview of Retail Industry in India: Its Growth, Challenges and Opportunities in his
paper he said thatthe Indian retail sector is witnessing tremendous growth with the changing demographics
and an improvement in the quality of life of urban people. Retail is amongst the fastest growing sectors in
the country. India ranks 1st, ahead of Russia, in terms of emerging markets potential in retail and is
deemed a 'Priority 1' market for international retail
Amit Rohilla (2012) Foreign Direct Investment in Retail India: Good or Bad? Explained that theIndian retail
industry is a sunrise sector and many global players are willing to enter this. Indian retail industry is one of
the pillars of the Indian Economy. Since 1991, when the policy of the liberalization was introduced by the
Indian Government, FDI has been a highly controversial issue. From the last 3-4 years our Government is
talking about the FDI in retail sector as there are some growth drivers for this sector. But, if the Government
decides to open up the doors for FDI in this sector then some consequences will be there. No doubt that
FDI plays a very important role in the development of any economy but this development always has two
aspects i.e. positive and negative.
FDI IN INDIAN RETAIL INDUSTRY
India is a nation of shopkeepers. The country has around 12 million stores, which means one store for
every 100 customers. Retailing in India is at a very interesting era as various factors are bringing about the
big bang effect to retail. The creation of malls across the country and new high-streets had suddenly urged
traditional retailers to modernize themselves. Development of retail is happening across tier 1, 2 and 3
cities and this makes chain store retail interesting. Now with FDI in retail likely to become a reality, the
shopkeepers’ landscape will change even further. It’s only imperative that the Indian retail has benchmarks
of excellence that will catapult the industry into the global arena.
Foreign direct investment (FDI) or foreign investment refers to the net inflows of investment to acquire a
lasting management interest (10% or more) in an enterprise operating in an economy other than that of the
investor. Foreign direct investment is the sum of equity capital, reinvestment of earnings and other long or
short term capital as shown in the balance of payments. It usually involves participation in management,
joint venture, transfer of technology and expertise. There are two types of FDI: (a) Inward foreign direct
investment and (b) Outward foreign direct investment. Foreign direct investment excludes investment
through purchase of shares. Foreign direct investment can be used as one measure of growing economic
globalization.
FDI IN SINGLE BRAND RETAILING
Single brand implies that foreign companies would be allowed to sell goods sold internationally under a
‘single brand’, viz., Reebok, Nokia and Adidas. FDI in ‘Single brand’ retail implies that a retail store with
foreign investment can only sell one brand. For example, if Adidas were to obtain permission to retail its
flagship brand in India, those retail outlets could only sell products under the Adidas brand and not the
Reebok brand, for which separate permission is required. If granted permission, Adidas could sell products
under the Reebok brand in separate outlets.
FDI IN MULTI BRAND RETAILING
FDI in Multi Brand retail implies that a retail store with a foreign investment can sell multiple brands under
one roof. Opening up FDI in multi-brand retail will mean that global retailers including Wal-Mart, Carrefour
and Tesco can open stores offering a range of household items and grocery directly to consumers in the
same way as the ubiquitous ’kirana’ store.
INDIAN RETAILING TREND
Retailing is not an activity that can boost GDP by itself. It is only an intermediate value-adding process. If
there aren’t any goods being manufactured, then there will not be many goods to be retailed! This
underlines the importance of manufacturing in a developing economy. One could argue that the alarmingly
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low contribution of industry is attributable to the structural adjustments going on the sector, getting rid of the
flab and getting ready to compete, but that still cannot undermine the seriousness of the issue at hand, in
that only 6.215 million out of productive cohort of 600 million is employed in organised manufacturing. Only
until the tardy growth of the manufacturing sector is addressed properly and its productivity chart starts to
look prettier, could one begin thinking of dislocating some of the retailing workforce into this space. Until
that day, disturbing the hornet’s nest would be one very painful experience for the economy.
LIMITATION OF THE PRESENT SET UP OF FDI ON INDIAN RETAIL INDUSTRY

• Limited choice to the consumer
Most Indian shopping takes place in open markets or millions of small, independent grocery and retail
shops. Shoppers typically stand outside the retail shop, ask for what they want, and cannot pick or examine
a product from the shelf. Access to the shelf or product storage area is limited. Once the shopper requests
the food staple or household product they are looking for, the shopkeeper goes to the container or shelf or
to the back of the store, brings it out and offers it for sale to the shopper. Often the shopkeeper may
substitute the product, claiming that it is similar or equivalent to the product the consumer is asking for.

• Pricing Issues
The product typically has no price label in these small retail shops; although some products do have a
maximum retail price pre-printed on the packaging. The shopkeeper prices the food staple and household
products arbitrarily, and two consumers may pay different prices for the same product on the same day.
Price is sometimes negotiated between the shopper and shopkeeper. The shoppers do not have time to
examine the product label, and do not have a choice to make an informed decision between competitive
products.

• No sales and service support to the consumer
Vast majority of the unorganized retail shops in India employ family members, do not have the scale to
procure or transport products at high volume wholesale level, have no quality control or fake-versusauthentic product screening technology and have no training on safe and hygienic storage, packaging or
logistics. The unorganized retail shops source their products from a chain of middlemen who mark up the
product as it moves from farmer or producer to the consumer. The unorganized retail shops typically offer
no after-sales support or service.

• Infrastructure
There has been a lack of investment in the logistics of the retail chain, leading to an inefficient market
mechanism. Though India is the second largest producer of fruits and vegetables (about 180 million MT), it
has a very limited integrated cold-chain infrastructure, with only 5386 stand-alone cold storages, having a
total capacity of 23.6 million MT. , 80% of this is used only for potatoes. The chain is highly fragmented and
hence, perishable horticultural commodities find it difficult to link to distant markets, including overseas
markets, round the year. Storage infrastructure is necessary for carrying over the agricultural produce from
production periods to the rest of the year and to prevent distress sales. Lack of adequate storage facilities
cause heavy losses to farmers in terms of wastage in quality and quantity of produce in general. Though
FDI is permitted in cold-chain to the extent of 100%, through the automatic route, in the absence of FDI in
retailing; FDI flow to the sector has not been significant.

• Intermediaries dominate the value chain
Intermediaries often flout mandi norms and their pricing lacks transparency. Wholesale regulated markets,
governed by State APMC Acts, have developed a monopolistic and non-transparent character. According
to some reports, Indian farmers realize only 1/3 rd of the total price paid by the final consumer, as against
2/3rd by farmers in nations with a higher share of organized retail. Indian farmers get only one third of the
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price consumers pay for food staples, the rest is taken as commissions and markups by middlemen and
shopkeepers. For perishable horticulture produce, average price farmers receive is barely 12 to 15% of the
final price consumer pays. Indian potato farmers sell their crop for Rs. 2 to 3 a kilogram, while the Indian
consumer buys the same potato for Rs. 12 to Rs. 20 per Kg.
Improper Public Distribution System (PDS)

•

There is a big question mark on the efficacy of the public procurement and PDS set-up and the bill on food
subsidies is rising. In spite of such heavy subsidies, overall food based inflation has been a matter of great
concern. The absence of a ‘farm-tofork’ retailsupply system hasled to the ultimate customers paying a
premium forshortages and a chargefor wastages.
No Global Reach

•

The Micro Small & Medium Enterprises (MSME) sector has also suffered due to lack of branding and lack
of avenues to reach out to the vast world markets. While India has continued to provide emphasis on the
development of MSME sector, the share of unorganized sector in overall manufacturing has declined from
34.5% in 1999-2000 to 30.3% in 2007-08. This has largely been due to the inability of this sector to access
latest technology and improve its marketing interface.

OPPORTUNITIES OF FDI IN INDIAN RETAIL INDUSTRY
Analysis of FDI flows in trade indicates that, over the 1990s, developed countries faced market saturation
and became relatively less attractive to foreign investors. Instead, developing countries and Central and
East European countries became increasingly attractive to foreign investors. Adoption of liberalized policy
for the Multi-brand retail sector would be more of a positive step as it would bring added advantage of the
following:
Foreign Direct Investment (FDI) is one of the major sources of investments for a developing country like
India wherein it expects investments from Multinational companies to improve the countries growth rate,
create jobs, share their expertise, and research and development in the host country
With the growth of organized retailing, the average size of shops is increasing; both in terms of turnover
and employment, and the density of retail outlet is declining. Moreover many retailers have entered into
joint ventures, strategic alliances and co-operation agreements. This in turn result into growth of economy
and adding to it will give opportunities to young Human Resource of the nation to exploit the resources in
the prevalent competitive environment.
FDI can be a powerful catalyst to spur competition in industries characterized by low competition and poor
productivity. Examples include the cases of consumer electronics in Brazil and India, food retail in Mexico,
and auto in China, India, and Brazil.
FDI can be a powerful catalyst to spur competition in the retail industry, due to the current scenario of low
competition and poor productivity. It can bring about:
•
•
•
•
•
•

Supply Chain Improvement
Investment in Technology
Manpower and Skill development
Tourism Development
Greater Sourcing From India
Progression in Agriculture

Benefits to government through greater GDP, tax income and employment generation.
The retail sector is severely constrained by limited availability of bank finance. The Government and the
RBI need to evolve suitable policies to enable retailers in the organized and unorganized sector to expand
and improve efficiencies.
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SWOT ANALYSIS OF RETAIL SECTOR :
1. Strengths:
•

Major contribution to GDP: the retail sector in India is hovering around 33-35% of GDP as compared to
around 20% in USA.High Growth Rate: the retail sector in India enjoys an extremely high growth rate of
approximately 46%.

•

High Potential: since the organised portion of retail sector is only 2-3%, thereby creating lot of potential
for future players.

•

High Employment Generator: the retail sector employs 7% of work force in India, which is rite now
limited to unorganised sector only.Once the reforms get implemented this percentage is likely to
increase substantially.

2. Weaknesses :
•

Lack of Competitors: AT Kearney‘s study on global retailing trends found that India is least competitive
as well as least saturated markets of the world.

•

Highly Unorganised: The unorganised portion of retail sector is only 97% as compared to US, which is
only 20%.

•

Low Productivity: Mckinsey study claims retail productivity in India is very low as compared to its
international peers.

•

Shortage of Talented Professionals: the retail trade business in India is not considered as reputed
profession and is mostly carried out by the family members (self-employment and captive business).
Such people are not academically and professionally qualified.

•

No Industry‘ status, hence creating financial issues for retailers: the retail sector in India does not enjoy
industry status in India, thereby making difficult for retailers to raise funds.26

3. Opportunities :
•

There will be more organization in the sector: Organized retail will need more workers. According to
findings of KPMG , in China, the employment in both retail and wholesale trade increased from 4% in
1992 to about 7% in 2001, post reforms and innovative competition in retail sector in that country.

•

Healthy Competition will be boosted and there will be a check on the prices (inflation):Retail giants such
as Walmart, Carrefour, Tesco, Target and other global retail companies already have operations in
other countries for over 30 years. Until now, they have not at all become monopolies rather they have
managed to keep a check on the food inflation through their healthy competitive practices.

•

Create transparency in the system: the intermediaries operating as per mandi norms do not have
transparency in their pricing. According to some of the reports, an average Indian farmer realises only
one-third of the price, which the final consumer pays.Intermediaries and mandi system will be evicted,
hence directly benefiting the farmers and producers: the prices of commodities will automatically be
checked.

•

Quality Control and Control over Leakage and Wastage: due to organisation of the sector, 40% of the
production does not reach the ultimate consumer. According to the news in Times of India, 42% of the
children below the age group of 5 are malnourished and Prime Minister Dr.Manmohan Singh has
termed it as national shame . Food often gets rot in farm, in transit and in state-run warehouses.

•

Heavy flow of capital will help in building up the infrastructure for the growing population: India is
already operating in budgetary deficit. Neither the government of India nor domestic investors are
capable of satisfying the growing needs (school, hospitals, transport etc.) of the ever growing Indian
population. Hence foreign capital inflow will enable us to create a heavy capital base.

•

There will be sustainable development and many other economic issues will be focussed upon: many
Indian small shop 27owners employ workers, who are not under any contract and also under aged
workers giving rise to child-labour. It also boosts corruption and black money.
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4. Threats:
•

Current Independent Stores will be compelled to close: This will lead to massive job loss as most of the
operations in big stores like Walmart are highly automated requiring less work force.

•

Big players can knock-out competition: they can afford to lower prices in initial stages, become
monopoly and then raise prise later.

•

India does not need foreign retailers: as they can satisfy the whole domestic demand. Remember East
India Company it entered India as trader and then took over politically.The government hasn‘t able to
build consensus.

FDI POLICY WITH REGARD TO RETAILING IN INDIA
•

FDI up to 100% for cash and carry wholesale trading and export trading allowed under the automatic
route.

•

FDI up to 51 % with prior Government approval (i.e. FIPB) for retail trade of ‘Single Brand’ products.

•

FDI is not permitted in Multi Brand Retailing in India.

ENTRY OPTION FOR FOREIGN PLAYERS PRIOR TO FDI POLICY
Although prior to Jan 24, 2006, FDI was not authorised in retailing, most general players been operating in
the country. Some of entrance routes used by them have been discussed in sum as below:-

•

Franchise Agreements
It is an easiest track to come in the Indian market. In franchising and commission agents’ services, FDI
(unless otherwise prohibited) is allowed with the approval of the Reserve Bank of India (RBI) under the
Foreign Exchange Management Act. This is a most usual mode for entrance of quick food bondage
opposite a world. Apart from quick food bondage identical to Pizza Hut, players such as Lacoste,
Mango, Nike as good as Marks as good as Spencer, have enter Indian marketplace by this route.

•

Cash And Carry Wholesale Trading
100% FDI is allowed in wholesale trading which involves building of a large distribution infrastructure to
assist local manufacturers.[7] The wholesaler deals only with smaller retailers and not Consumers.
Metro AG of Germany was the first significant global player to enter India through this route.

•

Strategic Licensing Agreements
Some foreign brands give exclusive licences and distribution rights to Indian companies. Through these
rights, Indian companies can either sell it through their own stores, or enter into shop-in-shop
arrangements or distribute the brands to franchisees. Mango, the Spanish apparel brand has entered
India through this route with an agreement with Piramyd, Mumbai, SPAR entered into a similar
agreement with Radhakrishna Foodlands Pvt. Ltd.

•

Manufacturing and Wholly Owned Subsidiaries.
The foreign brands such as Nike, Reebok, Adidas, etc. that have wholly-owned subsidiaries in
manufacturing are treated as Indian companies and are, therefore, allowed to do retail. These
companies have been authorised to sell products to Indian consumers by franchising, internal
distributors, existent Indian retailers, own outlets, etc. For instance, Nike entered through an exclusive
licensing agreement with Sierra Enterprises but now has a wholly owned subsidiary, Nike India Private
Limited.

CONCLUSION AND RECOMMEDATIONS
FDI in the multi-brand retailing sector and there is fresh flow of equity investment in this sector which will
definitely give the Indian retail sector a much needed boost. In recent times the consumer are showing much
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greater confidence and in a due response the retail players in the market are veering towards aggressive
expansion plan. These developments are clearly signalling an affluent time for retail sector. As the
organised retail space in India continues to grow, it is likely to see a number of initiatives in the near future.
Companies are likely to combine expansion with innovative measures as they look to ensure profitability in
difficult times. Players need to increase their investments in retail ancillaries and retail logistics to ensure
sustained benefits. In light of the above, it can be safely concluded that allowing healthy FDI in the retail
sector would not only lead to a substantial surge in the country’s GDP and overall economic development,
the Indian retail market with that of the global retail market in addition to providing not just employment but
a better paying employment, which the unorganized sector (kirana and other small time retailing shops)
have undoubtedly failed to provide to the masses employed in them. Thus, as a matter of fact FDI in the
buzzing Indian retail sector should not just be freely allowed but per contra should be significantly
encouraged. Allowing FDI in multi brand retail can bring about Supply Chain Improvement, Investment in
Technology, Manpower and Skill Development, Tourism Development, Greater Sourcing from India, Upgradation in Agriculture, Efficient Small and Medium Scale Industries, Growth in market size and Benefits to
Government through greater GDP, tax income and employment generation.
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ABSTRACT
“Learning-Teaching-Learning-Teaching….……” and so on, it is a loop which revolves around us in every
structured teaching environment. As proved from time to time “teaching and training inputs, classroom
process variables including methodologies which are the foundation for continuous evaluation and
feedback” are better predictors of learning than “outputs- mean end results”. The word “PRODUCTIVITYInput Output Ratio” equally applies in any teaching learning environment as it applies to any work station
and slowly changing its shape to “VISIBILITY – Resources to Results”. It is a known fact that character
development, cognitive development, ethical development and enhancement of personal and social skills
are equally important in the overall development of any person. The thrust of education is shifting its gears
to employability based on changing philosophy from idealism to pragmatism. Any ideal curriculum has three
components i.e. Knowledge, Know-how and Character (KKC) building. Therefore our aim should be to
ensure that when the new generation youth enter into the realistic rather pure practical world, they should
create their own space and put substantial impact on the environment, both personally and professionally.
INTRODUCTION
Teaching – Learning- An Educational Psychology
It can be a myth to believe that, in higher education, professional-practical approach and academic rigor are
mutually exclusive. A tough, difficult program that develops practical, real world thinkers (Academic Rigor)
always have a balancing with the more feminine side of learning… a love of learning, a richness of
experience, nurturing, encouraging, engaging (Professional-Practical Approach). In today’s scenario stress
and attitudinal factors are also required to be looked into seriously which can directly impact any
performance and ultimately the success factor. Most importantly continuity in evaluation, its timely analysis,
actions taken on the basis of weak areas identification, steps taken for bringing improvement in the
performance, re-evaluation and further improvements seen are the critical factor to be understood by all in
any teaching, training and learning system, otherwise “Evaluation” will remains a subjective word and will
drop its objectivity.
“As civilized human beings, we are the inheritors, neither of an enquiry about ourselves and the world, nor
of an accumulating body of information, but of a conversation, begun in the ancient forests and extended
and made more articulate in the course of centuries. It is a conversation, which goes on both in public and
within each of ourselves.... Education, properly speaking, is an initiation into the skill and partnership of the
conversation in which we learn to recognise the voices, to distinguish the proper occasions of utterance,
and in which we acquire the intellectual and moral habits appropriate to conversation”, Michael Oakeshott
(1962).
Within the internal framework of education system, the category of teacher behavior consists of all the
actions a teacher would make in the classroom to effectively reduce the gap between teacher and the
students and also includes three additional categories:

• Planning- All of those activities a teacher might do to get ready to interact with students in the classroom;
•Management- Discipline and Controlling student behavior; and
•Instruction- Guiding student learning.
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tually exclusive. A tough, difficult program that develops practical, real world thinkers (Academic Rigor)
always have a balancing with the more feminine side of learning… a love of learning, a richness of
experience, nurturing, encouraging, engaging (Professional-Practical Approach). In today’s scenario stress
and attitudinal factors are also required to be looked into seriously which can directly impact any
performance and ultimately the success factor. Most importantly continuity in evaluation, its timely analysis,
actions taken on the basis of weak areas identification, steps taken for bringing improvement in the
performance, re-evaluation and further improvements seen are the critical factor to be understood by all in
any teaching, training and learning system, otherwise “Evaluation” will remains a subjective word and will
drop its objectivity.
“As civilized human beings, we are the inheritors, neither of an enquiry about ourselves and the world, nor
of an accumulating body of information, but of a conversation, begun in the ancient forests and extended
and made more articulate in the course of centuries. It is a conversation, which goes on both in public and
within each of ourselves.... Education, properly speaking, is an initiation into the skill and partnership of the
conversation in which we learn to recognise the voices, to distinguish the proper occasions of utterance,
and in which we acquire the intellectual and moral habits appropriate to conversation”, Michael Oakeshott
(1962).
Within the internal framework of education system, the category of teacher behavior consists of all the
actions a teacher would make in the classroom to effectively reduce the gap between teacher and the
students and also includes three additional categories:

•
•
•

Planning- All of those activities a teacher might do to get ready to interact with students in the classroom;
Management- Discipline and Controlling student behavior; and
Instruction- Guiding student learning.

Academic Learning Time is "the amount of time students are successfully covering content that will be
tested”, which also include assurance of the following:
1)

Students are covering important (tested/evaluated) content;

2)

Students understand what is imparted in the classroom by teacher and demand for more;

3)

Students are "on-task" most of the class period; and

4)

Students are successful on most the assignments they complete.

It is equally important to know how a teacher distributes his or her time schedule in a manner which
generates best productivity and visibility. If the planning or scheduling itself is bad or weak the end result
will automatically be badly affected.
Further there are a variety of other classroom factors which also plays important role like “Classroom
atmosphere and morale” and “Opportunity for students to engage in leadership roles”.
Any curriculum/programs prima facie should always be structured around the traditional classroom setting,
where students learn about the fundamental as well as advanced knowledge (Conceptual learning). But a
place in the whole structure is required to be reserved which can cover other important areas of
development like personality, humane and character. The added flexibility and convenience of this
approach makes it easier for students to strike a balance between the personal, professional, social and
learning responsibilities. We always have to inculcate a feeling of four basis norms of quality by way of
infusing “PDCA” – “Plan, Do, Check and Act” in the blood of new generation students/youth.
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Figure 1
Why there is a necessity of effective learning through evaluation?
The allocation of resources and its processes for evaluation and planning demonstrate the capacity of any
system to fulfill pre-defined mission, improve the quality of education, and respond to future challenges and
opportunities. This is only possible when we introspect ourselves with five fundamental questions:
1. How are our students learning performances appropriate to our vision, mission, programs and degrees?
2. What evidence do we have that students achieve their stated learning outcomes?
3. In what ways do we analyze and use evidence of student learning?
4. How do we ensure shared responsibility for student learning & assessment of student learning?
5. How do we evaluate and improve the effectiveness of our efforts to assess and improve students’ learning?
Up till now everything has started and ended with one word “Learning”, therefore why not to understand this
word before proceeding further.
What is learning?
Humans, like all other biological organisms, are dynamic, self-organizing systems, surviving - and evolving in a hostile world. Such systems survive by adapting to their worlds and by actively becoming "informed" of
how their worlds work. Learning, as biological adaptation, happens incidentally in the context of the pursuit
of current "need-satisfying" goals. Learning can well be defined as knowledge or skill gained through
education.
What do we learn?
From the time of Aristotle onwards, the distinction between “knowing why” (theoretical, conceptual
knowledge) and “knowing how” (practical, performance knowledge) is debated.
When we learn, we are said to acquire “knowledge”. There are many ways of conceptualizing forms of
knowledge. It is a common practice to distinguish between “knowledge”, “skills” and “values”. Often,
different sub-types of “knowledge” are distinguished. For example, Gagné, Briggs and Wager (1992)
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distinguish motor skills, discriminations, intellectual skills, defined concepts, concrete concepts, cognitive
strategies, attitudes, problem solving, verbal information (names or labels, facts, knowledge), rules and
higher-order rules.
Romiszowski’s (1984) classification is even more complex. He distinguishes four main kinds of “knowledge”
(facts, procedures, concepts, principles), and four main kinds of “skill” (cognitive, psychomotor, reactive,
interactive), with further subdivisions. In general, we shall avoid these more elaborate schemes for describing
“what is learned”, chiefly to avoid unnecessary complication but also because (in our experience) the distinctions
made are not well-defined or easy to apply. Why not focus on “Structure of Knowledge”?

Learning as a process of cognitive construction
“Learning” implies that new cognitive structures and processes are acquired, if only as a consequence of
adaptation. Constructivist theories of learning emphasize that, in addition, some cognitive structures and
processes actively guide these constructive activities. Learners have intentions; they form plans and adopt
particular learning strategies. Learners can learn to learn; cognition can pull itself up by its own boot straps.
Kolb (1984), using ideas from Kurt Lewin and Jean Piaget, provides a simple but useful (and frequently
cited) model of the processes involved in constructivist learning.

Figure 2: Learning as a cyclic activity (after Kolb)
Kolb proposes that learning is a cyclic activity with four stages (see figure 1). These are: Concrete
Experience, followed by Reflection on that experience, followed by Abstract Conceptualization (the
derivation of general rules or theory construction) and, finally, Active Experimentation (the construction of
ways of modifying the next occurrence of the experience).
Rescher (1973, 1977), also building on ideas taken from Piaget, has constructed a more detailed model
than that of Kolb, in which two cycles of activity are distinguished: one corresponding to the acquisition and
justification of ‘why’ knowledge, the other corresponding to the acquisition and consolidation of ‘how’
knowledge (see figure 2).
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Figure 3: Rasher’s ‘two-cycle’ model of learning
In the ‘why’ cycle, new conceptual knowledge is integrated with existing conceptual knowledge to form a
coherent whole. In the ‘how’ cycle, new “methods” (procedures, operations) are constructed and tried out
and are subject to pragmatic correction.
Reflect on your own subject area:
•
Are there coherent/logical bodies of conceptual knowledge?
•
Are there well-defined procedures and methodologies?
•
How subject to change are the concepts and methods that you commonly employ?
Comprehension learning and operation learning are necessary and complementary aspects of any effective
learning strategy. A learner who does both well is said to be an effective learner.
Pask and associates carried out empirical studies of learning style over a ten-year period, using different
student populations and different subject matters. They commonly found associations between type of
strategy adopted and type of learning engaged in (see Pask, 1988, for a summary of the research findings).
Pask argues the observed associations reflect competence requirements, as follows:
•
operation learning often calls for the adoption of a serialist strategy;
•
comprehension learning often calls for the adoption of a holist strategy;
•
effective learning often calls for versatility with respect to learning strategy.
The researchers make explicit connections to the work of Pask and associates. They characterize deep
learning as the versatile, effective combination of comprehension learning and operation learning,
deploying holist and serialist strategies, use of a preferred style of learning being constrained by the
demands of a particular knowledge domain and the forms of exposition being made available within a
particular learning context.
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BASIC ASSUMPTIONS ON CLASSROOM ASSESSMENT/EVALUATION
Evaluation system- “Rather classroom evaluation is starting point towards need for developing practical
bias in teaching-learning process”
Classroom Assessment through feedback loop, a major component of Classroom Research, involves
student and teachers in the continuous monitoring of students' learning. It provides faculty with feedback
about their effectiveness as teachers, and it gives students a measure of their progress as learners. Most
important, because Classroom Assessments are created, administered, and analyzed by teachers
themselves on questions of teaching and learning that are important to them, the likelihood that teachers
will apply the results of the assessment to their own teaching is greatly enhances. There are gaps,
sometimes considerable ones, between what was taught and what has been learned. By the time faculty
notice these gaps in knowledge or understanding, it is frequently too late to remedy the problems.
Therefore timeliness and continuity is essential in any evaluation process system.
Classroom assessment normally based on seven assumptions:
1. The quality of student learning is directly, although not exclusively, related to the quality of teaching.
Therefore, one of the most promising ways to improve learning is to improve teaching.
2. To improve their effectiveness, teachers need first to make their goals and objectives explicit and then
to get specific, comprehensible feedback on the extent to which they are achieving those goals and
objectives.
3. To improve their learning, students need to receive appropriate and focused feedback early and often;
they also need to learn how to assess their own learning.
4.

5.
6.
7.

The type of assessment most likely to improve teaching and learning is that conducted by faculty to
answer questions they themselves have formulated in response to issues or problems in their own
teaching.
Systematic inquiry and intellectual challenge are powerful sources of motivation, growth, and renewal
for our teachers, and Classroom Assessment can provide such challenge.
Classroom Assessment does not require specialized training; it can be carried out by dedicated
teachers from all disciplines.
By collaborating with colleagues and actively involving students in Classroom Assessment efforts,
faculties (and students) enhance learning and personal satisfaction.

How to Enhance Teaching Learning Process by way of Classroom assessment techniques –
PART I
AN EMPPIRICAL APPROACH
1. Practical based teaching is necessary in order to assess the performance as a part of continuous
assessment of our approach and strategy and results observed. A lot depends upon absorbing new
development taking place in practical based teaching learning process.
2. A joint deliberation between the Students’ representatives especially alumni’s, Placement cell head,
Subject teacher, coordinator & HOD takes place from time to time to ensure deliverance of the contents
of the study topics in such a manner that can empower the students to understand in more logical and
practical way in addition to the hardcore theoretical knowledge. Wherever necessary help from industry
experts is also to be taken in the whole process.
3. This exercise is required to be done as under:
a) Wherever possible a “Concept-cum-Case study” (CnC) based teaching approach will is adopted; and
b) Specific training sessions are required to be conducted on regular basis by inviting industry as well
academic experts from the domain/functional areas; and
c) A proposal by individual faculty should be initiated (After getting an input from a HOD as well as
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students representatives) for those topics which are not under the syllabus but carry considerable weight
from view point of the employment and corporate sector requirements; and
d) Individual faculty takes initiatives and lead in the arrangement of industry visits or by way of
simulation for those areas which can be better understood by reaching out to/portraying operational
level and/or which can’t be included in academics but need to be understood by the students in
practical sense.
4. As those topics which are additionally included in the syllabus by keeping in mind the requirements of
the same for a job opportunity, some of those topics which are of a routine nature as well as those
which are not required practically can be reserved for the students on the basis of self study and only a
need based discussion of the queries will be done in the sessions.
5. Role of the students’ representatives especially alumni as well as Placement cell head will be confined
to the extent of the inputs to be provided to the concerned faculty about the trends and topics which are
outside syllabus but crucial from view point of the employments. Apart from this, alumni’s are not be
involved in any of the decision making process.
PART II
CLASSROOM ASSESSMENT TECHNIQUES
In the 1990's, educational reformers were seeking answers to two fundamental questions:
1. How well are students learning?; and
2. How effectively are teachers teaching?
Classroom Research and Classroom Assessment respond directly to concerns about better learning and more
effective teaching. Classroom Research was developed to encourage college teachers to become more
systematic and sensitive observers of learning as it takes place every day in their classrooms. Faculty has an
exceptional opportunity to use their classrooms as laboratories for the study of learning and through such study
to develop a better understanding of the learning process and the impact of their teaching upon it.

Classroom Assessment, a major component of Classroom Research, involves student and teachers in the
continuous monitoring of students' learning. It provides faculty with feedback about their effectiveness as
teachers, and it gives students a measure of their progress as learners. Most important, because
Classroom Assessments are created, administered, and analyzed by teachers themselves on questions of
teaching and learning that are important to them, the likelihood that instructors will apply the results of the
assessment to their own teaching is greatly enhances.
Through close observation of students in the process of learning, the collection of frequent feedback on
students' learning, and the design of modest classroom experiments, teachers can learn much about how
students learn and, more specifically, how students respond to particular teaching approaches. Classroom
Assessment helps individual college teachers obtain useful feedback on what, how much, and how well
their students are learning. Faculty can then use this information to refocus their teaching to help students
make their learning more efficient and more effective. College instructors who have assumed that their
students were learning what they were trying to teach them are regularly faced with disappointing evidence
to the contrary when they grade tests and term papers. Too often, students have not learned as much or as
well as was expected. There are gaps, sometimes considerable ones, between what was taught and what
has been learned. By the time faculty notice these gaps in knowledge or understanding, it is frequently too
late to remedy the problems. To avoid such unhappy surprises, faculty and students need better ways to
monitor learning throughout the semester. Specifically, teachers need a continuous flow of accurate
information on student learning. For example, if a teacher's goal is to help students learn points "A" through
"Z" during the course, then that teacher needs first to know whether all students are really starting at point
"A" and, as the course proceeds, whether they have reached intermediate points "B," "G," "L," "R," "W," and
so on.
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To ensure high-quality learning, it is not enough to test students when the syllabus has arrived at points "M"
and "Z." Classroom Assessment is particularly useful for checking how well students are learning at those
initial and intermediate points, and for providing information for improvement when learning is less than
satisfactory. Through practice in Classroom Assessment, faculty become better able to understand and
promote learning, and increase their ability to help the students themselves become more effective, selfassessing, self-directed learners. Simply put, the central purpose of Classroom Assessment is to empower
both teachers and their students to improve the quality of learning in the classroom.
Characteristics
Classroom Assessment is an approach designed to help teachers find out what students are learning in the
classroom and how well they are learning it.
This approach has the following characteristics:
• Learner-Centered
Classroom Assessment focuses the primary attention of teachers and students on observing and improving
learning, rather than on observing and improving teaching. Classroom Assessment can provide information
to guide teachers and students in making adjustments to improve learning.
• Teacher-Directed
Classroom Assessment respects the autonomy, academic freedom, and professional judgment of college
faculty. The individual teacher decides what to assess, how to assess, and how to respond to the
information gained through the assessment.
• Mutually Beneficial
Because it is focused on learning, Classroom Assessment requires the active participation of students. By
cooperating in assessment, students reinforce their grasp of the course content and strengthen their own
skills at self-assessment. Their motivation is increased when they realize that faculty are interested and
invested in their success as learners.
Faculty also sharpens their teaching focus by continually asking themselves three questions:
1. "What are the essential skills and knowledge I am trying to Teach?"
2. "How can I find out whether students are learning them?"
3. "How can I help students learn better?"
As teachers work closely with students to answer these questions, they improve their teaching skills and
gain new insights.
• Context-Specific
Classroom Assessments have to respond to the particular needs and characteristics of the teachers,
students, and disciplines to which they are applied. What works well in one class will not necessary work in
another class.
• Ongoing
Classroom Assessment is an ongoing process, best thought of as the creating and maintenance of a
classroom "feedback loop." By using a number of simple Classroom Assessment Techniques that are quick
and easy to use, teachers get feedback from students on their learning. Faculty then completes the loop by
providing students with feedback on the results of the assessment and suggestions for improving learning.
To check on the usefulness of their suggestions, faculty uses Classroom Assessment again, continuing the
"feedback loop." As the approach becomes integrated into everyday classroom activities, the
communications loop connecting faculty and students -- and teaching and learning -- becomes more
efficient and more effective.
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• Rooted in Good Teaching Practice
Classroom Assessment is an attempt to build on existing good practice by making feedback on students'
learning more systematic, more flexible, and more effective. Teachers already ask questions, react to
students' questions, monitor body language and facial expressions, read homework and tests, and so on.
Classroom Assessment provides a way to integrate assessment systematically and seamlessly into the
traditional classroom teaching and learning process
As they are teaching, faculty monitor and react to student questions, comments, body language, and facial
expressions in an almost automatic fashion. This "automatic" information gathering and impression
formation is a subconscious and implicit process. Teachers depend heavily on their impressions of student
learning and make important judgments based on them, but they rarely make those informal assessments
explicit or check them against the students' own impressions or ability to perform. In the course of teaching,
college faculty assumes a great deal about their students' learning, but most of their assumptions remain
untested. Even when college teachers routinely gather potentially useful information on student learning
through questions, quizzes, homework, and exams, it is often collected too late -- at least from the students'
perspective - to affect their learning. In practice, it is very difficult to "de-program" students who are used to
thinking of anything they have been tested and graded on as being "over and done with."
Consequently, the most effective times to assess and provide feedback are before the chapter tests or the
midterm and final examinations. Classroom Assessment aims at providing that early feedback.
Five important considerations for a successful start:
1. If a Classroom Assessment Techniques does not appeal to our intuition and professional judgment as a
teacher, we should not use it.
2. We should not make Classroom Assessment into a self-imposed task or burden.
3. We should allow more time than expected to carry out and respond to the assessment.
4. We should make sure to "close the loop." Students know what have learned from their feedback and
how faculty and they can use that information to improve learning.
5. We should not ask our students to use any Classroom Assessment Technique we haven't previously
tried on ourself.
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A Case Study- ABC Institute of Management
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Essential components for triggering rigor in the classroom:

•

•
•
•
•
•
•
•
•
•
•
•
•
•

Low self study

Critical thinking missing
Purposeful orientation/goal understanding lacking
Weak integration of ideas
Inability to apply concepts
Slow learning instinct
Weak basic skills e.g. Communication, English speaking and writing power, Positive attitude etc.
Dependability while leading any task- Leadership
Students less demanding from the system especially from the faculty
Need for thorough study and application of relevance
No self inclination to learn different learning styles
Lack of pro-activeness, creativity, innovation, initiation, coordination etc.
Fear to give self-challenge
Fast adaptability not seen

How we bridge Faculty – Students Interaction Gap
As we all know that without developing ourselves we can’t develop the surrounding. Same logic applies in
teaching learning process. In other words Faculty Development is first to make sure that we bring affectivity
in the whole educational system. Accordingly following are the major steps which are taken from time to
time towards the same:
a. Faculty members encouraged to write and present/publish research papers/cases/case lets/book
reviews/ articles in national/international conferences and peer reviewed/referred journals.
b. Specialist trainers invited to impart knowledge and skills to the faculty members.
c. Faculty members are encouraged to go for higher education like M.Phil, Ph.D. etc. with study leave and
financial assistance from the institute
d. Faculty members are deputed to conferences/workshops/seminars/ organized by other management
institutes.
e. Faculty members have the liberty to recommend and buy through the Institutes library any teaching
learning resources such as books, journals, digital material etc.
Innovation in Teaching Learning Processes:
a. Each faculty to keep ready session plan build around prescribed and standard books which is shared
with the students in advance. The same is conducted as per executed and monitored on
regular/periodic basis.
b. Benchmarking of syllabus with that of leading national and international institutions to find the gap and
taking appropriate corrective measures.
c. We are interacting on continuous basis with the industry/corporate world to make sure we produce
ready to recruit/employable candidates.
d. Students are encouraged to carry out theme based presentation activities aimed to enhance general
awareness and knowledge.
e. We organize internal as well as external peer review of faculty members to provide them feedback to
improve their teaching skills and point out areas of improvements.
f. Students under the guidance of the faculty members carry out periodic display of domain specific
newspaper clippings.
g. Faculty member make balanced use of e-learning and classroom learning.
h. Training of students by using language labs.
i. Conducting parents meet on bi-annual basis.
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Academic Qualities
The academic rigor and pedagogical teaching-learning process at the Institute aims to develop a number of
qualities and skill set in students. These are as follows:
a) Continuous Disciplined Work
The ability to put in sustained and disciplined hard work over a sufficient length of time is one of the key
factors to success in professional life. The semester is designed in an rigorous and a modular fashion with
an emphasis on regular and continuous work. The Evaluation System is designed to encourage this
concept.
b) Self Learning
In its attempt to bring in equilibrium between teacher-centered learning and student-specific learning,
accordingly the curriculum aggressively encourages self-learning.
c) Continuous Learning
The evaluation system makes special provision for continuous learning throughout semester and the
programme. It attempts to inculcate respect for deadlines. Each course outlines clearly specify a time limit
within which syllabus/ assignments/ cases/ presentations/ project work must be completed. The faculty is
accountable as well as empowered to notify the penalty for late submission for learning/ evaluation
components.
d) Quality Consciousness
Students are required to be aware of the importance of continuous improvement & doing quality work. All
courses will emphasize on quality as an integral part of teaching. Corrective and preventive steps are
ensured during each term. Week students are identified & root-cause analysis is done. Students are
encouraged to take guidance from the faculty members to improve their performance & re-evaluated
accordingly.
e) Orientation to Group Work
Given the complexity of Business and Management problems of today’s world, people work in teams to
provide solutions. Thus, it is very important to learn group dynamics and to work in teams. We firmly believe
in teamwork and accordingly, through team work wherever possible, the Institute also encourages students
to learn to select good teams, resolve leadership and group issues and to make effective learning.
f) Summer Internship
Students are required to undertake summer internship in their chosen specialization during the summer
break at the end of semester II. Successful completion of summer internship is mandatory for award of
degree. The objective of summer internship is to help students relate the concepts learnt in the class with
practice in real-life situations, to make them aware of business practices and to instill in them a sense of
discipline essential for success in the corporate world. Submission schedule of the summer internship
report and viva conduction will be spelt out in semester III.
NOTE: Social Internship: We are also planning to involve and engage each student in a social internship in
future to sensitize them towards the social responsibility. The student will be required to submit the report
as a part of evaluation.
Installing best practices by way of encouraging students in:

• Writing

(journals, varied levels of writing, writing across the curriculum, open book tests, open air
teaching/evaluation etc.)
Problem-solving (case studies, group activities, essay exams, etc.)

•

• Oral communication (debates w/expert judges, summary presentations, role playing)
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• Reading/comprehension (reading and analyzing – i.e. in-class discussion, quizzes, summaries, etc)
• Collaborative group projects
• Research (quantitative and qualitative data collection, analysis, data report, and literature review)
• Directed study (with faculty)
• Interactive discussion
• Knowing your students (contact, interaction, praise, showing interest, meeting w/students)
• Balanced diversity of methods
SUMMARY

• Assessment of the current understanding of rigor in the classroom
ACTUAL OUTCOME: Enhanced Discipline

•

Developing a set of best management practices for promoting academic excellence through rigor in the
classroom.
ACTUAL OUTCOME: Better results by way of increase in attendance, positive attitude, skill development,
active participation in curricular as well as extra/co-curricular activities, knowledge base building, team
building etc.

•

Developing strategies for establishing institutional goals for academic excellence and for documenting
progress toward these goals viz. improvement in classroom teaching and learning process by way of
dissemination of series of classroom evaluation.
ACTUAL OUTCOME: Fast learning, early assessment of weaknesses in the teaching learning system,
timely corrective and preventive actions.
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ABSTRACT
The letter “e” has brought phenomenal change in the current scenario. Over a period of time it has been observed
that the immense use of high technology services in every sphere of life has made an individual’s life easier and
comfortable. Banking is one of the important segments of the service sector where the use of advance technology
has given tremendous comforts and accessibility to its users. The term e-banking has brought the service of
banks just a click away. E-banking has supported not only to the customer but also the employees of bank in an
effective way and has raised the performance level of public and private sector banks.

The present research paper is a small attempt to analyze the attitude and perception of the employees of
the bank towards the concept “e-banking” and its impact on operational performance. For convenience the
study is restricted to the two main apex banks SBI and ICICI in public and private sector. The three main
operational performance parameters covered in the study are workload of employess, process time and
benefits of e-banking. Primary and secondary data have been used for drawing the inferences. Primary
data have been collected through structured questionnaire. Weighted average score have been calculated
item-wise. Descriptive and inferential statistics have been applied to draw the conclusion. The major
outcome which have been observed during the study is that overall there is a satisfaction among the
employees of both the banks related to the enhancement of operational efficiency after the inception of ebanking.
Keywords - Electronic banking, online banking, e-commerce, SBI, ICICI.

INTRODUCTION
Internet banking or E-banking means any user can get connected to his bank’s website with his personal
computer and can also get connect with browser to perform any of the virtual banking functions. In internet
banking, bank has a centralized database that is web-enabled. If banks are interconnected with its branch
offices through satellite links or terrestrial there would be no physical identity for any branch it would be a
border less individual permitting anytime, anywhere and anyhow banking.
All the services of bank are displayed in menu that the bank has permitted on the internet. One can any
time select any service and further interaction is dictated by the nature of service. It is a process of delivery
of banking products and services through electronic channels such as telephone, internet, mobile phone
etc. RBI has also helped to make considerable progress in consolidating the issues of internet-banking with
a view to establishing an integrated, efficient, and secure system functioning in a real-time environment,
which is helpful further in the development of E-banking in India.

LITERATURE REVIEW
Khushboo Khanbelwal M.S and Shwetha Choudhary M.S. (2010) have tried to describe the impact of
information technology. The research work was based on secondary data comprising of case analysis and
their findings were about Information technology which has greatly impacted the whole banking system of
India and its application in banking system has a very prospective future in India.
Surabhi Singh and Renu Arora (2011) described “A Comparative Study of Banking Services and Customer
Satisfaction in Public, Private and Foreign Banks” .Various traditional and IT enabled banking services used by
customers are studied in the Present paper. In addition, customer satisfaction was also calculated with various
sizes. It is observed that cheque deposit and cheque clearance were the most common banking
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services used by the customers of all six banks. While the charges levied by the bank on different services
were perceived higher by the customers in private and foreign banks in comparison to nationalized banks.
A small number of respondents were using IT enabled services other than ATM. Security, lack of facility,
improper awareness and so on were found to be the reasons for not using IT enabled services. The
customers of nationalized banks were not satisfied with the employee activities and infrastructure.
Robin Kaushal (2012) analysed "Impact of E-banking on Operational Performance and Service Quality of
Banking Sector in India” She overviewed the Indian Banking with the main emphasis on electronic banking
and highlighted banking industry such as customers, information and communication technology (ICT),
service quality, productivity and different aspects of e-banking. Statistical tool also used. She also
overviewed nature, growth and extent of electronic banking services in India. And the service quality level
of e-banking services in public and private sector banks also described. The study also compares the
service quality of public and private sector banks.
She discussed the impact of e-banking on the payment and clearing system of both public and private
sector banks and the impact of e-payment on the customers’ satisfaction level and also reviewed Impact of
E-banking on operational performance of Indian Banking Sector the efficiency, productivity and
improvement in internal processes after electronic banking.
Arasada prameela (2013) described the technology in banking – an impact study in the operations of public and
private sector banks with reference to Andhra bank and ICICI bank – Vizag city. She has overviewed over
technology trends in banking operations and she has also described about some selected banks profiles, and the
financial performance of Andhra bank and ICICI bank in pre and post e-banking era, and also told that what is the
importance of the study in perceptions of customers and in perception of bankers also.

A BRIEF INTRODUCTION ABOUT BANKS
State Bank of India (SBI): State Bank of India is a multinational banking and financial services company
based in India. It is a government-owned corporation, its headquarter is in Mumbai, Maharashtra. In 1990’s
over 7000 branches were with traditional manual procedures. Internet banking facility for its customers
were launched in 2008 More Interfaces developed with e -Commerce & other sites throughout alternate
channels like ATM & Online Banking.
State Bank of India is the largest India’s bank with it’s over 16000 branches and 6 associate banks located
even in the furthest parts of India.SBI provides a wide range of banking products and services to their
customers. Online SBI is the Internet banking portal, this portal provides anywhere, anytime, online access
to accounts for its customers.
ICICI: On 5th January 1994 This Bank was incorporated at Baroda. It has been promoted by ICICI and
erstwhile ICICI Ltd. and got the Certificate for Commencement of Business on Feb.24th. ICICI Bank does
banking business of all kinds. It was founded as an institution to give quality banking services using state of
the art technology.
An influential scalable and flexible technology platform is necessary for banks to manage growth and fight
successfully. In supporting of its technology focused on strategy. ICICI Bank was the first bank in India,
which had offered Internet banking with the help of Finacle’s e-banking solution and established itself as a
head in the Internet and ecommerce space. Finacle gives just the right platform to ICICI Bank, thereby
fuelling its development.
The bank has benefited in the form of lower Total Cost of Ownership (TCO),it has improved efficiency, easy
management of volume growth, greater responsiveness to market opportunities and of course, numerous
accolades from industry-watchers.
Objective of the study:
1.

To study the impact of electronic Banking on operational performance of private and public banks.

2.

To analyse the comparative operational performance of public and private banks.
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METHODOLOGY
The study is mainly based on the primary data collected from the employees of both banks public sector
bank (SBI) and the private sector bank (ICICI) working in the branches situated at Chhindwara districts,
with the help of a well pre-defined drafted questionnaire. 100 employees were being selected as
respondents from four banks branches in all, two from the SBI and two from ICICI bank. A specifically
designed questionnaire was used as tool, and bank employees were requested to fill it during their office
hours. The respondents were selected among the people working at different levels like executive
manager, assistant manager, relationship manager, branch manager, officer, cashier, clerk, front desk
executives. If it is true that the samples have come from the same population it is reasonable to assume
that the means of the ranks assigned to the values of two samples are more or less same. SPSS 17
version is used to analyze the required data. The results have been presented in different section. The
present chapter studies the impact of e-banking on operational performance taking into consideration the
employees’ aspect. There is a major vary in the methods of performing their duties and improvement in the
productivity and operations. E-banking has led to change in working hours, reduction in processing of work,
employee productivity, decision-making processes, working conditions, relationship of employees with the
bank and customers, etc. Further, centralized data base, online data availability, any branch banking,
paperless transactions and up-to date information have led to extensive changes in productivity and
operational performance of the banks.

DATA ANALYSIS
The Impact of E-banking on Operational Performance carries out the response data collected from the
respondent employees of SBI and ICICI. Mean scores and standard deviation are calculated for different
statements to find out which key factors influenced the employees most to adopt e-banking and their impact
on operational performance.
It is being presumed that e-banking inception has considerably produced significant change in the working
environment in banking sector. The comparative analysis has been carried out by the researcher,
approaching the two apex bank in India in respective public and private sector bank, SBI and ICICI.
The below mentioned tabulated comparative analysis is depicting the attitude of the respondents
employees of the respective banks towards the parameters, Indicating the operational performance of the
banks. For the purpose of analysis firstly frequencies have been calculated to find out the degree of
respondents towards on individual question.
Further these frequencies have been put across with the statement to calculate weighted average scores of
each respondent towards that particular statement. On the scores ranks have been allotted. Further to
analyse the attitude of employees on the variable taken under study that is e-banking item wise t values
have been calculated. Further to understand the significance difference towards the responses of
respondents of employees of two banks, related to the three operational factors covered in the study
independently,t-test has been applied on the aggregates of the three major indicators covered in the study
related to operational performance of banks since the inception of e-banking.
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RESULTS
Table 1
Comparative analysis of Responder towards Impact of e-banking on workload of SBI

Very

large

large
extent

extent

Not
at all

16

28

3

making process

20

30

3.Division of work

28

4.Increase in productivity
5.Increase in knowledge
6.Reduction in processing
time
7.Team performance
8.Minimization of cost

30
35
35
27
37

Statement
1.Increase in number of
hours

Littlieextent

Very

Weighted

little
extent

average
score

Rank

1.92

1

0

3

0

0

0

1.6

2

16

6

0

0

1.56

3

17
15
15

3
0
0

0
0
0

0
0
0

1.46
1.3
1.1

5
7
8

20
10

3
3

0
0

0
0

1.52
1.32

4
6

2.Increase in Decision

Table 1 depicts the weighted average score of the statement representing the variable i.e. working the
employees of SBI. A large number of employees have supported the fact that the inception of e-banking in
the banking system has produced positive significant effect on increasing in knowledge level which in turn
has supported the enhancement in productivity. Further the e-banking has also shown positive results
towards the minimization of cost and reduction in processing time. Although the workload of employees is
concerned it has been reduced to certain level but as far as working hours is concerned the results are
showing it has been increased up to a large extent. There is also an increasing level of decision making
process of the employees.
Table 2
Comparative analysis of Responder towards Impact of e-banking on workload of ICICI

Statement

Very

large

Not

Littlie-

Very

Weighted

large

extent

at all

extent

little

average

extent

score

extent
1.Increase in number of

Rank

12

11

10

10

7

2.78

1

25

8

7

10

0

2.04

6

3.Division of work

13

7

15

15

0

2.64

2

4.Increase in

20

16

10

2

2

2

8

5.Increase in knowledge

25

7

6

5

7

2.24

3

6.Reduction in

22

13

0

15

0

2.16

5

13

20

13

2

2

2.2

4

hours
2.Increase in Decision
making process

productivity

processing time
7.Team performance
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Table 2 Shows that the respondents’ scores of the ICICI bank releated to the variable i.e. workload of
employees. The employees of ICICI bank likewise SBI, has also supported the fact that since e-banking
concept has interwoven in the banking system it has produced positive effects. They have supported for
increase in productivity and knowledge and also in view that with advancement in techniques, the
processing time has been reduced and cost has been minimized as well. But the surprising fact is that
despite of all the positive effects created by e-banking still the working hours have been increased up to a
large extent. The researcher tries to find the reason behind this attitude and found that the probable reason
for this attitude is may be due to the enhanced customer base of the bank due to high technology and good
techniques.

Table 3
Comparative analysis of Respondents towards processing time of transaction (SBI )

Statement

Substantially Increased
increased

Stable

Decreased

Substantially
decreased

Rank

10

Weighted
average
score
3.96

1.Time
Taken
in
Transaction Now
2.Responding Queries of the
customer
3.Complexity
in
Transactions
4.Time Taken in making of
draft
5.Availability of staff
at
counter
6.Banking hours
7.Knowledge of staff about
bank’s products

2

3

0

35

10

14

3

3

20

3.18

4

0

1

2

27

20

4.32

1

0

15

0

10

25

3.9

3

11

18

8

7

6

2.58

6

3
30

30
20

0
0

10
0

7
0

2.76
1.4

5
7

2

Table 3 depicts the statements showing the responders towards processing of transactions in SBI. The
factor which has shown a substantial change after the inception of e-banking there is the complexity of the
transaction.
The employee believes that the complexity in the transaction has been reducing up to a considerable level.
As e-banking has made it simpler to work supporting this statement, time taken in making draft and also the
time taken in transaction and responding to customers have also shown a tremendous decrease as with
ease of e-banking techniques. Things are just a click away further to smoothen the process availability of
staff has been increased up to a certain level. All these results is clearly depicting the picture that after the
adoption of e-banking techniques in banking systems, overall there is reduction in processing time &
complexity in the bank environment, and also customer base has been increased.
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Table 4
Comparative analysis of Responder towards processing time of transaction ( ICICI )

Statement

Substantially
increased

Increased

Stable

Decreased

Substantially
decreased

Rank

5

Weighted
average
score
2.6

1.Time Taken in
Transaction Now

15

10

10

10

2.Responding
Queries of the
customer
3.Complexity in
Transactions

21

12

7

0

10

2.32

5

18

5

7

15

5

2.68

2

4.Time Taken in
making of draft
5.Availability of
staff at counter

7

10

18

5

10

3.02

1

25

10

13

2

0

1.84

6

6.Banking hours

18

10

8

7

7

2.5

4

7.Knowledge of
staff about bank’s
products

10

26

7

2

5

2.32

5

3

Table 4 depicting the statement is showing the responses towards processing time of transactions in ICICI.
Surprisingly the result of ICICI is showing the result which is in contrast with SBI. The Analysis reveal that
after the inception of e-banking in the system complexity has been increased, like wise availability of staff at
counter, knowledge of staff about banks products and other factors related to the transactions have also
shown a tremendous increase. The probable rationale behind this response is that after the adoption of ebanking system complexity in transactions becomes much higher but some are also saying that it is
decreased because employees take time to adjust with it, further the reason behind the increase in banking
hours after the adoption of e-banking it is may be due to the increasing customer base of banking as the
system facilitates the customers with advance technology of banking.
Table 5
Attitude of Respondents of SBI towards Operational Performance Parameter (Benefit of E-banking)
Statement

Strongly
agree

Agree

Neutral

Disagree

Strongly
disagree

Rank

0

Weighted
average
score
1.68

1.Increase in employee
productivity
2.Increase in branch
productivity
3.Increase in bank
Productivity
4.Up to date information
5.Innovation in product and
services
6.Rush of customer in bank

20

26

4

0

22

25

3

0

0

1.62

6

16

30

4

0

0

1.76

3

12
20

35
28

3
2

0
0

0
0

1.82
1.64

1
5

15

30

5

0

0

1.8

2

4

Table 5 depicts the comparative analysis of responders of employee’s perception on benefits of e-banking
in SBI Bank. The scope depicts that the e-banking system has surely supported the environment for up to
date information, the employees of SBI perceived that over all the e-banking system has supported in the
environment of overall productivity level i.e. branch level and as well as at employee level with the usage of
advance technology in banking system. Customer base has been increased tremendously and bank has
come up with lot of innovation & creation in their products and services.
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Table 6
Attitude of Respondents of ICICI towards Operational Performance Parameter (Benefit of E-banking)

Statement

Strongly
agree

Agree

Neutral

Disagree

Strongly
disagree

Rank

0

Weighted
average
score
2.16

1.Increase in employee
productivity
2.Increase in branch productivity
3.Increase in bank Productivity

14

8

26

0

22
30

18
10

10
10

0
0

0
0

1.76
1.6

4
5

4.Up to date information
5.Innovation in product and
services
6.Rush of customer in bank

24
22

14
15

12
10

0
3

0
0

1.76
1.88

4
3

2

10

16

9

19

4.22

1

2

Table 6 depicts the results of employee perception on benefit of e-banking in ICICI Bank. In comparison to
SBI the employees of ICICI remains neutral on the factor of employee productivity whereas they are shortly
supporting the fact there is an increase in branch productivity and bank productivity. Further they perceive
that due to the e-banking there is not as such increase in customer base, it may be because of the
employees of ICICI must be of opinion that the other facilities and the services of bank has been achieved.
Participator is enhancing the customer base of bank rather than the technology only. Further with the
support of e-banking system there is an increase in innovation in products and services of the bank. In
Addition to the comparative analysis of two banks on ground of operational performance on rank basis t–
test has been applied to check the significant difference between the responders towards various factors
representing the workload of employees, processing time of transactions, benefits of e-banking.
Table 7
Comparative Analysis of attitude of employees (SBI &ICICI) on workload of Employees
since the Inception of e-banking

Statement

SBI

ICICI

t-value

1.Increasein number of hours

1.92

2.78

0.0005

2.Increase in Decision making process

1.6

2.04

0.0252

3.Division of work

1.56

2.64

8.8550

4.Increase in productivity

1.46

2

0.0025

5.Increase in knowledge

1.3

2.24

5.4818

6.Reduction in processing time

1.1

2.16

1.3587

7.Team performance

1.52

2.2

9.6206

8.Minimization of cost

1.32

1.74

9.1398

5% level of significance.
The calculated value of the t-test shows, that so far increase in number of hours, increase in decision
making process, increase in productivity, there is no significant difference between the attitudes of
employees of SBI & ICICI bank.
But in division of work and increase in knowledge, team performance, minimization of the cost and
reduction in processing time. t- Value is significant at 5 % level of significant which is showing that the
attitude of the employees of SBI & ICICI Bank is significantly different. The difference is mainly lies in the
degree of favorism towards e-banking.
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Table 8
Comparative Analysis of attitude of employees (SBI & ICICI) on processing time of transaction
since the Inception of e-banking

Statement

SBI(Mean

ICICI(Mean

t-value

Scores)

Scores)

1.Time Taken in Transaction Now

3.96

2.6

6.1945

2.Responding Queries of the customer

3.18

2.32

0.0132

3.Complexity in Transactions

4.32

2.68

1.3495

4.Time Taken in making of draft

3.9

3.02

0.0015

5.Availability of staff at counter

2.58

1.84

0.0017

6.Banking hours

2.76

2.5

0.3419

7.Knowledge of staff about bank’s products

1.4

2.32

6.1477

While calculating the t-test for the Individual statements statistical difference were found in four out of seven
statements, the calculated value shows that responding queries of the customer, time taken in making draft,
availability of staff at counter and the banking hours in these statement there is no significant difference between
the attitude of employees of SBI and ICICI bank. But in some statement like time taken in making of draft,
Complexity in transactions and knowledge of staff about bank’s products there are t-value is significant.

That shows that attitude of employees of SBI and ICICI bank is significantly different.

Table 9
Comparative Analysis of attitude of employees (SBI & ICICI) on Benefit of E-banking since the
Inception of e-banking

Statement

SBI

ICICI

t-value

1.Increase in employee productivity

1.68

2.16

0.0001

2.Increase in branch productivity

1.62

1.76

0.3865

3.Increase in bank productivity

1.76

1.6

0.2074

4.Up to date information

1.82

1.76

0.8838

5.Innovation in product and services

1.64

1.88

0.1245

6.Rush of customer in bank

1.8

4.22

1.7709

The data pertaining to the benefits of e-banking and their impact on the overall working in both banks SBI and
ICICI has been presented in table 9 employees productivity, branch productivity, bank productivity, up to date
information and innovation in products & services has increased in both banks. Now we can conclude that in
these statements there are no significant difference between the attitude of employees of SBI & ICICI, but in only
one case, rush of customers in bank, there is difference in the attitude of both banks employees. So by this
statement we can conclude that in SBI, there is less rush of customers in comparison of ICICI bank.
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Table 10
Descriptive Statistics

N

Minimum

Maximum

Mean

Std. Deviation

Statistic

Statistic

Statistic

Statistic

Statistic

Skewness
Statistic

Std. Error

Workload

100

9.00

30.00

14.9700

4.60666

1.080

.241

Proces_Time

100

10.00

28.00

19.6500

4.53577

-.106

.241

Benefits_eBank

100

7.00

18.00

11.4900

2.43914

.473

.241

Valid N (listwise)

100

Descriptive statements have been calculated for the three variables workload, processing time of
transaction and benefits of e-banking. Indicating operational performance it has been found that mean
value of processing time of transaction is higher, among the three variable , the another variables having
the next higher mean value is workload, the high mean value of these two variables indicates that the
respondents are in favour of the positive changes due to the inception of e-banking system in banks.
Table 11

Group Statistics

Workload

Proces_Time

Benefits_eBank

Bank

N

Mean

Std. Deviation

SBI

50

11 .8000

1.87355

ICICI

50

18 .1400

4.34253

SBI

50

22 .0400

3.65312

ICICI

50

17 .2600

4.06985

SBI

50

10 .3000

1.47427

ICICI

50

12 .6800

2.63756

Descriptive analysis has been calculated, Mean values of SBI is higher in case of possessing time of
transaction in comparison to ICICI. And mean is lower in case of workload and Benefits of e-banking.
Table 12

Independent Samples Test
Levene's Test for Equality of
Variances
F
Sig.
Workload

Proces_Time

Benefits_eBank

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

29.540

.386

18.262

.000

.536

.000

t-test for Equality of Means
T
df
-9.479

98

-9.479

66.631

6.180

98

6.180

96.878

-5.570

98

-5.570

76.895
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5% level of significance
While calculating Levene’s test for equality of variances, it has found that as far as attitude towards workload of
employees and benefits of e-banking significance difference has been found in employee of both SBI and ICICI.
Table 13
Independent Samples Test

t-test for Equality of Means
Sig. (2-tailed)
.000

Mean Difference
-6.34000

Std. Error
Difference
.66885

Workload

Equal variances assumed

Proces_Time

Equal variances not assumed
Equal variances assumed

.000
.000

-6.34000
4.78000

.66885
.77342

Benefits_eBank

Equal variances not assumed
Equal variances assumed

.000
.000

4.78000
-2.38000

.77342
.42732

Equal variances not assumed

.000

-2.38000

.42732

5% level of significance
t- lue significant at 5% level of significance. It indicates that the attitude of the respondents of SBI and ICICI
banks towards the operational performance is significantly different.
Hence the hypothesis that there is no significance difference between the attitudes of employees towards
e-banking is being rejected.
CONCLUSION
Technology holds the key to the future success of Indian Banks. IT has a lot of influence on banking sector. Computerization in banking is taking place all over the world. The purpose of computerization is to bring technology to
counter and enable to employees to have information as their fingertips. This enabled the banks to offer better
quality of services to customers besides ensuring accurate information at a faster rate on banking transaction.
Thus, the adoption of IT in banking has undergone several changes with the passage of time. Today, IT has
become inseparable segment of banking organization. The results calculated have depicted the variety of
inferences. So far attitude of employees is concerned towards e-banking on broader and overall level it can be
concluded that the attitudinal differences are being observed in the sample taken under study. In general the
employees of SBI and ICICI are simply supported the benefits of e-banking in the system, and also shows the
positive attitude towards the change in the operational system of banking due to the inception of e-banking. All
things that glitter is not gold, a famous proverb, and also one another statement is being always stated of the
time of analysing the effect of a particular phenomena i.e. a coin is having two sides with the support of these two
statements researcher tries to highlighting the views of the respondents towards the e-banking whish are indicating some deviations from the normal perception. It is being presumed that subsequent help of e-banking technology must have reduced the banking hours and also have increased the customer base., while the results have
shows that the employees of SBI and ICICI has supported the fact that despite of advance and latest technology
in banking system since the working hours have been increased up to an extent.
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NOVEL MODEL TO IDENTIFY THE SUCCESS FACTORS IN
MARKETING BY SOCIAL MEDIA
Dr.Karunakar Jha
Director School of Management
Jagran Lakecity University Bhopal India
ABSTRACT
Social media plays a critical role in process of Marketing for any organization. It helps the marketing
managers to establish a lifelong relationship with the customer and is an important tool for interactions with
their customers. By these interactions any company is able to understand customers’ needs and
manufacture products to suit those needs. As a result of this process, organizations achieve increased
sales, profitability and establish their brand name in the bazaar. Positive Communication between
customers and organization, open new vistas of opportunities for organizations and they in turn are able to
prepare information about their products and services. Moreover, receiving feedback from their customers
is necessary to identify the needs of the market as well as the needs of their organization in a better way. A
thorough understanding of the viewpoint of customers with social media helps to produce products specific
to customer needs thereby generating customer satisfaction.
In this research paper we have tried to determine the social media success factors from the customer
viewpoint. We have tried to create a model for success factors of social media and this proposed model is
based on security, attractive content and reputation, interaction with customer and communication factors.
All the mentioned factors create positive persuasion on customers via social media, resulting in its success.
Key words: Media; Social media, Social media marketing, B2C, Community marketing, e-commerce,
social networks.

INTRODUCTION
Social media means activities and behavior of people or communities of people online, who exchange
information, data, and their opinions. Conversational methods of social media are web based applications
that allow people to easily create and transmit content in different type, e.g. words, pictures, videos, and
audio[1]. Social media has seen significant development since 1995, when it appeared on commercial
internet. Considering the current scenario, more than two hundred social networking sites are available on
the internet and there are approximately 860 million internet users of social media. Table-1 shows the
timeline of social media evolution.

LITERATURE REVIEW
Khushboo Khanbelwal M.S and Shwetha Choudhary M.S. (2010) have tried to describe the impact of
information technology. The research work was based on secondary data comprising of case analysis and
their findings were about Information technology which has greatly impacted the whole banking system of
India and its application in banking system has a very prospective future in India.
Surabhi Singh and Renu Arora (2011) described “A Comparative Study of Banking Services and Customer
Satisfaction in Public, Private and Foreign Banks” .Various traditional and IT enabled banking services used by
customers are studied in the Present paper. In addition, customer satisfaction was also calculated with various
sizes. It is observed that cheque deposit and cheque clearance were the most common banking

60
Track: Business and Management

Year

Events

1995

Classmates.com, Geocities

1997

Epinos.com, sixDegrees.com

1999

Live Journal, Asian Avenue, Cy World

2000

Six Degrees (close services)

2001

Ryze.com (First Business Network)

2003

SK Telecom (Acquires Cy World for $ 8.3M, LinkedIn, My Space, Friendster

2004

Friendster (+5 million accounts), Facebook, Orkut, Flickr

2005

Yahoo 360, YouTube, Bebo

2006

Windows live space, Facebook (new feature)

2007

Facebook has over 7000 apps, My space Bebo Orkut adopt GOOG open social

2008

+200 Social Networking sites, Facebook has over 33000 apps, AOL (acquires Bebo for $ 850M
Table 1

Over the past several years, social media has become an inseparable part of daily life of the people of
different ages. Many organizations, groups and individuals use blogs, Facebook, Twitter accounts, as well
as other forms of social media on a regular basis. By the growth of social media, the number of users has
also shown positive growth.

DIFFERENT TYPES OF SOCIAL MEDIA
Social media in its different forms has been described below:
1. Social Networking
People continue to be puzzled with the terms social networking and social media and they often use social
networking instead of social media. However, these two terms have completely different meanings. While
Social networking is a tool which allows its users to share their perceptions with friends, professional
colleagues, and others, Social Media is a platform, which allows uncensored communication between
millions of users worldwide.
Most of social networking helps us to create a profile and post content, like text, video, audio, photos, etc.
between different kinds of groups of people, who share common interest. A small number of people join an
online social network because they desire to offer their products for sale to another person or group in their
social network.
2. Publish
Organizations which use each web based software in order to connect with their own employees,
customers, or prospects. This web base software allows organizations to quickly notice the presented
content which is posted by users and also allows organizations to understand, “how people recognize their
company. Publishing is a wide category and its subparts include, tools facilitating e-mail campaigns,
blogging, and wikis. There are some tools, which help originations to manage their online content.
3. Photo Sharing
The facility to share photos is extremely important for business. In this category, we have many tools to
share our photos and manage them.
4. Audio
In the current scenario, iPod, an Apple product, has become an inseparable part of our society. It proffers
the facility to download and store thousands of songs, podcasts, and other programs on that device which
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can be kept in the shirt pockets of people. These days, college students are recording their professor’s
lectures on it to play it later. On the other hand, few company CEOs send messages to their co-workers by
using podcasting. Without a doubt, audio has certain advantages over text based message and even video.
Audio message isn’t about reading something or watching a video, while a person is running the audio, it
becomes the persons perfect companion.
5. Video
This is also a significant category because most of the people grow up with at least one television set at
home. News, sports, entertainment, even infotainment has entered our daily life through the television
screen. These days same content can also be viewed on the computer as well as mobile phones.
6. Micro blogging
Micro blogging mean that mixture of blogging and immediate messaging which allows users to send a short
message that is posted on his/her own profile. Web sites such as WhatsApp and Twitter also allow these
messages to be sent to cell phones, which allow micro blogging to provide a rapid way to convey messages
to a group of people. These are the new ways to transfer information within 140 characters.
7. Live casting
This uses new real time data transferring facilities like internet radio, video telecast etc. using which we can
pour out live broadcast to the audience. Live casting offers a new and better way to appeal to audiences by
teaching with the help of interesting things.
8. Virtual Worlds
When someone desires an exciting life or wishes to interact with others who are living far away at a distant
location or wants to live someone else life, one can use a virtual avatar to accomplish all these things.
Nowadays numerous such virtual applications are being used by many.
9. Gaming
The virtual world is the main part of the gaming world, but unlike the virtual world of gaming, players play
along with or against each other, or there are challenges to be completed. In multi-player gaming they can
share experiences or information despite the distance because of which, many gaming companies have
been making games which directly or indirectly advertise products.
10. Productivity Applications
This is a bit of a catchall category, but the common denominator of all the tools that are included here is
that they enhance business productivity in one way or another. Unlike many tools in the social media
ecosystem, created for the millennial generation’s propensity to share the intimate details of their lives with
friends and cohorts, tools in this category are serious business applications.
11. Aggregators
These applications could be used in marketing, advertising or elections. These websites or programs allow
for the display of the gathered data and information or provides links to them.
12. RSS
RSS is a contraction for Rich Site Summary. In this relevant content will be displayed according to the
critical needs of your business, it could be anything from blogs, posters to advertise, etc. It also makes
available competitive information to make better decisions.
13. Search
There are many search engines which help us to find information in a shorter time frame. These engines
are designed such that, if they are unable to search for the desired information, they will direct us to links
and paths to find the desired information.
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14. Mobile
Nowadays, a mobile phone is not merely a phone, it is a sort of minicomputer which allows for the usage of
many different applications, internet and most of the above mentioned tools, because of the convenience of
mobility. Hence, developers are trying to make most of the applications exclusively for mobiles.
15. Interpersonal
Tools in this category facilitate people-to-people communication and collaboration. To stalwart social media
aficionados, many of these tools do not belong in the social media ecosystem, but if we are in the business
of managing people, processes, or products, we need to be aware of these tools.

Social media use, according to different age group
Social media affects people across all age groups. The percentage of people who use social networking
sites has increased exponentially. The percentage of users by age group is shown below:

Graph 1: Percentage of population, according to age group, those using social networking.
While blogging is immensely popular among adults, the trend of blogging has changed radically within
specific age groups in the last several years. On the other hand teenagers also have shifted to social
networking site.

Social Networking on Mobile
Last decade has seen a drastic change in the internet surfing scenario. It has become less browser and
more Apps oriented. Dissemination of mobile devices allows the creation of less complex software, which is
easily downloadable from the Internet and also easily installable. These days people are able to access
information and also able to create web content by their mobile phones. Users are already sharing their
“views” by Facebook or Twitter account mobile Apps. It is clear that the emergence of Native Apps on
mobile will effect the use of internet on personal computer. The shift from browser to apps shows that, a
new era has begun, where people are paying less money to obtain useful and suitable applications.

Goals of Social Media Marketing
The common goals of social media are listed below:
Relationship building with customers: The primary goal of social media marketing is, building relations
with active customers to influence their thoughts in a positive way.
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Company Brand building: Secondly, to increase the brand value of the product and create awareness
among customers along with increased brand reliability.
Publicity by social media: Social media marketing also provides publicity of the company, by which a
company can share important information and remove negative perceptions about the brand.
Market research by social media: With the help of social media a company is able to conduct market
research and understand customer needs.

TRADITIONAL MEDIA AND SOCIAL MEDIA
Most people are of the opinion that marketing means only promoting and selling of products and services. On the
contrary, marketing is a very wide field, which also means, to find a new way to attract new prospects and
convert them into customers. Marketing approach can be divided into two parts, as described below:

Tradition media marketing approach
Traditional marketing has been used for many years. And it has many forms like advertising by banners,
sales promotions, creating public relations and door to door marketing. Traditional marketing can include
TV, radio, newspapers, magazines, books, and movies. These forms have been described below:
1 Print
Many professionals create and customize ads by using graphs. And their marketing guarantees your
organization a distinguishing edge over other organizations in the same field.
2 Radio
Radio has a good impact on traditional media. It helps in getting the message across to the masses by
using professional and studio quality audio tools.
3 Television
We take benefit of our in house media studio to create effective and long-term ads to reach our desired
customers.
4 Event planning
To plan events and parties that promote the different projects of organizations, fetch a crowd, and hold the
attention of target customers.

Figure-1: Pyramid of traditional marketing
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Conventionally, we have prioritized our restricted resources and time on trying to find and convert new
prospects at the bottom of the pyramid. At the top of the pyramid, we try to retain those hard earned
customers. Significantly different tactics are used to attract new customers and to retain those in hand
customers.

Social media marketing approach
On the other hand social media marketing is about first recognizing the organization’s existing customers,
which are their best assets. Modern day technology provides us with tools to influence consumer behavior
before and after the sale. With low cost and easy to use tools, e.g., social media and email, you can hope
that customers come back and also bring their friends along with them. Now you can contact your existing
customers and remind them to come back. The bottom line is that a successful businessman understands
that marketing does not end with the sale, but rather begins after the first sale. The pyramid of social media
marketing is shown below:

Figure-2: Pyramid of social media

Comparison between traditional media and social media
Social media has rapidly grown and is now incorporated in our everyday life, both personal as well as
professional. The benefits of social media as compared to traditional marketing are described below:
1. Social media is cheaper than traditional media. It allows us to reach out to thousands of people at a small
fraction of the cost of traditional media.
2. Social media allows for a two-way communication with customers and also provides a marketing platform
that allows us to engage and interact with the consumers.
3. The results are computable, and marketers can take instant action to find new trends and realign
campaigns.
Social media campaigns can at times be overwhelming and the impact can spread very quickly, on the
other hand traditional marketing campaigns, can create short term results.

THE FOUR PILLARS OF SOCIAL MEDIA MARKETING
For success in social media marketing, we must review the four pillars of social media marketing and
commit to including all four in our social media marketing activities at all times.
1. Pillar One: Read
Research is the first and most important factor of successful marketing and these researches must be
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ongoing. Social media marketing requires knowledge and understanding, we should be aware of the
current industry scenario, as well as be aware of online conversations related to the ongoings, which may
affect marketing such as: products, services, customers and competitors. The best social media marketers
are well versed with their industries, competitors, customers, trends, and all other topics related to their
businesses should have at least few qualities of social media, like Blogs, E-books, periodicals (online and
offline), online videos are published by individuals or groups, websites, news sites, press releases etc. to
develop social media.

2. Pillar Two: Create
Creating content is the most critical part of the social media market plan conversations that is about the
business, brand, products, and promotions. Obviously starting a conversation is the most difficult part and
sustaining it is even harder so we should motivate them to maintain conversations. It could be done by
using content that goes deeper than sharing useful snippets such as coupon codes and discount
announcements. This will help to develop and modify the social media marketing.

3. Pillar Three: Share
Sharing is the key to social media marketing, by this one can market a business indirectly unlike in direct
advertising. Nowadays viewers do not trust the advertisements, they search and go for recommendations.
You can influence that desire for sharing information by sharing content online. Basically, the social web
has brought behavioral targeting to the forefront of marketing strategy after decades of reliance on
demographic targeting. Sharing can be executed in two ways Firstly, by sharing interesting online
information which we read and find which in turn influences customers to use products that are being
produced. Secondly, organizations share that information online and create a media presence which is a
great method of indirect marketing,

4. Pillar Four: Discuss
By creating and sharing more and more new and interesting content, our online audience will increase
exponentially, and as time passes by audiences will become loyal and follow our ideology. When they are
engaged in sharing and creating content, they would be appreciated, but sometimes their opinion could be
negative and discussion is the final pillar of social media. When our audience communicates with us by
giving information about one of our server, sharing our content, connecting with us via social pages or
social networking, the response of that is a must and ignoring them could have a negative impact, so we
should acknowledge them positively about the fact that the strength of social media comes from our
audiences who are the medium of our vocal brand advocatory. We can defend and share our brand and
messages by using their voice. It can protect our brand, according to the social media expectations in a
way that the first step is to make loyal followers, which can be done by creating great content.

PROPOSED MODEL TO MEASURE SUCCESS FACTOR OF SOCIAL MEDIA
The proposed model to measure the success of social media is based on five things. These five important
components of the model have been described below:
Interaction and Communication by social media
Sharing ideas and thoughts is a common factor of social media. While in a traditional marketing system,
organizations have to spend lots of time and money to obtain information from the market. On the other
hand, social media provides information about customer behavior, habits, etc. very easily, economically and
more accurately, and in much lesser time because of the interaction. The success of social media depends
on many factors that influence the interaction between customer and organization. Some sub parts of the
interaction are mentioned below:
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S.No
1.

2.

3.
4.

Description
Create guidelines: Guidelines creation is a series of instructions that provide for a congenial business
framework to carry out a smooth social media strategy directly impacting the success of any social media
endeavors. Guidelines should be real, entertaining, well acquainted about the customer.
User-friendly: Social media for a user should give more preference to user friendliness than creating a
beautiful look. User friendly typically means that users can easily and effectively upload their information
and share it, and also enjoy the process of using social media.
Personalize: In this part, the user should able to construct a page single handedly and also be able to share
it with other people. This type of sharing will boost the chances of communication of a social media user.
Cultural consideration: We should have all the necessary information about the group of persons in order to
suitably use social media. We also have a suitable output of social media, which is related to factual
understanding of the customer. We should act in accordance to the societal behavior because organizations
aren't encountering sudden reaction from people. It means precisely recognizing a group of people
according to their culture from within the group.
Table-2: Description about subsection of interaction and communication.

Information Content by social media
The information content of social media, to a large extent, as considered by experts, is for creating a good
looking content. Due to this reason, organizations have to pay more attention to creating an online content
that is attractive. Beautiful content and online debate will add value to the product. There are three subparts
of this, as described below.
S.No
1.

2.

3.

Description
Same language: We should use the same language and the same tone while imparting information to our
target customers. A good looking content written using the same language makes it easier for the message
to be carried to the customer. Also the particular level and the professional approach of the language should
be proportionate to the customer potential.
Update information: Content should be fresh and timely and therefore, must be updated from time to time.
In the absence of updated content, the fear of losing customers or a substantial decrease in the number for
customers looms large.
Transparent information: Transparency of information from an online customers’ perspective means that it
should be reliable, clear and interesting.

Table-3: Description about subsection of information content.

The Characters of Social Media
The other factor that people find fascinating about social media and the related aspects of the internet, is
the character of the website or social media. There are some sub parts to it, which are described below:
S.No
1.

2.

3.

Description
Visual design: It is an important part, which includes a combination of colors, pictures, different type of
words and visual designs. This factor should be dependent on the condition of the product, the place of the
company and the target customer. For a good impact, a site should select bright colors. On the other hand
red, white and black color should not be used together at any given point of time.
Navigation: The significance of navigation lies in the assistance it provides in an online search for
information. Crucial aspects like the web design, speed and usability enhance the experience. The
navigation feature also allows us to find and understand what content is attracting higher visibility from the
customers. Typically, the primary and secondary navigation bars of webpages direct us to the links to the
most important sections of the site.
Loading pages: The other aspect to be kept in mind is the loading time of web pages and its speed, which
should preferably be high. If the loading time of the website page is high and the speed low, customers will
lose patience and may not like to stay on the site to get messages from the organizations.
Table- 4: Description about subsection of characteristic of social media.
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Security in Social Media
Security is related to the risk factor when the user is accessing social media. In other words, it is related to
the privacy of users. When a user creates his/her profile on a website, he/she considers it the responsibility
of the organization to secure user data from hacker. There are many cases when a hacker hacks user data
and sells it to a third party or defaces user profile. We should be careful about the fact that increasing of
users is directly associated with attracting hackers. Few things that we should consider when thinking about
security are described below:
S.No
1.

2.

3.

Description
Privacy Policy: People are attracted towards Facebook, twitter, and their friends list is increasing by the
day. The privacy policy is of immense significance for such users as they need to protect their privacy.
Social media should always worry about securing the privacy of users and also develop lots of tools to
secure user privacy.
Security mechanism: The other important aspect is a security technology over the internet. Because social
media face lots of security threats, some of them very serious in nature, for e.g., computer viruses, it can
damage stored information on the client’s computer as well as the server. A sound security mechanism
needs to be developed to counter these problems and remove the threats.
Provide Knowledge: We should provide information to users about security policy of social media. And
when the user has all information about security policy on social media they’ll be able to secure themselves
better.
Table 5: Description about subsection of security in social media.

Goodwill
Goodwill of social media means the reputation of online collection of information, which is created by you
and by the others. Few things should also consider, which describe below:
S.No
1.

2.

3.

Description
WOM: It allows the audience to search for the needed information regarding the product online. The
organizational activities related to social media can create a reputation, so that they can take advantage of
its reward. One of the reasons, responsible for achieving fame in the field of online is to offer
communication channels to others. A user can search the information within the online social communities,
which are created and run by others.
Information Sharing: To create a frame work on the online environment, we need to distribute the
information according to groups of people. This kind of sharing allows users to get information according
to their interest. It should be noted that people share their viewpoints and perceptions about the company.
Cross group infection: It happens whenever one group of people share their ideas about a product with
another group, by this they are indirectly promoting the brand of the company. When this technique works,
it causes a customer to consider different types of products of different companies which creates a new
trend.
Table-6

Figure-3: The structure of proposed model.
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Limitation of Social media Social media marketing has significant impact on consumers. But it also has
some limitations, or in other words, we can say that it has some critical impact on the trend. The main
limitation of social media is not new technology, but a new method of communication. Because in rural
areas, lots of people do not have internet connection due which social media is less effective in these areas
as compared to traditional media and it's not possible to replace traditional marketing in these areas. There
re some other limitations too, which have been described below:
S.No
1.
2.

3.
4.
5.

6.

Description
Negative Branding: An incorrect online brand strategy can destroy the company image, and create a big
social difficulty.
Commitment: If a company decides to create a blog, like twitter feeds, or Facebook page, it needs to hire a
full time resource to maintain it. Doing this will allow the company to provide customer support to
potential customers.
Time: Social Media is a time consuming process. Companies need to keep their websites up-to-date at all
times.
No short term: Social Media Marketing is a long term strategy. It could take a few months to a year for the
results of social media to begin showing, and only then will the company start getting benefits.
The risk of negative comments: company employs some negative comment chances which mainly related
to its product or service. There is a possibility of negative comments placed by the company about a
product or service and these comments effect the popularity of the company.
Relevant content: We can use Social Media as a marketing tool, wherever needs must be considered based
on serious content. It is not important whether you belong to the same country or not, the customer only
cares about what kind of technology the company is going to communicate with.
Table-8: Limitation of social media.

CONCLUSION
Social media is a great concept and has a bright future. It is growing at a rapid pace. There are lots of ways
which define correct and successful social media marketing and every way of marketing attracts some
criticism. All marketing experts agree that social media creates a new way of marketing with lots of
possibilities. While some marketing experts suggested that social media is more of a traditional media and
it allows customers to participate and express their viewpoint. In this research paper one model proposes to
measure the success of social media. This proposed model has five pillars and every pillar is divided into
subparts. By using this model we can understand the success factor of social media and can also create a
good marketing strategy. Social media marketing is used to create brand awareness and reputation of
product among customers. While most consumers use social media for fun purposes and when a new
campaign is created by an organization, then old customers know about new product and prefer to buy it.
The proposed pillar of social media is very successful in creating a good marketing in social media. We can
discover some secure, goodwill, attractive content, intractable and making communication by this survey.
Therefore the company uses the results of this research to create a successful marketing strategy for their
organization by social media in a way that it is interactive and has a strong message to give, is able to
influence the customer's mind. This attitude will provide increased trend in sales and also build the
company's brand.
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ABSTRACT
A large portion of Adult population in India is still illiterate and feel disadvantaged as compared to their other
literate counterparts as Literacy is not only about the ability to read and write. It is also perceived as an
empowerment tool. The goal of this study was to examine the intersection of literacy skills and psychological
empowerment levels of individuals. Learners in the study have reported their feelings as being less dependent on
others for several tasks, gaining improved skills in communication, feeling able to use information technologies,
being able to write formal letters; and being more competent in dealing with government officials. A positive
correlation between literacy and psychological empowerment is established.

INTRODUCTION
The United Nations Educational, Scientific and Cultural Organization UNESCO define literacy as the "ability
to identify, understand, interpret, create, communicate, compute and use printed and written materials
associated with varying contexts. Literacy involves a continuum of learning in enabling individuals to
achieve their goals, to develop their knowledge and potential, and to participate fully in their community and
wider society."
While there is universal consensus that formal schooling is imperative for children and Youths, many people and
institutions are ambivalent about the need of basic education for adults who, for a variety of reasons, were not
able to develop literacy skills and hence feel disadvantaged as compared to their other literate counterparts This
ambivalence is evinced in the stagnant background that characterizes literacy policies and programs in the
majority of countries, even in today’s globalized world that so endorses the advent of a powerful “knowledge
society.” Although, studies of recent past reflect that the though the absolute number of adults with basic literacy
needs is stabilizing, disparities are greatest for women and girls.

In view of the fact that literacy is a force multiplier for all actions for social development and growth, the
Government of India has introduced the programme “SAAKSHAR BHARAT” (LITERATE INDIA) with focus
on female literacy. The programme aims at providing functional literacy to all adults in the age group 15 and
beyond though its primary focus is on women.
Literacy is not only about the ability to read and write. It is also perceived as an empowerment tool.
Empowerment is the process of enhancing the capacity of individuals to make choices and to transform
those choices into desired actions and outcomes. However, perceptions of being empowered vary across
time, culture and domains of a person's life. Since, individuals who can read and write are better equipped
to face the ever changing dynamic challenges of the world, they recognize themselves to be empowered.
The power of literacy lies not only in the ability to read and write, but rather in an individual’s capacity to put
those skills to work in shaping the course of his or her own life. Literate citizens are better able to care for
themselves, their families and participate in economic and social change in their societies. They are better
able to identify their rights and responsibilities as well as options for change that affect them and their
communities. Literacy empowers individuals to become more economically self-reliant and more actively
engaged in social, political and cultural life.
This paper intends to understand the relationship between in literacy and empowerment. In this study the
focus is on the psychological aspect of empowerment and efforts have been made to understand if literacy
has any bearing on the psychological empowerment of individuals.
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Defining the Concept of Psychological Empowerment
Multiple definitions have been offered for empowerment, a common occurrence with meaning-rich notions
that include democracy and globalization. Bandura (1986) explained empowerment as construct in terms of
self-efficacy; Conger and Kanungo (1988) refer empowerment to a process whereby an individual’s belief in
their self-efficacy is enhanced; Konczak et.al (2000) sought empowerment through the leader’s behavior
and Thomas and Velthouse (1990) defined empowerment as increased intrinsic motivation. However, the
most widely used conceptualization of psychological empowerment comes from Spreitzer (1995) which was
manifested in four dimensions: meaning, competence, self-determination and impact.
Thomas and Velthouse (1990) proposed a cognitive model in which empowerment is shaped by an
individual's work/social context and personality traits. According to Thomas and Velthouse, psychological
empowerment consists of a set of four cognitions reflecting an employee's orientation to his or her role,
namely meaning (i.e. the value of his or her work), competence (i.e. his or her capability to perform the
work), choice (i.e. the choice in initiating and regulating actions) and impact (i.e. the ability to affect
organisational outcomes).
Spreitzer (1995) modified the model of Thomas and Velthouse (1990) and defined empowerment as follows:
...a motivational construct manifested in four cognitions: meaning, competence, self-determination and
impact. Together these four cognitions reflect an active, rather than passive orientation to a role. By active
orientation is meant an orientation in which an individual wishes and feels able to shape his or her context.
The four dimensions of psychological empowerment, namely meaning, competence, self-determination and
impact, combine additively to create an overall construct of psychological empowerment. The lack of a
single dimension will deflate but not completely eliminate the overall effect of experienced empowerment.
'Meaning' reflects a sense of purpose or personal connection to work/context (Mishra & Spreitzer, 1998).
Quinn and Spreitzer (1997) state that empowered people feel that their work is important to them and they
care about what they are doing. 'Competence' indicates that individuals believe that they have the skills and
abilities necessary to perform well (Mishra & Spreitzer, 1998). This dimension is labeled competence rather
than self-esteem because of a focus on efficacy specific to a role. 'Self-determination' reflects a sense of
freedom about how individuals do their own work (Mishra & Spreitzer, 1998). Self-determination relates to
the opportunity to select task activities that make sense and to perform in ways that seem appropriate
(Quinn & Spreitzer, 1997). 'Impact' describes a belief that individuals can influence the system in which they
are embedded (Mishra & Spreitzer, 1998). This describes an individual's ability to influence outcomes at
work. Quinn and Spreitzer (1997) state that impact is the accomplishment one feels in achieving goals. The
feeling of perceived impact involves the sense that employees' activities are really accomplishing
something and that others listen to them (Quinn & Spreitzer, 1997).
According to Mishra and Spreitzer (1998), employees fear and tend to avoid situations they believe exceed
their skills whereas they get involved in activities and behave confidently when they judge themselves
capable of handling situations that would otherwise be intimidating. The four dimensions of empowerment
help people feel more in control.
Defining Empowerment in terms of literacy
In the context of adult literacy, in which non-literate adults reflect ongoing and cumulative processes of
regional, ethnic, social class, or gendered marginalization, empowerment must mean the set of feelings,
knowledge, and skills that produce the ability to participate in one’s social environment.
This ability can be seen as comprising of following dimensions: the cognitive dimension, or the knowledge
of one’s social reality and the mechanisms that make it function the way it does; the economic dimension,
or access to independent means of support, which help make individuals more autonomous in their
decisions and the psychological dimension, or feelings that individuals are competent, worthy of better
conditions, and capable of taking action on their own behalf. While no linear sequence can be stated about
these dimensions, it would seem that the psychological dimension – operating at the personal level – often
functions as a fundamental prerequisite for the other dimensions.
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Literacy and Empowerment – The Research Evidence
Studies of adult literacy are quite limited in number and very little research is conducted to either design or
evaluate literacy programs (Comings & Soricone 2007). A seven-country study in Latin America coordinated by
Infante (2000) compared social competencies by level of functional literacy proficiency. Self-esteem, autonomy,
and communicative competence were found linked to performance in reading, writing, and math; but the link did
not emerge in a dichotomous way (literacy vs. illiteracy) but rather depended on levels of education, so that the
more years of formal education, the greater the association that could be detected. The Latin American study
found that communicative competence – seen as the “ability to persuade others”

– was a trait commonly associated with literacy; however, it was a trait commonly detected mostly among
persons with high levels of reading competence.
Carron, Mwiria & Righa’s (1989) study of the impact of a national literacy program in Kenya compared
literate graduates (those who obtained a literacy certificate) to non-literate persons. The study, based on
structured item responses, found that literates did much better than non-literates in political knowledge
(e.g., identification of the ruling party and understanding of elections) and political behaviors (participating in
elections and becoming a member of a local association). A nationwide evaluation of literacy programs in
Uganda (Carr-Hill, 2001), also comparing literates to non-literates, found that literates (both women and
men) were more inclined to endorse less patriarchal attitudes, such as opposition to domestic violence,
equal sharing of household tasks, women as good village leaders, and women’s right to keep their own
income. The Uganda study offered a glimpse of the correlation between attitudes and behaviors. When
asked about actual practices, the newly literate women showed little change in childcare responsibilities but
strong differences with non-literates in keeping their income.
An ethnographic study by Prins (2008) of literacy programs in El Salvador found that women and men
participants reported changes in the direction of greater self-confidence, selfesteem, the ability to
participate in and influence new spaces, the ability to formulate and express ideas, and improved
relationships with partners, parents, children, or other family members. Collective forms of empowerment,
however, were not observed, which Prins attributed to the short duration of the program and the very
fragmented nature of post-civil war Salvadorean society. Valuable (and rare) longitudinal research,
conducted in developed countries (US and UK) using substantial samples found that literacy learners
gained feelings of self-esteem, self efficacy, and self-confidence (McDonald & Scollay, 2009; Metcalf &
Meadows, 2009; Bingham, 2009; Mclachlan et al., 2009).
Assessment of literacy program impact is particularly difficult given the irregular attendance and duration of
enrollment of participants. However, Empowerment has been assessed generally indirectly, by
documenting feelings and perceptions; and occasionally by observing behaviors of the enrollers.

RESEARCH DESIGN
Objective
The primary objective of the study lies in finding out whether literacy programmes initiated for adults lead to
their empowerment or not. Moreover, it also endeavors to understand the relation between the constructs of
psychological empowerment and literacy.
Sample selected and methodology
The study was conducted in the state of Uttar Pradesh with a total of 720 respondents. These respondents
were enrolled in the Saakshar Bharat programme of Government of India which aims to provide functional
literacy to the non and neo literates. The sample was selected based upon random sampling.
Tools Used for Data Collection
a)

Questionnaires

b)

Interviews

c)

Focused Group Discussions
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Primary data collection method was used which involved direct interaction with customers. Observations
had to be made while asking open ended questions in interviews. During the interviews and focused group
discussions opinions and perceptions of the respondents were recorded. For studying the empowerment
levels in the learners, Spritzer Psychological Empowerment 12 item scale was used. Correlation between
literacy and various constructs of psychological empowerment was observed. Later all data recorded was
interpreted using Microsoft Excel.

ANALYSIS AND INTERPRETATION
The questionnaire was administered on a total of 720 respondents. The chart below depicts the age –wise
distribution of learners. More than 60 % of the learners were in the age group of 20-40 years with only
almost one-fifth of the learners in the age group of below 20 years. An inference from the below chart can
be that people who are relatively young perceive literacy to be an important attribute and hence are
enrolled in the programme.

Figure 1
Out of the total learners that we administered it was observed that more than half of the learners were
housewives. They were the ones who felt the maximum need to become literate. Also learners with other
occupations revealed that though they are enrolled in the programme it is difficult for them to leave their
work and attend the classes.

Figure 2
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We tried to understand the reason for learners to be literate. Response was invited on one or more reasons.
Most of the learners want to be literate so that they can write their name or feel empowered. Ability to teach
their children, feel good and being able to calculate money were the other main reasons of learning. More
than 50% of the learners asserted that they feel empowered after becoming literates. Different reasons like
being able to help children in their studies, calculate money, using mobile phones etc. are also seen as
different approach of perceiving empowerment. Interviews and focused group discussions revealed that
basically learners want to be literate because they feel more equipped to deal with their surroundings.

Figure 3
The learners who felt empowered were then asked to report their learning from the class. 78% of the
empowered learners reported that they have learnt to write their names and that they find their ability to sign
as a result of joining literacy programme. 53% of the learners reported that they can now read which
empowered them to read the sign boards, numbers on the buses as well as information about various other
schemes being run by the government. Similarly, 37% of the empowered learners reported that SBP has
helped them develop their writing abilities which have resulted into filling forms, being able to write
applications to Government officials, and operating bank accounts. However, the most significant outcome
of the programme was that 37% of the respondents learned to do basic arithmetic which has helped them
keep an account of their money. It has also helped them calculate money and has improved their skills as
consumers in the market.

Figure 4
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In order to understand the perception of respondents about empowerment, they were asked to list out the
indicators of empowerment. Almost all the learners felt that literacy has helped them improve their
interactions in the society. They are better accepted amongst their friends and family and are appreciated
by them. Many of the respondents affirmed that they are empowered as they feel more confident in
contacting the government officials and they are more aware about the schemes which are useful for them.

Figure 5
The empowerment levels of learners were further tested with Spritzer 12 item scale of psychological
empowerment. The items were translated into their language and responses were invited through
questionnaires. Also open ended questions were asked to understand the full import of their responses.

Constructs of
PE

Meaning

Competence

Self
Determination

Impact

Items
The work I do is very important to me
“Mera kaam mere liye aavashyak hai”
My work activities have now become personally meaningful to me
“Mere kaam sambandi gatividhiyan ab mere liye maayne rakhti hain”
The work I do has become meaningful to me.
“Main jo kaam kerta/ kerti hoon ab who mere liye arthpoorna ban gaya hai”
I have become confident about my ability to do my job
“Main apne kaam kerne ki shamta per bharosa kerta/ kerti hoon”
I am now self assured about my capabilities to perform my work activities
“ Mujhe apne kaam kerne ki shamta per aatmavishwaas hai”
I have mastered the skills necessary for my job.
“Main apne kaam mein yogya hoon”
I have significant autonomy in determining how I do my job
“ Mujhe apne kaam karne ke tareeke ko nirdharit kerne ki swatantrata hai”
I can decide on my own how to go about doing my work
“ Main swayam nirdharit kerti hoon ki kaam kis prakkar kerna hai”
I have considerable opportunity for independence and freedom in how I do my job
“Mere paas upyukt avsar hai apne kaam ko syatatra roop se kern ke liye”
My impact on what happens in my work is large
“Mere kaam per mera asar mahatvapoorna hai”
I have a great deal of control over what happens in my work
“ Mere kaam per mera niyantran hai”
I have significant influence over what happens in my work
“ Mere kaam per mera prabhav mahatvapoorna hai”
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Some of the responses given by the learners are:
Ramvati said - “Pahile jab ginana nahin aata tha baniya zyada paise le leta tha”: When I did not know how
to count money, the shopkeeper use to charge me more. (Competence level increased)
Meena said - Ladikan sab padhai nahin kerte the. Kahani ki kitab padhte the. Padhai seekhne ke baad ab
hum jaan lete hain ki badmashi ker rahe hain: Children use to not study and read story books. Post
attending these classes, I am now able to make out that they are doing mischief. (Impact level increased)
Shajiya said - Mere aadmi lucknow mein majdoori kerte hain,baat kerne ko ab mobile per number main
khud se laga leti hoon: My husband works as a laborer in lucknow. I dial the number on my own on mobile
to talk to him. (Self Determination level increased)
Rajjo said - Hum ab bank mein angootha nahin lagate hain. Apna naam likhte hain. Achha lagta hai: I do
not give thumb impression in bank now. I sign. Makes me feel happy. (Meaning levels have improved)
The constructs of meaning, competency, self determination and impact were then individually correlated
with the empowerment levels of individual. The diagram indicates the correlation between literacy and
psychological empowerment.

Meaning
0.74
0.68

Competence

Literacy
0.20
Self Determination
0.42
Impact
Figure 6
Correlation between literacy and psychological empowerment
It is evident from the diagram that there exists a positive correlation between literacy and psychological
empowerment. The constructs of meaning and competence have high (0.74 and 0.68) correlation with
literacy; however impact is not so highly (0.42) correlated with it. Only the construct of self determination is
weakly correlated to literacy.
CONCLUSIONS
Psychological empowerment exists when people perceive that they exercise some control over their life. It
reflects an individual's active orientation to his or her role and consists of cognitions that are shaped by the
environment rather than a fixed personality attribute. Learners in the study have reported their feelings as
being less dependent on others for several tasks, gaining improved skills in communication, feeling able to
use information technologies, being able to write formal letters; and being more competent in dealing with
government officials. Learners reported also increased contact with local people, including involvement in
community organizations.
Though self determination construct of empowerment is not strongly correlated to literacy, meaning,
competence constructs are positively correlated. This can also explained by the fact that mostly the
respondents belonged to the category of housewives or laborers (agricultural). Acquiring literacy has not
changed their roles in their work domains as their autonomy levels have not improved significantly. Also,
literacy has a positive bearing on the impact construct. Thus we can conclude that functional literacy has
lead to psychological empowerment in the learners.
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ABSTRACT
The word ‘gender’ refers to the socio-economic definition of man and woman-the way societies distinguish
men and women and assign them social roles. The distinction between sex and gender was introduced to
deal with the general tendency to attribute women’s subordination to their anatomy. For ages it was
believed that the different characteristics, roles and status accorded to women and men in society are
determined by sex that are natural and therefore not changeable. Gender is seen closely related to the
roles and behavior assigned to women and men based on their sexual differences. All these differences are
gender differences and they are created by society. Gender inequality is, therefore, a form of inequality
which is distinct from other forms of socio-economic inequalities.
Keywords: Equality, Gender Status, WPR, CL, HHI, AL
INTRODUCTION
Gender disparities in India deserve a serious study and discussion among media, academia, researchers
and policy makers of country. The Economic Survey (2011-12) has emphasized that much needs to be
done to reduce disparities between men and women. In gender development index India ranking 114out of
155 countries. Gender inequality has adverse impact on development goals as reduces economic growth. It
hampers the overall well being because blocking women from participation in social, political and economic
activities can adversely affect the whole society. Many developing countries including India have displayed
gender inequality in education, employment and health. It is common to find girls and women suffering from
high mortality rates. There are vast differences in education level of two sexes. India has witnessed gender
inequality from its early history due to its socioeconomic and religious practices that resulted in a wide gap
between the position of men and women in the society.
Madhya Pradesh (MP) has predominantly been an agrarian state economy which shows co-existence of
poverty and prosperity in the state. The state's economic and demographic profile describes an economy of
rural mass, poverty and growth led by agriculture. Despite five decades of planned economic development,
MP continues to be in the BIMARU state group. Despite resource potential, the state continues with its
economic duality of large scale dependence on agriculture and an emerging services sector. A comparison
of the state's growth pattern vis-a-vis the national economy during the last decade (2001-2011) brings
about important aspects of growth and its direction. The national economy in the last decade witnessed a
high growth momentum primarily driven by services, and partly by the manufacturing sector. At the state
level, the growth of MP continues to be poor and still dominated by agriculture and an expanding services
sector. Such economic imbalance and different growth momentum over time has led to a divergence in the
well-being of the state and the national economy. At a time when the 11th plan focuses on 'inclusive growth'
and 'regional convergence' across India, the state is still unable to respond with the required policy and
physical infrastructure. The possible reasons lie within MP's poor performance in the agricultural sector
which still has a substantial share in the state economy and second, Gender inequality in the state.

The Census of Madhya Pradesh 2011 covered a total of 50 districts under its spectrum and as per the data
the total population stands at 72.626.809; comprising 37,612,306 of Male population and 35,014,503 of
Female population. So the gender differential in the population workout to 2,597,803, even though the Sex
Ratio as per the Census has shown an improvement of 12 points to 931 from 919 (per 100 Males) as per
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census 2001. Furthermore out of the total male population, 20,146,970 are participating in work, i.e. the
male work participation rate is 53.6 and out of the total female population only 11,427,163 are participating
in work, i.e. the female work participation rate is 32.6 only, so the gender differential in the economic
participation or the WPR is 21 even though the population for both is almost at par. Subsequently the
question which arises here is the reason behind the huge gender disparities in women’s economic
participation in the state, which is also a question at the national level. Is it because of the poor
infrastructure or because of limited education and awareness or because of the social structure.
In this paper an endeavor has been made to understand the demographic changes and the other aspects
of gender inequality from available data on education, health and employment for the states of Madhya
Pradesh. These important issues relating to population and developments are useful to understand and
also improve the demographic, social and economic characteristics through government intervention with
appropriate policies and programmes.
OBJECTIVES
The prime objectives of the study are as follows:
1. To understand and analyze the demographic changes in Madhya Pradesh
2. To study the gender gap in the population composition of Madhya Pradesh
3. To study the district-wise work participation rate (WPR) of female population in M.P.
4. To study Gender differentials in the Economic Participations of Madhya Pradesh
5. To suggest policy measures and to make appropriate policy suggestions to reduce gender inequality in
the Madhya Pradesh
METHODOLOGY
Data for the study have been collected from the Statistical Abstract of India and other related documents
published by Census of India. In the context of demographic changes for these states the main focus of our
study has been to understand gender inequality from the available data on education, health and
employment. For detailed understanding of literacy, the deprivation index (DI) has been prepared by using
methodology from UNDP-HDI frame work.
COMPOSITION OF POPULATION OF INDIA AND MADHYA PRADESH: FINDING OF 2011 CENSUS
The Indian Population Census 2011 was conducted in two phases beginning April 1, 2010. According to the
15th Census data (provisional) released on 31st March 2011 in New Delhi by Union Home Secretary, Shri
G.K. Pillai and Register General of India and Census Commissioner, Shri C. Chandramouli, the population
has increased by more than 181 million during the decade 2001-2011; significantly the growth is slower for
the first time in nine decades. As per the provisional results of Census 2011, total population of India is
1,21,01,93,422 which comprises of 62,37,24,248 males and 58,64,69,174 females with the sex ratio of 940
females per 1000 males, indicating a persisting preference for male children.
As per the Provisional Population Totals of Census 2011, the total population of India was 1210.2 million.
Of this, the rural population stands at 833.1 million and the urban population 377.1 million. In absolute
numbers, the rural population has increased by 90.47 million and the urban population by 91.00 million in
the last decade. Madhya Pradesh has the 6th position rural population of 52.5 million (6.3% of the country’s
rural population) and the 8th position urban population of 20.1million (5.3% of country’s urban population) in
the country. As per the Provisional Population Totals of Census 2011, the total population of Madhya
Pradesh was 72.6 million. Of this, the rural population stands at 52.5 million and the urban population 20.1
million. In absolute numbers, the rural population has increased by 8.2 million and the urban population by
4.1 million in the last decade. he growth rate of population for India in the last decade was 17.64%. The
growth rate of population in rural and urban areas was 12.18% and 31.80% respectively. The growth rate of
population for Madhya Pradesh in the last decade was 20.3%. The growth rate of population in rural and
urban areas was 18.4% and 25.6% respectively.
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Madhya Pradesh Population 2011
The Population of Madhya Pradesh according to the 2011 census stands at about 72 million which is not as
huge as compared to some of the other big states in the country. This also reflects in the fact that the
density of the state is about 230 which is much less than the national average. The state has a growth rate
of about 20 percent which is above the national average of about 17 and thus the population of the state is
rising considerably given the progress in the state. The literacy rate in the state is about 70% which is very
close to the national average but something the state will have to work on to improve in the future. The
statistics in the Madhya Pradesh Census 2011 reveal facts that can be taken into consideration by the
government in a bid to further its development. One of the other aspects that the state will have to look at is
the sex ratio that stands at 930 and below the national average.
The largest city in the state of Madhya Pradesh is Bhopal while Indore is the capital city of the Madhya Pradesh.
The languages spoken in the Madhya Pradesh state includes Hindi. In total Madhya Pradesh (MP) state
comprises 50 districts. The ISOCODE assigned by International Organization for Standardization for Madhya
Pradesh state is MP. As per details from Census 2011, Madhya Pradesh has population of 7.27 Crores, an
increase from figure of 6.03 Crore in 2001 census. Total population of Madhya Pradesh as per 2011 census is
72,626,809 of which male and female are 37,612,306 and 35,014,503 respectively. In 2001, total population was
60,348,023 in which males were 31,443,652 while females were 28,904,371.

Madhya Pradesh Population Growth Rate
The total population growth in this decade was 20.35 percent while in previous decade it was 24.34 percent.
The population of Madhya Pradesh forms 6.00 percent of India in 2011. In 2001, the figure was 5.87 percent.
Madhya Pradesh Literacy Rate 2011
Literacy rate in Madhya Pradesh has seen upward trend and is 69.32 percent as per 2011 population
census. Of that, male literacy stands at 78.73 percent while female literacy is at 54.49 percent. In 2001,
literacy rate in Madhya Pradesh stood at 63.74 percent of which male and female were 75.35 percent and
54.61 percent literate respectively. In actual numbers, total literates in Madhya Pradesh stands at
42,851,169 of which males were 25,174,328 and females were 17,676,841.
Madhya Pradesh Density 2011
Total area of Madhya Pradesh is 308,252 sq. km. Density of Madhya Pradesh is 236 per sq km which is
lower than national average 382 per sq km. In 2001, density of Madhya Pradesh was 196 per sq km, while
nation average in 2001 was 324 per sq km.
Madhya Pradesh Sex Ratio
Sex Ratio in Madhya Pradesh is 931 i.e. for each 1000 male, which is below national average of 940 as per
census 2011. In 2001, the sex ratio of female was 920 per 1000 males in Madhya Pradesh.

Description

2011

2001

Approximate Population

7.27 Crores

6.03 Crore

Actual Population

72,626,809

60,348,023

Male

37,612,306

31,443,652

Female

35,014,503

28,904,371

Population Growth

20.35%

24.34%

Percantage of total Population

6.00%

5.87%

Sex Ratio

931

920

Child Sex Ratio

918

965

Density/km2

236

196

Density/mi2

610

507

Area km2

308,252

308,245

Area mi2

119,017

119,014

Total Child Population (0-6 Age)

10,809,395

10,782,214

Male Population (0-6 Age)

5,636,172

5,579,847

Female Population (0-6 Age)

5,173,223

5,202,367

Literacy

69.32 %

63.74 %

Male Literacy

78.73 %

75.35 %

Female Literacy

54.49 %

54.61 %

Total Literate

42,851,169

31,592,563

Male Literate

25,174,328

19,672,274

Female Literate

17,676,841

11,920,289

ECONOMY OF MADHYA PRADESH
The state economy’s GDP has registered a growth rate of 9.07 percent CAGR between 2006 and
2012(Advance Estimates), while the national GDP grew at 7.8 percent12 during the same period. This
indicates a gradual shift in the economy from primary to secondary and tertiary sectors. In 2011-12, the
primary sector contributed to one-fifth of the total GSDP, while contribution from the secondary sector had
remained almost constant at a little less than one third of the total economy between 2009-10 and 2011-12.
Tertiary sector has shown the maximum growth amongst the segments with a contribution of 46.9613
percent in 2011-12. In 2011-12, primary sector contributed to one-fifth of the total GSDP while contribution
from secondary sector had remained almost constant at a little less than one third of the total economy
between 2009-10 and 2011-12. Tertiary sector has shown the maximum growth amongst the segments, with
a contribution of 46.9614 percent in 2011-12. While the state per capita income ( Estimated at constant
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prices 2004-05 base) has increased from INR 17,013 to INR 24,132 between 2006-07 and 2011-12, it is
still lower than the national level average of INR 38,005 during 2011-12. Per capita income at current prices
has grown at the rate of 7.29% and 12.04 % per annum for Madhya Pradesh and All India level respectively
during 1999-2000 to 2009-10. In terms of contribution of individual districts to the overall state economy,
urban districts of Indore, Bhopal, Jabalpur predominantly dominated by services sector account for a major
share. Fifteen key districts in Madhya Pradesh contribute to about 55% of the total state economy.
Agriculture
Madhya Pradesh is predominantly an agrarian economy with agriculture, animal husbandry and fisheries
being the nucleus of the primary sector in the state. The state has greater dependence on agriculture, both
from an economic as well as employment perspective. Between 2006-07 and 2010-11, the sector’s
contribution to GSDP at current prices grew at 13.5%15. While the absolute growth of the sector at current
prices shows an increasing trend, the rate of growth across different years has been highly fluctuating.
Further, between 2006-07 and 2010-11, secondary and tertiary sectors grew at a higher pace than
agriculture -consequently, the relative contribution of agriculture sector to the state economy, reduced from
23.85% to 20.93%.

Figure 1
Secondary Sector
Madhya Pradesh is endowed with rich mineral deposits and other natural resources, providing tremendous
potential for industrial growth. Secondary sector in the state grew at a compounded growth rate of 17.0930
percent between 2006-07 and 2011-12, though its contribution to state GDP continued to remain almost
constant at around 29 percent during the same period.
Tertiary Sector
Tertiary sector is the largest contributor to the state economy, contributing 46.94% to GSDP in 2011-12,
with a 5 year CAGR of 17.36%.
Labour Force Distribution in the State
As per NSSO 66th Round Employment Survey, Worker Participation Ratio (WPR) per 1000 persons in the
15-59 age group based on current daily status is 551 in comparison to the national average of 509. The
Labour Force Participation Rate (LFPR) per 1000 persons in the 15-59 age group based on current daily
status for rural Madhya Pradesh is 628 as compared to 471 in urban regions. This significant difference
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arises from better participation of rural people in agriculture. Though the participation rate in rural regions is
high, seasonal nature of agricultural work would mean underemployment for a significant section of
agricultural labour force in the state. Subsequently, Madhya Pradesh has a low unemployment rate of 38
per 1000 persons in the 15-59 age group based on current daily status of 38 in comparison to the country’s
average of 67. Madhya Pradesh has 68.8 percent of its worker population involved in agriculture and allied
activities as of 2004 indicating the agrarian nature of the state workforce. Around 16 percent of the worker
population is involved in secondary and tertiary activities each, which are low in comparison to the country’s
average of around 21 percent for both. The distribution of workers in the secondary and tertiary sectors for
both the country and the state is dominated by the manufacturing, construction and trade segments.
Madhya Pradesh Labour force and Workforce for 2012, 2017 and 2022, are estimated considering the
LFPR, WPR from NSSO 66th Round Employment Survey and applying it over the estimated population in
the 15-59 age group for these periods.

Figure 2
Manpower supply has regional variations along social and gender dimensions in Madhya Pradesh. Dhar,
Bhopal, Indore, Gwalior, Sagar, Katni, Rewa and Satna, Gwalior, Jabalpur, Ujjain districts are high human
resource growth districts. Predominantly tribal regions like Mandla, Dhar, Jhabua, Sidhi, Khargone, Seoni,
Shahdol and Chhindwara have to be given special focus, considering the aspiration towards seasonal
work-related migration, stemming from socio-economic backwardness and lack of sustainable local
livelihood/employment opportunities in these areas. Madhya Pradesh primarily being a rural economy, the
role of women in capacity building cannot be undermined with a high proportion of rural female engaged in
agri-allied activities. Considerations of industry towards employing female in manufacturing enterprises
specifically in medium-small scale category have to be addressed.
Incremental human resource requirements in the state have significant geographical and sectoral
variations. Construction, Mining, Textiles and Apparel, Power, Healthcare, Education and Agri-allied
industries such as Dairy, Poultry Farming and Horticulture, are priority sectors from a manpower
development perspective in the state. IT/ITES, Renewable Energy, Logistics are among the emerging
sectors in the state, with high potential for employment generation. Key business centers in Madhya
Pradesh, including Bhopal, Indore, Jabalpur, Ujjain and Gwalior, are expected to contribute to a significantly
high proportion of employment generated during 2012-22. Focus districts for manpower requirement in
primary, secondary and tertiary sectors include:
Sectors
Primary(Agriculture

Districts
and

Dhar, Ujjain,Chindwara, Jabalpur, Hoshangabad, Guna and Ashok Nagar, Dewas,

Allied)

Indore, Shajapur, Vidisha, Sagar, Ratlam, Sehore, Mandsaur, Khargone

Secondary(Manufacturing)

Indore, Bhopal, Jabalpur, Ujjain,Gwalior, Dhar, Satna, Dewas, Sagar, Khandwa

Tertiary(Services)

Indore, Bhopal, Jabalpur, Gwalior, Ujjain,Sagar, Satna, Ratlam,Chindwara, Rewa
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ANALYSIS
For the purpose of the study of Census report of 2001 and 2011 of Madhya Pradesh has been used
extensively to collect the relevant secondary data. The district-wise gender gap has been calculated to
enable detailed analysis. The gap in WPR has been across all the broad categories of economic activities
also known as the four fold classification of workers (categories of workers as defined by the census report)
namely; Cultivators (CL), Agricultural Labourers (AL), working in Household Industries (HHI) and other
workers (OW). The WPR for both the male and female population has been calculated by dividing the total
number of workers in each categories by the total population multiplied by hundred. Based upon the gender
gap and composition of female work-force population across all economic categories, the districts have
been ranked and as per the range the districts have been categorized under the bottom and top five
districts.
The Gender Differentials in the Economic Participations of Madhya Pradesh
Table 1: The District-wise Gender gap in the Population Composition

Range of Femae

< 100,000

100,000-

200,000-

300,000-

400,000-

500,000-

<200,000

<300,000

<400,000

<500,000

<600,000

0

0

1

7

3

8

600,000-

700,000-

800,000-

800,00010,00,000 >

Total

<700,000

<800,000

<900,000

<10,00,000

10

6

4

3

8

50

Pop
No. of

District

(M.P.)
Range

of

Female Pop.
No. of

District

(M.P.)
Range of

F/M

10,000-

20,000-

30,000-

40,000-

50,000-

<20,000

<30,000

<40,000

<50,000

<60,000

5

8

4

7

6

6

60,000-

70,000-

80,000-

80,000-

100,000 >

Total

<70,000

<80,000

<90,000

<100,000

1

1

3

1

8

50

<10,000

GAP
No. of

District

(M.P.)
Range of

F/M

GAP
No. of

District

(M.P.)

The entire female population of the state has been taken into consideration district-wise. It is observed that
the female population ranges between one lakh to ten lakh in all 50 districts. In order to study the gap in
male-female composition of population rages between ten thousand to 1 lakh has been taken, between the
ranges 5 districts fall in ten thousand range and 8 districts come under 1 lakh.

Table 2: The District Wise Gap in the Sex Ratio
Pop. Range of SR
No. SR

Less than 9008

900<1000

900<1000

900<1000

38

4

50

85

Range of SRGAP
No. of

District

<10

10<20

20<30

30<40

40<50

50<60

60<70

0

2

5

4

6

3

3

70<80

80<90

90<100

100>

No Gap

3

6

6

8

4

(M.P.)
Range of SRGAP
No. of

District

Total
50

(M.P.)

An analysis of the number of female population per thousand males in all the 50 districts reveals that almost 38
districts have a range of female population less than 1000 per thousand males. The gap per district has been
calculated which brings out that a gap of 80 to 100 is evident in the sex ration in 12 districts.

Table 3: The District-Wise Work Participation Rate (WPR) of Female Population
Pop Range of
WPR
No. of District
(M.P.)
Pop Range of
WPR
No. of District
(M.P.)

<10%

10-<20%

20-<30%

30<40%

40-<50%

50-<60%

1

3

12

21

12

1

60-<70%

70-<80%

80-<90%

90<100%

Total

0

0

0

0

50

4

10<20%
25

20<30%
12

30<40%
8

70<80%
0

80<90%
0

90<100%
0

Range of
WPRGAP
No. of District
(M.P.)
Range of
WPRGAP
No. of District
(M.P.)

<10%

40<50%
1

50<60%
1

60<70%
0

Total
50

Table 4: Gender Gap between Female and Male Cultivators
Range of
Female
Cultivator
No. of
District (M.P.)
Gender GAP
in cultivator
No. of
District (M.P.)

< 50,000

50,000<100,000

100,000<200,000

200,000<300,000

300,000<400,000

400,000<500,000

Total

23

14

13

0

0

0

50

10,000<20,000
3

20,000<30,000
5

30,000<40,000
5

50,000<60,000
9

60,000<70,000
2

Gender GAP
in cultivator
No. of
District (M.P.)

70,000<80,000
9

<10,000
0

80,000<90,000
5

90,000<100,000
3

100,000 &
above
6

40,000<50,000
3

Total
50
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The female cultivators record around 50 thousand in 23 districts and between the range of 50 thousand to 2
lakhs in 27 districts, the gender gap amongst cultivators reveals 9 district each in range of 50 thousand to
60 thousand and 70 thousand to 80 thousand. 6 districts record a gap of 1 lakh and above.
Table 5: Gender Gap between Female and Male Agricultural Labors

Range of
Female
Cultivator
No. of
District (M.P.)
Gender GAP
in cultivator
No. of
District (M.P.)
Gender GAP
in cultivator
No. of
District (M.P.)

< 50,000

50,000<100,000

100,000<200,000

200,000<300,000

300,000<400,000

400,000<500,000

Total

8

12

25

5

0

0

50

20,000<30,000
3

30,000<40,000
3

50,000<60,000
2

60,000<70,000
0

<10,000
6
70,000<80,000
1

10,000<20,000
6
80,000<90,000
0

90,000<100,000
0

40,000<50,000
3

100,000 &
above
2

Total
50

Almost 25 district have a female agricultural labor population range of 1 lakh to 2 lakh and 12 district come
under the range of 50 thousand to 1 lakh. the gender gap in agricultural labour revels higher female
participations than males as agricultural labour in 24 districts.
Table 6: Gender Gap between Female and Male HHI workers
Pop Range of
HHI workers
No. of
District (M.P.)
Gender GAP
in cultivator
No. of
District (M.P.)

<5,000
29
60,000<70,000
0

5,000<10,000
13
70,000<80,000
0

10,000<20,000
3
80,000<90,000
0

20,000<30,000
2
90,000 <100,000
1

30,000<40,000
1
100,000 &
above
0

40,000<50,000
1

50,000<60,000
0

Total
50

RECOMMENDATIONS
The challenges here to the policy-makers is to provide such a level of working environment for women and
to create enabling mechanisms within which women’s voices can be articulated, heard and work
participation can be encouraged. Skill development is another important factor, vocational training and
entrepreneurship development, promotion and facilitation can play a vital role in enhancement of economic
status and financial leverage to majority of the women population.
CONCLUSION
Over the years the status of the women population in the country has improved but there are regional
variations. Thus the present study finds some interesting facts and suggests that women participation in
labour force has decreased after 1994. The number of actual women workers is high in rural India, in
comparison to urban India. The reason behind the above contradictory findings is low evolvement of rural
women in attending schooling, high demand of female labour in agriculture sector. The study suggests that
high woman participation has been seen in low caste category especially in Schedule Caste and Schedule
Tribe. The women belonging to advanced family and associated with upper classes involve themselves in
domestic work and un-paid work. On the other hand, it has been observed that upper class women engaged
in high professional works, business and other services sector. One of the interesting facts is that the
women from rural India, mostly work in informal sector, dominated by male workers and they also get fewer
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wages in comparison to male labour. Through policies and laws the government has made every effort to
ensure equality and justice to women even though contradictions, gap and disparities exist. Regional
variations, caste and class differences, religion and education all have an impact on the development of
women. the are many districts in the state where the economic opportunity, education and the status both
are very low for the women population. With better employability and economic opportunities the female
population can look towards advance, betterment and development.
The study on women needs an improvement in the data base for women workers, through more detailed
questions which would help to identify and quantify women's work in terms of productive and domestic
work. There is a requirement of replacing the traditional value system, which is based on an inequality of
sexes where the females play a subordinate role, with a more egalitarian system. Even if there is no
absolute equality between the sexes, there is a need to bring about betterment in the quality of life of
women. The second point that requires consideration is based on the finding that female participation rates
are highly correlated with poverty and landlessness in rural India.
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